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Lagardere

ACTIVE

Lagardere Active, a creator of multimedia content and aggregator for every
type of platform, plays a leading role in all six of the fields where it operates:
Magazine publishing, where it's number one in France (ELLE, Paris Match, etc.);
Radio, with general-interest (Europe 1) and musical stations (Virgin Radio, RFM,
etc.); Television, with one free-to-air DTT channel (Gulli) and pay channels (Ti)i,
Mezzo, etc.); Audiovisual production; Digital activities, covering the Internet
(Doctissimo.fr, etc.), mobile phones and tablets; and Advertising.
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Lagardere

ACTIVE

With its well-positioned brands and its streamlining efforts, Lagardere Active
has fully benefited from the upturn in the advertising market in 2010. Lagardere
Active has simultaneously continued to strengthen its positions in its core

markets, including the launch of Be, an upmarket global media brand, while

developing new activities by stepping up its digital presence and its policy of

diversification.

2010 Overview

4 )

For Lagardere Active, 2010 was both a year for  The other highlight of 2010 was the further development
strengthening its positions in its key markets but also a  of Lagardere Active in the digital world, which is also

year for making changes in its key for the division’s
diversification policy. @ Lagardére Active is seeking growth in the years to

come. Lagardere Active
Lagardeére Active is seeking to turn its media into global brands already has strong posi-
to turn its media into global rolled out in every media @ tions on the Internet and
brands, which means that mobile phones (number

they could be rolled out in every media, as is already the  one media group in France on mobiles and in the top 3 on
case with ELLE and Gulli. the Web in France) and it is a pioneer on tablets.

N /
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Gearing up for diversification

Diversification is a strategic development approach for the activities and brands of
Lagardere Active. It capitalises on the many resources of its brands and the diversity of its
activities. The goal is to reach consumers, wherever they may be, through a series of products
(conferences, trade shows, special editions, cruises, etc.) and make the know-how of our
brands available to third parties (for the production of magazines, for example). Diversification
activities also cover the operation of the division’s brands under licence.

The objectives of this calculated policy are to foster increased contact with consumers, develop
additional revenue sources other than advertising, and capitalise on the wealth of content

produced by Lagardere Active.
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2010 Key events

Lagardere

ACTIVE
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Well-positioned press titles >>>
Lagardere Active has continued to develop its core
portfolio: upmarket women’s publications. In March,
the Group’s division launched a new magazine, Be, an
additional step in the roll-out of a global media brand
that is to be developed on all media, with a community
to be created around it: the “Bees”. In October, ELLE, in
turn, launched its 43 international edition in Vietnam.
Similarly, ELLE Décoration launched its 25™ edition in
Indonesia. Télé 7 Jours, a long-established magazine,
celebrated 50 years with a successful anniversary issue,
with over 698,000 single-issue sales.

On 28 March 2011, Lagardere SCA signed a contract for

the sale of its international magazine business (102 titles)
to Hearst Corporation for €651 million. The transaction
includes a Master License Agreement (MLA) relating to
the ELLE trademark in the 15 countries affected by the
transfer, in return for which the Group will receive an
annual recurring royalty payment. Lagardere will retain
complete ownership of its magazine business operations
in France and of its ELLE trademark throughout the
world. The closing of the transaction remains subject to
approval by local partners in certain countries as well
as to certain customary governmental approvals and
antitrust clearances in certain jurisdictions.

A major player in television production and broadcasting >>>

Lagardere Active is strengthening its position
with its children’s channels Ti)i, Canal J and Gulli.
The latter has seen its
audience grow by 22%
(children 4 years and older),
demonstrating its appeal to
all kinds of audiences. The
range of television on offer
is filled out by music, with
MCM and Mezzo, and by entertainment, with June.
In Audiovisual production, Lagardere Entertain-
ment, whose programmes had a total of more than

(¢¢) Lagardere Entertainment
has strengthened its position
as the leading French producer

of drama and comedy

300 million viewers, has strengthened its position as the
leading French producer of drama and comedy. With its
prestigious production
companies, Lagardere
Entertainment has of-
fered French viewers
Julie Lescaut, Joséphine
Ange Gardien, C dans
@ I'air, etc. In the 20711
fall season, Canal+ will broadcast Borgia, a special
series produced by Atlantique Productions, a subsidiary
of Lagardere Entertainment.

000

~
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Key dates

e information www.lagardere.com O
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February 2010

Clem (Lagardere Entertainment),
the largest viewership for a French
drama/comedy since October 2007.

March 2010

Launch of Be, the first global media
brand.

Télé 7 Jours celebrates its 50t
anniversary.

April 2010
Paris Match becomes the first
magazine available in an iPad edition.
Lagardere Active and YouTube: a
strategic partnership is signed for the
distribution of videos on the Internet.

June 2010

Mozart, l'opéra rock, coproduced by
Lagardere Active, completes its tour of
the French provinces with exceptional
results.

September 2010

Psychologies magazine continues
the roll-out of its brand abroad with
the launch of its 11" international
edition in Belgium.

October 2010

Lagardere Active is the leading
media group on mobile phones.

The Doctissimo network now has
three international Internet sites
(English, Italian, Spanish).

November 2010

Lagardere Active and SFR sign a
strategic partnership.

Launch of the ELLE application on
the iPhone in seven countries.

Europe 1 radio is the most
podcasted radio station of the month

(4.4 million downloads).

January 2011
A record audience for Gulli with
1,142,000 viewers for its concert Les

Enfoirés... la crise de nerfs!

K

Leading positions

No0.1 magazine

publisher in France (in terms
of paid distribution in 2010)

NO0.1 television for
children in France (in market
share and recognition)

NO.7 French audiovisual
production group (drama
and comedy, studio shows

and animation)

No.1 group of private
music radio stations

in Russia, Poland, and

the Czech Republic

No.3 advertising
agency in France, with about
150 media brands (own brands
plus outside publishers)

No0.1 media group
on mobile phones and no.3
on the Web in France

N
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Lagardere

ACTIVE

. Q000 h
Dynamic roll-out into the digital world >>>
Lagardere Active is developing a strategy to steadily roll ~ (Source: Nielsen), placing it in the top three media
out its brands and its content onto digital media. For  groups. Among these sites, Doctissimo is the leading
instance, it was the leading women'’s site. In 2010
media group on mobile @ Lagardére Active is the Ieading it launched three new
phones at end 2010 versions: English, Italian
(Source: Médiamétrie). media group on mobile phones and Spanish. Lagardeére
Lagardere Active also has and in the top three media groups Active is also pioneering
a strong Web presence the launch of digital edi-
with more than 100 sites on the Internet @ tions of its media, includ-
worldwide. In Novem- ing for Paris Match (the
ber, Lagardeére Active beat its own record audience  first magazine available in an iPad edition in France),
with 171 million unique visitors to its sites in France  ELLE a Table, Gulli and Le Journal du Dimanche.
Strong radio brands An integrated, multi-platform
in a competitive arena >>> advertising agency >>>
In 2070, Europe 1 won the “Grand Prix des Médias” for ~ Lagardere Publicité is the No.3 advertising agency in
best radio from (B News. A strong, well recognised  France, with a unique positioning thanks to the com-
brand, Europe 1 is also one of the most podcasted mercialisation of nearly 150 brands on six media. It is
radio stations (No.1in November with 4.4 million pod-  the leading agency for magazines, with coverage of
casts). In the category of music stations, RFM has con-  all targets. With six marketed radio stations, it has a
firmed its place with the growth of its morning show.  very diversified range. On television, Gulli in particular
In early 2011, Virgin Radio made a change in its lineup  makes it the leading agency on the 4-10 year segment.
and opened up to other genres, while maintaining its It is also the key French agency for digital, Internet,
base in pop rock. Internationally, the Group’s division ~ smartphones and tablets, where it is a pioneer. In 2010,
strengthened its leadership positions, in particular in  Lagardere Publicité had good results for all the different
Poland, Romania and the Czech Republic. media.

\_ /
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Gulli, entertainment for the whole family

In five years, Gulli has won the loyalty of both children and their parents. Gulli is watched for:
- its original positioning and twofold commitment to entertaining and providing a window

on the world;

its desire to bring the whole family together to share in fun and excitement while educating

its viewers and promoting a responsible way of life;

its cartoons, game shows, series and movies for both children and older viewers.

its brand spin-offs targeted at families, including its website, VoD, Replay TV, its iPad app,

its derivative products (magazine, toys, books, records and so on) and its many projects;

its all-time viewership record set on 21 January 2011 when 1,142,000 viewers watched

the concert Les Enfoirés... la crise de nerfs!
. P
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Lagardere

ACTIVE
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2010 Results
e )
Breakdown of sales by geographic area
10%
Other countries
(including Russia) o
. 53%
8 A) France
Asia and Australia
12%
United States
and Canada 17%
Other European countries
(excluding France)
N J
2010 Trend chart
e )
Sales Recurring EBIT before  Pre-tax earnings Employees
(in €M) associates (in €MW) (in €M)
10,922
725 1,826 10,246
85
13 . (535 1
2009 2010 2009 2010 2009 2010 2009 2010
N J
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2010 Key figures

hY
\
\

of total sales are represented Radio stations
by advertising sales worldwide

Total sales generated Special-interest television channels
outside France worldwide

Total sales generated Unique visitors per month
by Magazines worldwide

UMD T Nl
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Press titles published Hours of audiovisual

worldwide programming produced
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Lagardere

SERVICES

With a presence in 20 countries in Europe, North America, and the Asia-Pacific
region, Lagardere Services is the global leader in Press Distribution. It manages
a large network of outlets in the world’s transportation hubs, offering reading
material and convenience goods, along with luxury boutiques and duty free
goods, specialised concepts stores, and fast food restaurants.
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Lagardere

SERVICES

Lagardere Services is known for its leadership in its business segments, its

operational excellence, high-quality teams, innovation spirit, and entrepreneurial

élan, and is proud of its international brands like Relay and Virgin in airports and

train stations. In the past year, Lagardere Services has continued its development
in two main areas: Travel Retail in transportation hubs and Press Distribution

in outlets.

2010 Overview
4 N

By combining the operational expertise of its news and convenience sector, a promising sector
local teams and the marketing know-how of the  where Lagardere Services is pursuing its expansion
Aelia teams, Lagardere Services has continued to  strategy.
expand its network of

During the year, the divi-

upscale duty free shops, @ Lagardere Services is sion’s distribution companies
particularly in fashion. It stepping up its presence in tested the implementation
has done this by winning _ . o of a diversification strat-
a number of tenders in Travel Retail and diversifying eqgy, in both Europe and
airports (Alicante, Malaga, its Distribution business line @ North America, by seeking
Bordeaux, Nice, Heathrow, to enter into business and

Noumea, Singapore, etc.), by strengthening the  industrial partnerships on new lines of products and
management of its Asia-Pacific operations and by  services, while maintaining and enhancing their leader-
further developing its Travel Retail business in the  ship positions in their traditional markets.

\_ /
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Sustainable development and environmental protection

Lagardere Services places sustainable development at the heart of its strategy. Strategy
and sustainable development are closely linked to innovation and all three are managed by
a single department within the division: the Strategy, Innovation and Sustainable Develop-
ment Department.

Lagardere Services is fully aware of the environmental issues and challenges involved in
sustainable development and has undertaken an in-depth analysis, from which numerous local
initiatives are emerging. They concern, among other things, packaging, heating and lighting
of the workplace, and transport of goods. The division also supports numerous organisations

that defend children’s rights throughout the world.
\_ J
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Lagardere

SERVICES

2010 Key events

4 N
A Stl'Oﬂg international presence Days, Men’s Lounge, etc.) and its franchises (Virgin,
in the Travel Retail industry >>> Hermes, Hédiard, L'Occitane), the Group’s division also
Lagardere Services is continuing to test new market-  operates an in-flight sales service for upscale brands
ing concepts by opening new retail outlets and renew-  on behalf of various airlines, and operates duty free
ing various concession contracts in transportation hubs.  shops at ports along the Spanish Mediterranean coast.
Thanks to its Relay chain, Lagardére Services oper-  In train stations and airports throughout Europe, North
ates the leading interna- America and Australia,
tional network of press @ With Travel Retail accounting the division also oper-
outlets, offering travel- ates stores featur-
lers an extensive range for 41% of its total sales, ing music and reading
of products selected to Lagardére Services is a major material and consumer
make their travel expe- electronics under the
rience more enjoyable, player in this business sector @ Virgin brand.
including reading mate- Lagardere Services is
rial, souvenirs, food products and more. also active in new retail trade segments - fast food
With operations in 120 airports worldwide, Lagardéere  and specialised concepts - through partnerships with
Services has duty free shops in Europe and Singapore  leading retailers (Costa, La Cure Gourmande, Paul, Moa,
(alcohol, tobacco, perfume, food, fashion, etc.) underthe  ['Occitane, etc.) or under its own brands (Trib’s, Hubiz).
Aelia brand name. In addition to its own brands (Buy  With Travel Retail accounting for 41% of its total sales,
Paris Duty Free in partnership with Aéroports de Paris,  Lagardeére Services is a major player in this business
Beauty Unlimited, Pure and Rare, Gourmand, Sunny  sector and intends to rapidly strengthen its positions.

Q000
N /
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Key dates

February 2010

HDS Retail Czech Republic and Aelia
open the first four Aelia Duty Free
shops in the Czech Republic.

Launch of an ExpressMag press
subscription site by LMPI for North
America.

March 2010

Naville launches its network of
outlets for the deposit and retrieval
of packages in Switzerland with La
Redoute.

Aelia and LS Aspac announce win-
ning the multi-brand fashion franchise
for Changi Airport in Singapore.

June 2010
Relay France opens the first fast
food store under the trading name
Trib’s at the Toulon-Hyeéres airport.
Lapker launches Reload, its own
brand of energy drink, in its network
of Hungarian outlets.

September 2010
Launch of the Kiosque Relay, an iPad
application developed by HDS Digital.

October 2010

Aelia launches the new Buy Paris
Duty Free trading name in partnership
with Aéroports de Paris at Roissy
Charles-de-Gaulle airport.

November 2010

Payot Libraire receives the 2010 Prix
Suisse de I'Ethique for its involvement
in ethics, sustainable development
and corporate responsibility.

/
Leading positions

The leading international
network of press and
convenience goods stores

The leading player in Travel
Retail in France and Poland

No0.1 national press
distributor in the United
States (Curtis Circulation
Company), Belgium (AMP),
French-speaking Switzerland
(Naville), Spain (SGEL) and
Hungary (Lapker)

NO0.7 international press
distributor in Belgium,
Canada, Spain, Hungary, the
Czech Republic and French-

speaking Switzerland

/
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Lagardere

SERVICES

( ore information www.lagardere.com

CYoXo) |
Innovating to promote electronic commerce >>>

Lagardere Services continued developing the magazine-download platform Relay.com with new applications: the
iPhone version of its download service as well as iPad and Galaxy Tab applications that can be used on these latest
tablets to access 400 magazines on the platform. There were more than 2.5 million downloads during the year.

Press Distribution and urban outlets >>>

Supplying points of sale with newspapers and maga- the magazines it represents to the largest retail
zines is essential for the marketing of these products. chains. In Spain, SGEL is the top national distributor of

Lagardere Services performs this function with two periodicals with a 32% market share.
levels of operations: » Lagardere Services is a leading importer and
« A world leader in the distribution of national periodi- exporter of international publications, with opera-
cals, Lagardere Services is the No.1 distributor in the tions in nine countries (Belgium, Bulgaria, Canada,
United States, Belgium, Spain, the United
French-speakin . CL. . States, Hungary,
, P 9 @ A world leader in the distribution of oy
Switzerland, Spain the Czech Republic,
and Hungary, where national periodicals, Lagardere Services Romania, and French-
Lagardere Services sup- . s . . speaking Switzerland).
o . ’ is the No.1 distributor in the United pearing . .)
plies chains of conve- Lagardere Services is
nience stores: Lapker States, Belgium, French-speaking also developing the
in Hungary, with about : . convenience store

. Switzerland, Spain and Hungar
12,000 points of sale, /2P gary @ concept under several
and SGEL in Spain trade names to offer
(16,000 points of sale). Curtis Circulation Company, consumers the press and other services: Inmedio in
the leading national magazine distributor in North Hungary, Poland; the Czech Republic and Romanig;
America with a 30% market share, operates a network BDP in Spain; Press Shop in Belgium; and Naville in
of independent wholesalers and manages sales of Switzerland.
N /
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or more information www.lagardere-services.fr

Strategic partnerships concluded in Travel Retail

To further develop its activities in Travel Retail, Lagardere Services is drawing on the
operational expertise of the teams working in this field in each country in which the Group’s
division operates, as well as on the in-depth knowledge of its subsidiary Aelia in the field
of duty free retailing. The division has thus successfully established substantial positions in
numerous airports and other transportation hubs in the Czech Republic, Spain, Poland, France
and Singapore. Sales concessions for press and service products have also been won, as for
example in Berlin’s new Brandenburg International airport where the division was awarded

ten new retail outlets.

N /
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Lagardere

SERVICES

2010 Results

( For more information www.lagardere.com O

d )
Breakdown of sales by geographic area
5% 4%
Asia and Australia Other countries
6%
United States and Canada 29%
France
12%
Switzerland
14%
Belgium
13% 17%
Spain Eastern Europe
- J

2010 Trend chart

-~

\
Sales Recurring EBIT before  Pre-tax earnings Employees
(in €M) associates (in €MW) (in €M)
9,504
3.387 3,579 9,472
91 105 93
u l U ' | '
2009 2010 2009 2010 2009 2010 2009 2010
- /
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2010 Key figures

Stores in 20 countries Number of international airports
worldwide where Lagardere Services operates

Stores under the Relay banner Number of customers served daily
in 17 countries in the Relay network

Press outlets supplied daily Press outlets supplied daily by Lagardere Services
by Lagardere Services in Europe in North America

Total downloads on the Relay.com platform
of HDS Digital
N /

—
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Lagardere

UNLIMITED -

Lagardere Unlimited is innovating and leveraging the synergies between six
business lines: representing entertainment and sports talents; managing sports
academies; organising and running sports events; managing the media rights
to the events; marketing sports rights and associated products; and consulting
in the management/operation of stadiums and sports venues.
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Lagardere

UNLIMITED

The year 2010 was mark@d™by a major acquisition that resulted in the

reorganisation and revamping of Lagardere Sports, which became Lagardere

Unlimited. The division new includes Sport Industry and Entertainment activities.

Structured around six core business lines, Lagardere Unlimited ranks more than

ever among the market leaders.

2010 Overview

~

The acquisition of Best has changed the physiognomy
of Lagardere Unlimited, enabling the division to estab-
lish itself in the United States, the largest market in the
sports industry, and one of the most closed. Its activity,
which is based on represent- O
ing sports and entertainment
talents, will help to mitigate
the cyclical effects of the
sports industry, which is so
dependent on the sports cal-
endar for marketing events.

Its portfolio of over 180 athletes and its team of
managers and agents, which is among the best, make
for new growth opportunities.

The fundamentals of the division have helped it to
offset the slowdown in activity due to a cyclical down-

N

turn. Prestigious, premium content remains critical for
guaranteeing high ratings for broadcasters. Europe, in
which Lagardere Unlimited has a strong presence, is still
the second-largest market in the world, despite slow
growth. Football, the division’s
leading activity, continues to
be the main driver of growth
in the sports industry, particu-
larly in Africa and Asia.

Strategic development in 2011

)

« the consolidation of premium events and rights so as

will focus on three areas:

to strengthen the division’s leadership;
« the diversification of activities into new segments;
e the conquest of emerging markets.

~

J
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Commercial rights management for AS Saint-Etienne

Won by Sportfive, this agreement concerns the management of a full range of commercial
rights for AS Saint-Etienne (sponsorship, public relations, advertising platforms, media plat-
forms and publicity events). Furthermore, Sportfive will provide “Les Verts” with its expertise
during the renovation project for the legendary Geoffroy-Guichard stadium, which will host
certain matches of the Euro 2016, attributed to France by the UEFA. This agreement reflects
Sportfive’s strategy of incorporating the rights of major prestigious clubs into its portfolio.
AS Saint-Etienne, one of France’s best known clubs with ten French league titles, is a strong

brand throughout the country and also enjoys an international reputation.
L % ¥y
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Lagardere

UNLIMITED

2010 Key events

-

Becoming a leader in athlete representation

~

With the acquisition of Best in May 2010, Lagardere Unlimited is positioned among the market leaders in athlete and
celebrity representation. The takeover increased its portfolio from 70 to over 250 athletes, including Andy Roddick,
John Wall, Dwight Howard, Sachin Tendulkar, Joakim Noah, Sébastien Chabal, Gaél Monfils and Justine Henin. Lagardere

N

Unlimited’s teams spot the talents of the future, are
constantly on the lookout for new trends, monitor the
development of sporting performers with high poten-
tial, represent the interests of sportsmen and women,
and enhance the image of each personality.

Two academies, one goal:
performance

Lagardére Unlimited includes a prestigious Paris
academy and is developing a partnership with a
famous academy in Florida, in order to be present
from the very first stages of a budding sporting career.
With SASP Lagardere Paris Racing Ressources and
Saddlebrook, Lagardere Unlimited provides high level
sports training in the continents of Europe and America.
With cutting-edge facilities, the two academies offer
programmes combining studies and intensive training
in six major disciplines: athletics, fencing, golf, judo,
swimming and tennis.

“

Prestigious and innovative
events

Sportfive - via The Sports Promoters - organised the
Summer of Champions football friendlies season, with
the participation of prestigious clubs such as Chelseg,
Liverpool and Hamburg. The Sports Promoters also
organised the Race of Champions, a motorsport event
competed in by some of the world’s finest drivers:
Michael Schumacher, Sébastien Loeb and Alain Prost.
Pr Event innovates by organising the ATP tournament
in Stockholm, in partnership with IEC in Sports, and
broadcasting it in 3D in Scandinavia. Pr Event has also
successfully organised the ATP and WTA tournaments
in Bastad.
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April 2010

Acquisition of American agency
Best.

May 2010
Acquisition of a 30% share in
Saddlebrook Academy.

June 2010

Creation of Lagardere Unlimited
Stadium Solutions, specialising in
support of sports stadium operators
from the pre-construction consultancy
stage through to the finalisation of
sporting infrastructures.

July/September 2010

Organisation of international tennis
tournaments - ATP and WTA in Bastad,
If Stockholm Open and Legg Mason
Tennis Classic in Washington.

October 2010
Renewal of Joakim Noah's represen-
tation contract.

July 2010

Signing of an exclusive global mar-
keting representation contract by
Dwight Howard, American basketball
player and Olympic title holder, with
Lagardere Unlimited.

September 2010

Sportfive selected for distribution of
UEFA Euro 2012 media rights in almost
50 territories in Asia and Oceania.

January 2011

Signing of an exclusive marketing
representation contract with rugby
player Sébastien Chabal.

April 2011

Creation of Lagardere Unlimited
Live Entertainment, bringing together
the Group’s activities relating to live
entertainment, operating in three
complementary business lines:
production of live performances and
events, venue management and
artist representation.
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Leading positions

Lagardére Unlimited
is the partner of the main
international sports federations
(CIO, FIFA, AFC, CAF and IAAF)

Sportfive is the market
leader in football, with a
portfolio of 30 European football
federations

World Sport Group
is a key player in sports
rights in Asia, with over 1,000
programme hours and 600
days of sporting events in 30
countries

Pr Event has developed
international expertise in
the organisation of tennis
tournaments
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Sportfive and UEFA, Euro 2012

media rights >>>

In 2010, Sportfive secured marketing of media rights
for the 2012 UEFA European Football Championship,
one of the events with the highest media coverage in
the world. The agreement covers a total of 49 territo-
ries in Asia and Oceania, including China, Hong Kong,
Singapore, India and Australia. This partnership with
UEFA follows on from Euro 2008, for which Sportfive
handled the distribution of media rights. This major
acquisition consolidates its leading position in the foot-
ball market and increases its expertise in the fast grow-
ing market of Asian sporting media rights.

Creation of Lagardere Unlimited

Stadium Solutions >>>

Lagardere Unlimited Stadium Solutions offers integrated
and comprehensive solutions for sports stadium oper-
ators and rights holders,
ranging from develop-
ment consultancy to
comprehensive oper-
ation and marketing
services.

and rights holders

(¢¢) Lagardeére Unlimited Stadium Solutions

offers integrated and comprehensive

Marketing rights: diversifying

for growth >>>

Sportfive has extended its portfolio of football clubs
by signing an exclusive contract for AS Saint-Etienne
marketing rights. Its diversification is continuing in other
disciplines: motorsport, with the management of market-
ing rights for Michael Shumacher’s Formula 1 team
(Mercedes Grand Prix), and winter sports, with the renewal
of its partnership with the German Skiing Federation in
respect of marketing rights for the 20711 bobsleigh and
skeleton world championships. World Sport Group, a
member of the consortium responsible for the future
Singapore Sports Hub, will organise event marketing.

From the outset, this subsidiary has established itself
as a key player in the sector. It offers an overall assist-
ance and consulting approach for the bodies responsible
for stadium refurbishment, construction and operation,
notably in preparation
for the Euro 2012 in
Poland and Ukraine and
the Euro 2016 in France.

solutions for sports stadium operators

®

/

GOVERNANCE TREND CHART
64 02 08

WORLDWIDE PRESENCE

SUSTAINABLE DEVELOPMENT

CULTIVATING INNOVATION

Lagardere @ Milestones 2010-2071



Sébastien Chabal signs an exclusive marketing agreement

Sébastien Chabal, the charismatic figurehead of French rugby, signed an exclusive marketing
representation agreement in February 2011. Chabal, one of France’s most popular sportsmen,
plays for French rugby team Racing-Métro 92 and has earned a total of over 60 caps for the
French national team. Lagardere Unlimited plans to maximise the development, value and
use of Chabal’s image in collaboration with Laminak Conseil. Idolised by the public for the
strong positive values he stands for, Chabal has become a true national icon transcending
the boundaries of rugby. This contract is one in a long line of representation agreements

concluded with world famous athletes.
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Breakdown of sales by geographic area
18 % 21 %
Other countries Germany
o,
177% 7%
Asia : :
United Kingdom
] 12%
25 /o France
Other European countries
(excluding Germany, United
Kingdom and France)
J

4 N
Sales Recurring EBIT before  Pre-tax earnings Employees
(in €M) associates (in €MW) (in €M)
507 872 903
396
56
U u 28 (12) (108)
d [ PR
2009 2010 2009 2010 2009 2010 2009 2010
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2010 Key figures

Athletes and celebrities
represented

Total sales generated by football*

Total sales generated in
the Europe zone™

Countries

Disciplines represented

Total sales represented by TV
and production rights*

Main subsidiaries present

JEAN-LUC LAGARDERE FOUNDATION LAGARDERE PUBLISHING

26

28

on 4 continents

LAGARDERE ACTIVE
38

LA
48

*agardére Sports sales figures.

GARDERE SERVICES

Lagardere

LAGARDERE UNLIMITED

58
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CONTACTS |

Head office
Lagardere SCA 4 rue de Presbourg
757116 Paris
Tel: +33 (0)140 69 16 00
4 Spokespersons A
Thierry Funck-Brentano Tel: +33 (0)140 69 16 34
Co-Managing Partner, Lagardere SCA E-mail: tfb@lagardere.fr
Ramzi Khiroun Tel: +33 (0)1 40 69 16 33
Spokesperson, Lagardere SCA E-mail: rk@lagardere.fr
Chief of External Relations

~
N

Investor Relations

Anthony Mellor Tel: +33 (0)1 40 69 18 02
Chief of Investor Relations E-mail: amellor@lagardere.fr
, )
Registered shareholders
BNP Paribas Securities Services Grands Moulins de Pantin
9 rue du Débarcadere
93761 Pantin Cedex
Tel: +33 (0)157 43 34 00
N J
e )
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Reference Document

including the Annual Financial Report - Year 2010

/. N\
Milestones 2010-2011 p ‘

Milestones 2010-2011 Reference Document
Corporate brochure including the Annual Financial Report
Year 2010

Lagardere

‘ Sustainable Development Report 2010 p ‘

Sustainable Development Report 2010 USB key
(only available in electronic version) containing these publications in English
and French

These publications are also available in French.
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