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Lagardère Travel Retail is a leading global travel retail operator 
delivering its 2015-2019 Strategic Plan financial objectives

û3.7bn
sales

û235m
Recurring EBITDA (1)

+û1.3bnsales

Travel retail perimeter only, IFRS view. Data including HBF.
(1) After Head Office costs(incl. management fees)
(2) Including franchises

Source: Lagardère Travel Retail internal data

257
airports (2)

35
countries

22,000
employees

+50
airports (2)

+6
countries

2018 2018 vs 2014

x2 Recurring EBITDA(1)
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Travel Essentials

Duty Free & Fashion

Foodservice

1.5

0.72,0 4.9bn (2018)2.2

û7.2bn (2017)

4.6bn (2017)

3.2bn1) (2017)

3.7bn (2017)

3.4bn (2017)

2.7bn (2017)

2.1bn (2017)

2.0bn (2017)

5.7

Top Travel Retailers by sales (Sales @100%, ûbn)  1) excluding û900m distribution activities

Note: fx at 31/12/2017 (source Oanda). Sources: Companiesõ reports, The Moodie Davitt Report, Lagard¯re Travel Retail estimates

4.8bn (2017)

5.1bn including HBF FY

Lagardère Travel Retail is a leading global travel retailer 
We cover all segments of travel retail



A global presence
in 35 countries
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Duty Free & Fashion

Travel Essentials

Foodservice

500M clients Å 1bn shoppers Å 3bn exposed pax (airports )



We cover all segments of travel retail
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û4.9bn

TRAVEL 

ESSENTIALS

29 countries

3,000 outlets

FOODSERVICE*

20 countries

900 outlets

DUTY FREE 

& FASHION

24 countries

700 outlets

(1) Sales @100% 2018

14%

45%

42%
(1)



The global leader and expert in Travel Essentials

û2.2bn(1) 

sales
29

countries

3,000
stores

190
airports

750
railway & metro

stations

(1) Sales @100% 2018
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RELAY, Sydney Airport T2, Australia



RELAY, Bari Airport (Italy)
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Other own brands

World of Venice
VeniceAirport, Italy

Air de Paris
ParisCDG Airport, France

Tech2go
Phnom PehnAirport, Cambodia

Case-bi
Dakar Airport, Senegal

Discover Glasgow
GlasgowAirport, United Kingdom

1 Minute
Warsaw Airport, Poland



Partner brands 
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Marks & Spencer
Paris Gare de lõEststation, France

The Official All Blacks store
Auckland Airport, New Zealand

Univision
Dallas Fort Worth Airport, USA

Trip Advisor
Houston Airport, USA

Lego
Sydney Airport T2, Australia

Fnac
Paris CDG Airport, France



A global leading position in Duty Free & Fashion

û2.0bn(1) 

sales
24

countries

700
stores

135
airports

11
airlines
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(1) Sales @100% 2018



New Age Beauty Buy Paris Duty Free, Paris CDG airport (France)



Other brands
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Duty Zero by cdf & House of Hennessy
Hong Kong International Airport

BuY Paris Duty Free
Paris CDG Airport, France

Délices de Lyon
LyonAirport, France

Casa del Gusto
Rome Fiumicino Airport, Italy

Aelia Duty Free Beauty
Zagreb Airport, Croatia

The Fashion Place
Lyon Airport, France



Partner brands
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Hermès
Paris CDG Airport, France

Rituals
Prague AIrport, Czech Republic

Victoriaõs Secret
Prague Airport, Czech Republic

M&Mõs
Paris CDG Airport, France

Nespresso
Paris Orly Airport, France

Tiffany & Co.
Paris CDG Airport, France



A global leader in Foodservice
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û700m*

2018 sales
20

countries

900
outlets

90
airports

150
railway & metro

stations
(1) Sales @100% 2018
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+û200m
with HBF

+3 
SK / NL / GA 

+150 
with HBF + NL

+30 
with HBF

+26 
with NL



Own brands
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Vino Volo
Sacramento Airport, US

So!Coffee
Krakow Airport, Czech Republic

Tribõs
Berlin Airport, Germany

Emporio del Grano
Venice Airport, Italy

The Daily DXB
Dubai Airport, UAE

Bread & Co.
Nice Airport, France



Partner brands
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Burger King
Frankfurt train station, Germany

Dean &DeLuca
Hong Kong International Airport

P.F. Changõs
Los Angeles Airport, US

Costa Coffee
Prague Downtown, Czech Republic

Prêt à Manger
Nice Airport, France

Eric Kayser Starbucks
Nice Airport, France
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Achieving many structural improvements

Sustained business 
development 

in both existing countries and 
new territories while improving 

profitability
and cash generation 

Organization
transformation

Concepts and product 
reinvention and extension

Launch of the Innovation 
and Digital initiatives

Pure player
in Travel Retail:

sale of the
Distribution activities

Rebalanced
geographical mix
with the acquisition

and integration of Paradies
& HBF in North America


