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1945
At the end of World War II, 
Marcel Chassagny founds 
Matra (Mécanique Aviation 
TRAction), a company focused 
on the defence industry.

1963
Jean-Luc Lagardère becomes 
Chief Executive Officer of Matra, 
which has diversified into 
aerospace and automobiles.

1974 

Sylvain Floirat asks  
Jean-Luc Lagardère to head  
the Europe 1 radio network. 

1977
Jean-Luc Lagardère is appointed 
Chairman and Chief Executive 
Officer of Matra.

1980
Matra acquires the Hachette 
group, specialised in book 
publishing (Grasset, Fayard, 
Stock, etc.), magazines and 
newspapers (Elle, Le Journal du 
Dimanche, etc.) and distribution.  

1981
The French State acquires a 
51% interest in Matra (excluding 
Hachette). Europe 1 is sold to 
the French State via Sofirad. 
Jean-Luc Lagardère and Daniel 
Filipacchi are appointed 
Chairman and Vice-Chairman 
of the Board of Directors of 
Hachette.

1986
Hachette regains control 
of Europe 1.

10 February 1988
Matra is privatised.

30 December 1992
Following the failure of French 
television channel La Cinq, 
Hachette is merged into Matra 
to form Matra-Hachette, and 
Lagardère Groupe, a French 
partnership limited by shares, 
is created as the umbrella 
company for the entire ensemble.

1996
Matra-Hachette is absorbed 
into Lagardère Groupe, 
which changes its name 
to Lagardère SCA.

1999
Aerospatiale Matra is 
created following the merger 
of Aerospatiale and Matra 
Hautes Technologies.

2000
The EADS consortium is 
formed following the merger 
of Aerospatiale Matra, CASA 
and DaimlerChrysler Aerospace.

14 March 2003
Death of Jean-Luc Lagardère.

26 March 2003
Arnaud Lagardère 
is appointed Managing 
Partner of Lagardère SCA. 

2004 

The Group acquires a portion 
of Vivendi Universal Publishing’s 
French and Spanish assets. 

2007 

The Group reorganises around 
four major institutional 
brands: Lagardère Publishing, 
Lagardère Services (which 
became Lagardère Travel 
Retail in 2015), Lagardère Active 
and Lagardère Sports (which 
became Lagardère Sports 
and Entertainment in 2015).

2011
The Group sells its international 
magazine operations.

2013
The Group divests its  
remaining interest in EADS.

2015-2016
Lagardère’s acquisitions include 
production company Grupo 
Boomerang TV, travel retail 
firm Paradies and publisher 
Perseus Books.
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Profile 
The Lagardère group is a global leader in content publishing, 
production, broadcasting and distribution, whose powerful 
brands leverage its virtual and physical networks to attract 
and enjoy qualified audiences.

The Group’s business model relies on creating a lasting and 
exclusive relationship between the content it offers and its 
customers.

It is structured around four business divisions:

•  Books and e-Books: Lagardère Publishing

•  Travel Essentials, Duty Free & Fashion, and Foodservice: 
Lagardère Travel Retail

•  Press, Audiovisual (Radio, Television, Audiovisual Production), 
Digital and Advertising Sales Brokerage: Lagardère Active

•  Sponsorship, Content, Consulting, Events, Athletes, Stadiums, 
Shows, Venues and Artists: Lagardère Sports and Entertainment
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Quality,

Differentiation
Publishing, books, 
illustrated books, 

press, TV production, 
sports programmes, 
entertainment, etc.

AUDIENCES
Strength, Affinity

Mainstream and niche 
audiences: news, women, 

health, youth, fans, etc.
B2B Audiences: sports, 
culture, broadcast, etc.

Websites, stores, 
stadiums,  

entertainment  
venues, etc.

NETWORKS
International, Local

Value drivers
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A lasting and  
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The Lagardère 
group
An integrated model  
of value creation based  
on three pillars 



Arnaud Lagardère

2016 has been a pivotal year for your Group, above all, because we maintained 

our growth momentum and posted excellent operating performances. 

It has also been a crucial year because it confirms the pertinence of our vision 

to transform a diversified media group into one focused on content publishing, 

production, broadcasting and distribution. The complementarity of our 

businesses allied with the obsession for creativity in everything we do has 

created a virtuous circle that is both solid and sustainable.

In addition, the disposal of declining businesses as well as investments  

in those with high growth potential has begun to produce concrete results.

These choices allow us to look to the future with quiet confidence. 

By finalising the sale of its Press Distribution activities, Lagardère Travel Retail 

has completed its transformation and become a dynamic pure player.  

As a result, it posted organic growth in excess of 7% in 2016, lifted in particular 

by the acquisition of Paradies in 2015, which has driven very strong performances 

in North America. 

Lagardère Publishing also had a very good year, with firmer operating margins 

and the acquisition of Perseus. It also invested in businesses adjacent to 

publishing with the acquisition of mobile game and app specialists. 

Lagardère Active continued the turnaround of its Press operations and pushed 

ahead with the development of its Digital offerings. Digital revenue rose by 

almost 10% over the year (excluding LeGuide.com), driven notably by growth 

in the e-Health segment.

Lastly, business at Lagardère Sports and Entertainment held firm and confirmed 

its swing back to profitability.

So we can say that all of the divisions contributed in 2016 to the significant 

improvement in our results, validating our strategy aimed at refocusing  

on and investing in our growth drivers.

Group recurring EBIT for the year came out at €395 million versus €378 million 

in 2015, outperforming the objective initially set out. Due to our solid financial 

position and the marked improvement in cash flow, we are proposing a stable 

dividend, representing a good return on your shares.

Of course, we owe this highly satisfactory performance in 2016, as is the case 

each year, to the commitment of our employees, and in particular to the senior 

executives of our four divisions. I would like to take this opportunity to pay 

tribute to their talent, and thank them all for their professionalism and their 

determination.

And I would also like to thank you, dear shareholders, for your loyalty  

and your support.

Message from 
Arnaud Lagardère

“We owe this highly  
satisfactory performance 
in 2016, as is the case 
each year, to the 
commitment of  
our employees.”
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COMM
ITTEEEX

ECUTIVE 

Arnaud Nourry
Chairman and Chief 

Executive Officer, 
Hachette Livre

Dag Rasmussen
Chairman and Chief 

Executive Officer, Lagardère 
Travel Retail

Éric Thomas
General Counsel, 
Lagardère SCA

Denis Olivennes
Chairman, 

Lagardère Active

Andrew Georgiou
Chief Executive Officer, 
Lagardère Sports and 

Entertainment

Arnaud Lagardère
General and Managing Partner,  

Lagardère SCA

Pierre Leroy
Co-Managing Partner,  

Lagardère SCA

Ramzi Khiroun
Spokesperson, Lagardère SCA

Chief External Relations  
Officer

Thierry Funck-Brentano
Co-Managing Partner,  

Lagardère SCA

*Enlarged Committee.

COMEL*

Gérard Adsuar
Chief Financial Officer, 

Lagardère SCA

It assists the Managing Partners, 

who are members of the Committee, 

in their duties, which are:

• determining the Group’s strategy;

•  guiding development and control;

•  taking the major management 

decisions required for this and 

ensuring those decisions are 

implemented group-wide.

The Managing Partners are 

also supported by the Enlarged 

Committee, which is made up 

of the members of the Executive 

Committee as well as the division 

senior executives and the General 

Counsel of Lagardère SCA. It meets 

every month.

The Executive 
Committee’s role is 

to share information 
and coordinate 

actions taken by the 
Managing Partners.

2017 
MANAGEMENT 

TEAM
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Lagardère is a French partnership limited by shares (société en commandite par actions – SCA), 

which has two categories of partners:

•  two General Partners (Associés Commandités), who have unlimited joint and several liability for the 

Company’s liabilities;

•  Limited Partners (Associés Commanditaires or shareholders) whose liability regarding the 

Company’s losses, like that of shareholders in a société anonyme (form of French joint stock 

corporation), is limited to the amount of their contributions.The Limited Partners alone designate 

the members of the Supervisory Board, the General Partners being unable to participate in voting.

Because of the two categories of partners, collective decisions require consultation of the shareholders, 

at Annual General Meetings, and of the General Partners.

The Company is managed by the Managing Partners (Gérants) under the supervision of the Supervisory 

Board, which represents the shareholders.

THE FRENCH PARTNERSHIP 
LIMITED BY SHARES (SCA):  
A MODERN STRUCTURE 
THAT IS PERFECTLY SUITED 
TO THE REQUIREMENTS OF 
CORPORATE GOVERNANCE

An SCA allows an absolute separation 

of powers between the management 

bodies (General Partners and Managing 

Partners) and the supervisory bodies 

(Supervisory Board).

No member of management can be 

a member of the Supervisory Board.

Furthermore, Lagardère SCA 

encourages the management bodies 

to run the Company in a responsible 

and careful manner with a long-term 

perspective, since the Managing 

Partners are also General Partners, 

and thus have unlimited liability 

for the Company’s debts.

LAGARDÈRE SCA: INCREASED 
SHAREHOLDER RIGHTS

Lagardère SCA has adapted its Articles of Association  

to strengthen shareholders’ rights by granting them  

specific powers:

Right of veto over the appointment  

of the Managing Partners

The Supervisory Board, which represents the shareholders,  

must give its consent to the appointment of the Managing 

Partners by the General Partners.

In the event of any ongoing disagreement between 

the General Partners and the Supervisory Board, 

the shareholders themselves have the ultimate say 

in an Annual General Meeting.

Approval in the event of a change of control of Arjil 

Commanditée-Arco (General and Managing Partner)

The Supervisory Board must give its prior agreement to:

•  any sale or issue of shares leading to a change of control  

of Arjil Commanditée-Arco (except in the case of a valid 

takeover bid for all of Lagardère SCA’s shares);

• any new shareholder in this company.

French 
partnership 
limited by shares: 
presentation

GOVERNANCE
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GENERAL PARTNERS

• Arnaud Lagardère

• Arjil Commanditée-Arco

MANAGING PARTNERS

• Arnaud Lagardère

•  Arjil Commanditée-Arco 
represented by:

Arnaud Lagardère
Chairman and  
Chief Executive Officer

Pierre Leroy
Deputy Chairman and  
Chief Operating Officer

Thierry Funck-Brentano
Chief Operating Officer

STATUTORY AUDITORS
• Ernst & Young et Autres 

• Mazars
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The main task of the Supervisory Board, which is appointed 

by the shareholders, is to:

•  carry out ongoing supervision of the Company’s 

management;

•  ensure that the Company has the resources it needs 

to assess and monitor its risk exposure.

To do this, the Supervisory Board meets regularly, and 

met four times in 2016. It reviews the financial position 

and operations of the Company and its subsidiaries, 

the annual and interim financial statements and the 

outlook for each of the Group’s activities, and considers 

the work carried out by the committees.

AN INDEPENDENT BOARD WITH A FREQUENT  
AND STAGGERED TURNOVER

All Board members are independent. 

Approximately one quarter of Board members are replaced or renewed each year and the length 

of Board members’ terms of office is a maximum of four years.

THE BOARD’S EXPERTISE COVERS THE GROUP’S MAIN BUSINESSES, 
ENABLING IT TO FULFIL ITS SUPERVISORY DUTIES

The Supervisory Board has always been committed to ensuring that its members are chosen 

for their managerial, financial, strategic and legal skills and experience, and their professional 

ethics, so as to be able to respond appropriately and fully to all the requirements needed 

for its supervisory role within the Lagardère group.

The Supervisory Board is chaired by Xavier de Sarrau, a lawyer specialising in governance issues. 

Xavier de Sarrau is an independent member.

6 - 2016-2017 Milestones
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at the 2016 General Meeting  
(Paris, France).



Javier  
Monzón

Jean- 
Claude 
Magendie

Susan 
M. Tolson

Georges 
Chodron  

de Courcel

François 
 David

Martine  
Chêne

Pierre 
Lescure

Hélène 
Molinari

Soumia 
Malinbaum

Nathalie 
Andrieux

François 
Roussely

Yves 
Guillemot

Xavier 
de Sarrau

Patrick 
Valroff

Aline  
Sylla-Walbaum

Members of the Supervisory Board
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Supervisory  
Board

A SUPERVISORY BOARD 
WITH COMMITTEES 
THAT HELP IT TO 
PREPARE AND 
ORGANISE ITS WORK

Two special committees have been 
set up:

Audit Committee

The Audit Committee carries out 

preparatory work for the Board, in 

particular with respect to reviewing 

the accounts and verifying the 

reliability and clarity of the 

information that will be provided 

to shareholders and the market, 

and with respect to monitoring 

the effectiveness of internal control 

systems and risk management 

procedures.

All Audit Committee members are 

independent and have financial 

and accounting experience. The 

Audit Committee is made up of 

five members and is chaired by 

Xavier de Sarrau. Its operations 

comply with the standards of 

applicable regulations. Most of the 

Audit Committee’s meetings precede 

the meetings of the Supervisory 

Board by a few days so that the 

latter can be prepared efficiently.

Appointments, Remuneration 
and Governance Committee

Given the need for Supervisory 

Board members to have professional 

experience that helps them fulfil their 

supervisory duties (see page 9) while 

complying with governance rules 

in terms of independence, diversity 

etc., the Supervisory Board set up 

the Appointments and Remuneration 

Committee in 2010 to provide 

effective assistance in this area. 

The duties and composition of this 

committee were extended in 2015.

The Appointments, Remuneration 

and Governance Committee is made 

up of five members, all of whom 

are independent, and is chaired 

by François David.

The Appointments, Remuneration 

and Governance Committee uses 

an independent recruitment firm 

to carry out the search and selection 

of candidates in order to propose 

candidates for appointment to 

the Supervisory Board, as well as 

an external consultant to conduct 

a formal assessment of the Board 

every three years, for which it 

manages the process.

COMPLIANCE WITH 
THE AFEP-MEDEF 
CORPORATE 
GOVERNANCE CODE

The Supervisory Board of Lagardère 

SCA is committed to meeting 

the recommendations of the 

Afep-Medef Corporate Governance 

Code, which the Company has 

decided to adopt.

This is shown by:

•  the strong independence  

of the Supervisory Board;

•  the presence of committees 

to prepare the Board’s work 

efficiently;

•  annual self-assessment of  

the Board and an external 

assessment every three years;

•  a maximum term of office  

of four years;

•  remuneration of Board members 

based on their attendance at 

meetings;

•  women making up 40 %  

of the Supervisory Board;

•  a yearly Supervisory Board 

meeting not attended  

by the Managing Partners.

GOVERNANCE
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Nathalie Andrieux 
Former Deputy Chief Executive Officer – Digital,  
La Poste group
Former member of the French Digital Council

Yves Guillemot 
President and Chief Executive Officer 
and co-founder, Ubisoft

Pierre Lescure
President of the Cannes Film Festival
Former Chairman and Chief Executive Officer, 
Canal+ SA 
Former Chief Executive Officer, Vivendi Universal

Xavier de Sarrau, Chairman 
Lawyer specialising in issues concerning the 
governance and organisational structure of 
family-owned companies and private holdings

Hélène Molinari
Former Chief Operating Officer, 

Medef
Member of the  

Strategy Committee, Be-Bound

Aline Sylla-Walbaum 
International Managing Director 

(Luxury), Christie’s

Susan M. Tolson 
Former Senior Vice-President, 

Capital Group

FINANCIAL EXPERIENCE

Javier Monzón 
Former Chairman  
and Chief Executive Officer,
Indra

François Roussely 
Partner at Messier Maris

BUSINESS (1) AND  
OTHER EXPERTISE (2)

Martine Chêne
Former CDFT union representative on the Group Employees’ Committee

Jean-Claude Magendie
Former First President, Paris Court of Appeal

Soumia Malinbaum
Deputy Chief Executive Officer, Keyrus

EXPERIENCE AS SENIOR 
EXECUTIVE WITHIN AN 
INTERNATIONAL COMPANY

Georges Chodron de Courcel
Former Chief Operating Officer,  

BNP Paribas 

François David
Former Chairman of the Board  

of Directors, Coface

Patrick Valroff
Former Chief Executive Officer,  

Crédit Agricole CIB

(1) Media/Distribution/Innovation/New technologies.
(2) Legal/Governance/Social relations/Diversity.

92016 General Meeting (Paris, France).
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Share 
ownership 
structure 
and voting 
rights at 
31 December 
2016

% of capital % of voting rights

Lagardère Capital & Management 7.65% 11.90%

Treasury shares 1.48% –

Employees and Group Savings Plan 2.78% 3.13%

Individual shareholders 5.26% 6.76%

French institutional investors 14.54% 16.75%

Non-French institutional investors 68.29% 61.46%

Total 100.00% 100.00%

* Excluding non-recurring/
non-operating items.

** Ordinary dividend to 
be submitted to a vote 
by shareholders at 
the Annual General 
Meeting of 4 May 2017.

*** Ordinary dividend/share 
price at 31 December.

2012 2013 2014 2015 2016

Earnings per share €0.70 €10.22 €0.32 €0.58 €1.36

Adjusted earnings per share* €1.62 €1.34 €1.45 €1.87 €1.84

Ordinary and extra dividends 
per share

€1.30 €16.30 €1.30 €1.30 €1.30**

Share price at 31 December €25.29 €27.02 €21.60 €27.51 €26.39

Yield*** 5.14% 4.81% 6.02% 4.72% 4.93%

Market capitalisation (€m)  
at 31 December

3,316 3,543 2,830 3,607 3,461

Key figures

Share price 
performance 
since 
January 2016

Performance since 
January 2016 

Lagardère: +0.36% 
CAC 40: +10.47%
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INFORMATION 
ABOUT LAGARDÈRE SHARES

•  Codes: ISIN (FR0000130213), Ticker (MMB), 
Bloomberg (MMB:FP), Reuters (LAGA.PA).

•  Listing market: Euronext Paris (compartment A).

•   Member of: SBF 120, MSCI Europe,  
STOXX® Europe 600 Media. 

•  In 2016, Lagardère was included in the following ESG indices: 
Vigeo Euronext Europe 120, Eurozone 120, MSCI Global 
Sustainability Index Series and STOXX® Global ESG Leaders. 
For the second year in a row, the Lagardère group also holds 
a place in the RobecoSAM ranking as a Global Sustainability 
Leader 2016 in the media industry.

•  Shares eligible for the Deferred Settlement Service (SRD) 
and French “PEA” share savings plans.

10 - 2016-2017 Milestones
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The ordinary dividend proposed to shareholders at the Annual General 
Meeting of 4 May 2017 with regards to the 2016 financial year is €1.30 
per share and therefore remains at the same level as 2015.

This is in keeping with the pro-active policy of paying returns to 
shareholders, which combines stable ordinary dividends since 2007 
with ad hoc share buyback programmes (from 2006 to 2011) or extra 
dividends (in 2013 and 2014).

DIVIDEND 

Ordinary dividend per share since 2006

€1.30

€1.20

€1.10

€4.05bn 
paid out to shareholders
PAYMENTS TO 
SHAREHOLDERS SINCE 2007
Payments made to  
shareholders each year

*  In 2014, Lagardère paid an extra dividend of €6 per share for 2013 following the sale 
of its interest in Canal+ France.  
In 2013, Lagardère paid an extra dividend of €9 per share following the sale of its 
interest in EADS.

Ordinary dividend

Extra dividend*

Share buyback
(€

m
)

11

2016 General Meeting (Paris, France).
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In 1997, the Lagardère group formed 

a Shareholders’ Consultative Committee 

representing individual shareholders. 

The Committee’s objectives are to:

•  improve financial communications between 

the Group and its shareholders;

•  reflect on shareholders’ expectations and 

their perception of the Group and its investor 

relations policy (financial results, strategy, the 

Annual General Meeting etc.).

The Committee consists of representatives 

of individual shareholders along 

with representatives of Lagardère.

The Committee considers  

themes such as:

•  financial communication via  

the Group’s website;

•  sustainable development;

•  the annual report;

•  the Group’s business development  

and strategy.

Information for shareholders
The Group provides its shareholders with comprehensive 

and easily accessible financial information on a regular 

basis and in various ways including the distribution of 

financial press releases by an AMF-approved provider, 

publications on its website, and live broadcasts of financial 

results presentations and the Annual General Meeting.

The Lagardere.com website includes two sections 

especially for investors and individual shareholders, 

including documents relating to the Annual General 

Meeting, answers to frequently asked questions and 

information about how to become a shareholder.

Specific sections are also provided on particular topics 

such as sustainable development, corporate governance, 

regulated information and debt.

Meetings with investors and financial 
analysts
Throughout the year, the Group organised face-to-face 

meetings or conference calls with investors (holding 

shares and bonds) and financial analysts and took part 

in around 20 roadshows and sector-specific conferences 

in Europe, North America and the Middle East.

The Group also carried out specific communication 

relating to its strategy within the framework of Investor 

Days, intended to improve understanding of certain 

business activities by the financial community: Lagardère 

Sports and Entertainment in 2011, Lagardère Travel 

Retail in 2012 and the Group’s growth strategy in 2014. 

In 2016, an Investor Day was dedicated to the strategic 

expansion of Lagardère Travel Retail, particularly in the 

United States.

The Group maintains close and regular relations with 

financial analysts, particularly when reporting earnings 

or sales (conference calls).

Information meetings for individual shareholders are 

also organised across the French regions in conjunction 

with the French Federation of Investment Clubs (F2Ic).

SHAREHOLDER RELATIONS

Anyone interested in 
becoming a member 
and participating 
in the Committee’s 
work should contact 
the Investor Relations 
Department via the 
Investor Relations 
section of the 
Lagardere.com website.

SHAREHOLDERS’ CONSULTATIVE COMMITTEE
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The shares that make up Lagardère SCA’s share 

capital are all registered shares, held either in 

administered form (via a financial intermediary)  

or in directly registered form (via BNP Paribas 

Securities Services). 

Thanks to this form of shares, all shareholders:

•  are systematically invited to Annual General 

Meetings and can vote more easily by post 

or online;

•  benefit from double voting rights once they have 

held shares on a continuous basis for four years.

Practical information about how to transfer directly 

registered shares to BNP Paribas Securities Services 

can be found on the Lagardère website.

The main advantages of holding shares in directly 

registered form are:

•  no custodian fees (details of other fees relating to 

ownership of directly registered shares are given on 

the Lagardère website);

•  dividends paid directly on the date of payment 

decided by the Annual General Meeting;

•  free handling of standard instructions relating 

to the ordinary running of the securities account: 

transfers, donations, adjustments etc.;

•  taking care of communicating instructions  

from the shareholder to sell securities;

•  guaranteed receipt of documents relating to the 

running of the account periodically or on request, 

as soon as possible and free of charge, with the 

possibility of opting for electronic communications.

Securities services and registered shares

Financial calendar

13

4 May 2017 
2016 General Meeting

8 May 2017
Ex-dividend date (2016 ordinary  

dividend of €1.30 per share)

10 May 2017
Payment of 2016 ordinary dividend

11 May 2017
First-quarter 2017 revenue

12 June 2017
Investor Day: Lagardère Publishing

27 July 2017
First-half 2017 results

2016 General Meeting (Paris, France).



Financial 
performance

In a turbulent geopolitical environment and unstable 

economy, the Lagardère group was able to remain 

on track and continue to roll out the strategy of 

refocusing and transformation initiated in 2015, 

while also developing its strengths and investing 

in its growth drivers.

2016 saw strong growth in Group recurring EBIT(1) 

of +13.5%(2) to €395 million, an increase in free cash 

flow generation (€416 million) and solid operating 

performances, particularly from Lagardère Publishing 

and Travel Retail (organic growth of over 7%).

The Group’s revenue totalled €7,391 million, up 2.5% 

like-for-like and up 2.7% on a consolidated basis. 

Profit – Group share jumped to €175 million 

from €74 million one year earlier. Adjusted 

profit – Group share (excluding non-recurring/

non-operating items) was stable at €238 million 

versus €240 million in 2015.

Net debt was down €162 million to €1,389 

million owing to 25% growth in cash flow from 

operations before changes in working capital 

and the disposal of a non-operating asset.

The leverage ratio (net debt/recurring EBITDA(3)) 

came out at 2.2x at end-2016, sharply lower than 

the anticipated level announced at the time of 

the acquisition of Paradies(4), of slightly below 3.0x.

2016: GROWTH MOMENTUM ILLUSTRATED BY SOLID OPERATING 
AND FINANCIAL PERFORMANCE

OUTLOOK FOR 2017

Group Recurring EBIT(1) growth in 2017 is expected to be between 5% and 8% versus 2016, 

at constant exchange rates and excluding the impact from disposals of Distribution activities.

Condensed consolidated income statement

The consolidated financial 
statements were prepared 
in accordance with IFRS. 

*Before impairment losses. 
** Excluding non-recurring/

non-operating items.

(1) Recurring operating profit of fully consolidated companies.
(2) At constant exchange rates and excluding the impact from disposals of Distribution activities.
(3) Recurring EBITDA is defined as recurring EBIT of fully consolidated companies added with depreciation of intangible assets and property, plant and equipment as well 

as dividends received from equity-accounted companies.
(4) Press release of 11 August 2015 announcing the signature of the agreement to acquire Paradies.

2015 2016 (€m)

7,193 7,391 Revenue

378 395 Group recurring EBIT

11 10 Income from equity-accounted companies*

(215) (91) Non-recurring/non-operating items

(66) (49) Net interest expense

(37) (69) Income tax expense

74 175 Profit – Group share

240 238 Adjusted profit – Group share** 

14 - 2016-2017 Milestones



BREAKDOWN OF 2016  
RECURRING EBIT (1)  
BY DIVISION

BREAKDOWN OF 2016 REVENUE 
BY DIVISION

7%

12%

31%

50%

50%5%

26%19%

FINANCIAL DATA

Profit – Group 
share 
(€m) 

+€101m
74

175

0 100 200

Group  
recurring  
EBIT*  
(€m)

+4.6%
378

395

300 350 400

Adjusted  
profit – Group 
share** 
(€m)

-€2m
240

238

150 200 250

Revenue 
(€m) 7,193

7,391

6,000 7,000 8,000

+2.7%

Lagardère Publishing

Lagardère Travel Retail
* Recurring operating profit of 
fully consolidated companies.

** Excluding non-recurring/ 
non-operating items.(1)Excluding “Other Activities”.

2016 2015
Lagardère Active

Lagardère Sports and Entertainment

2016 General Meeting (Paris, France).
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1 . FRANCE 
February 2016
Lagardère Active’s TV division acquires 
the exclusive broadcasting rights 
for DreamWorks Animation TV series 
for its children and family channels 
(both free and pay channels) and 
its Replay platforms.

March 2016
Lagardère Studios launches 
Imagissime, a production company 
specialising in documentaries.

June - July 2016 
Lagardère Sports is responsible for the 
design, development and operation of 
the Eiffel Tower fan zone in Paris for the 
UEFA Euro 2016 football tournament.

August 2016
Editions Grasset publishes the first 
novel by Gaël Faye, Petit pays, winner 
of the Goncourt des lycéens and Fnac 
awards. 
 
September 2016
Lagardère Active rolls out the Elle brand 
with the launch of Elle Girl, the 100% 
women’s channel.

Snapchat chooses Paris Match for 
the launch of Discover in France.

September - November 2016
Lagardère Travel Retail launches 
the new Relay concept as well 
as the L’Étoile du Nord brasserie by 
Thierry Marx at Gare du Nord (Paris).

2 . UNITED KINGDOM

May 2016
Hodder Education is named Best 
Educational Publisher of the Year 
at the British Book Industry Awards 
for the second year running.

June - December 2016 
Lagardère Publishing acquires  
Neon Play and Brainbow, specialists  
in mobile applications.

July 2016

Little, Brown Book Group publishes 
Harry Potter and the Cursed Child 
by J.K. Rowling, Jack Thorne and 
John Tiffany.

3 . UNITED STATES
March 2016 
Hachette Book Group acquires Perseus, 
which owns a catalogue of 6,000 titles 
and publishes 500 new books per year.

June 2016
Paradies, named Best Overall Retailer 
for the 21st year running, wins eight 
Retail and Travel Essentials concessions 
at Phoenix Sky Harbor International 
Airport.

October 2016
Lagardère Sports organises the 
PGA Tour-sanctioned Safeway Open 
golf tournament in Napa Valley.

4 . AFRICA
July - December 2016
Lagardère Sports brokers a title 
sponsorship deal with Total for the 
Confédération Africaine de Football’s 
(CAF) ten principal competitions as well 
as Orange’s new eight-year partnership 
as an official sponsor of CAF.

16 - 2016-2017 Milestones

Worldwide 
presence

Countries in which the 
Lagardère group operates
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5 . EUROPE 
April - December 2016
Lagardère Travel Retail opens an 
Aelia Duty Free outlet at London 
Luton Airport (United Kingdom) 
and in the new Avancorpo terminal 
at Fiumicino airport in Rome (Italy).

6 . MIDDLE EAST
May - November 2016
Lagardère Travel Retail wins a major 
foodservice concession at the new 
Midfield terminal at Abu Dhabi 
airport (United Arab Emirates), as 
well as calls for tenders for the Duty 
Free concession at King Khaled 
airport in Riyadh, King Fahd airport in 
Dammam and King Abdulaziz airport 
in Jeddah (Saudi Arabia).

7 . AUSTRALIA
November - December 2016
Lagardère Travel Retail is awarded 
the Duty Free & Specialty concession 
for Cairns airport and wins a call 
for tenders for five Travel Essentials 
concessions at Gold Coast airport.

1 . FRANCE 
3 . UNITED STATES
January - August 2016
Lagardère Sports strengthens its 
consulting business through the 
acquisition of Sponsorship 360 
(France) and Rooftop2 Productions 
(United States).

8 . ASIA 
5 . EUROPE  
June 2016 - January 2017 

Lagardère Active Radio International 
establishes itself in Cambodia by 
acquiring 49% of the capital of LVMG, 
the owner of two radio networks, and 
launches Virgin Radio in Romania.

9 . LATIN AMERICA
5 . EUROPE
August 2016
Lagardère Sports contributes to the 
success of the Rio Olympic Games 
(Brazil) on behalf of clients including  
the Australian Olympic Committee,  
French Olympic Committee, broadcasters 
across 40 European territories and over 
1,500 hospitality clients.

BREAKDOWN OF 2016 REVENUE BY GEOGRAPHIC AREA

France Western 
Europe 

Eastern 
Europe

United States 
and Canada

Other 
countries

Asia-Pacific

20% 9% 2%30% 29% 10%

17
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FRANCE
EUROPE

AFRICA AND  
MIDDLE EAST

Main brands by geographic area 
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ASIA- 
PACIFICNORTH AMERICA

LATIN 
AMERICA

®

Pantone 301 Pantone Warm Gray 11 Pantone Warm Gray 6



Sustainable 
development / CSR
By making workforce-related, environmental and ethical issues a central part of its strategy, 
the Lagardère group intends to support the company’s value-creation efforts along with its 
sustainable and inclusive growth. Its commitments in terms of environmental responsibility, 
education and promoting cultural diversity are intended to be performance drivers.

CORPORATE SOCIAL RESPONSIBILITY  
AS A PERFORMANCE DRIVER

20 - 2016-2017 Milestones

Promoting employee diversity, training and commitment  

Diversity fosters creativity and attracts talent. The Lagardère group encourages diversity by promoting equal 

opportunities, focusing on three areas: equality between men and women, disabilities and representation of ethnic 

and social origins. Innovation is also central to the Group’s duty to support its staff, in the training courses it provides 

to employees and in the encouragement it gives to their social commitments.

Ensuring responsible digital management  

The Lagardère group is aware that it needs to develop its value-enhancing digital businesses in a responsible way that 

fosters trust. Accordingly, it sets demanding targets in terms of keeping staff up-to-date and providing them with training 

on technological developments, personal data protection and intellectual property protection, as well as taking into 

account the environmental impact of its digital media.

Promoting access to culture and entertainment 

The Group plays a major role in the fields of culture, knowledge, information, entertainment, sport and travel retail. 

It has specific social responsibilities to the whole of civil society, which it meets in particular by ensuring access 

to content, defending the pluralism of ideas, protecting youth and promoting reading. 

Strengthening operational sustainability

Most of the Lagardère group’s activities are in the service sector, which tends to limit its direct environmental impact. 

The environmental responsibility of those activities – particularly in relation to paper, the climate and its supply chain – 

is an important issue for the Group. 

The Lagardère group’s CSR policy is based on four strategic aims: 

Meeting at the Lagardère Sports and Entertainment head office  
(Boulogne-Billancourt, France).



21

The implementation of this CSR policy addresses three objectives: 

Aligning the Group’s CSR approach with its business development strategy, in growth areas such as Lagardère Travel 

Retail’s Foodservice activities and in new territories. 

Deepening stakeholder relations  

These relations exist both within branches and at the Group level. After setting up a panel of 13 experts in 2015, 

the Lagardère group made a commitment in late 2016 to carrying out a more comprehensive consultation  

of its internal and external stakeholders in order to improve oversight over its most material issues.  

Meeting increasingly stringent regulatory requirements regarding the transparency of CSR reporting. 

Employee at the MonDocteur office  
(Levallois-Perret, France). 

Planted wall at the Lagardère group  
head office (Paris, France).



Lagardère has 28,575 employees. It manages its 

human resources and relations through a network 

of local HR units, enabling it to address the diversity 

of the Group’s businesses and locations as effectively 

as possible, and through a responsible and well 

trained management team. 

The Group ensures that it manages human resources 

in a consistent way by creating the frameworks 

needed to fulfil its workforce-related obligations:

•   determining the basic rules of its workforce-related 

commitment through its Code of Conduct;

•   developing new themes, such as respect for 

differences in 2016 through the issue of religion 

in the workplace;

•  providing training to managers, with more 

than 200 managers taking part so far; 

•  pursuing management-employee dialogue in 

relation to changes taking place within the Group, 

such as the disposal of the Distribution business 

in 2016;

•  making it easier for staff to move between divisions.

The Group is also securing its future by setting up 

the procedures needed to:

•  make the Group and its divisions more attractive;

•  foster loyalty among its most talented staff members;  

•  prepare staff succession plans. 

The diversity of origins and cultures among all Group 
employees, along with gender equality in our business lines, 
are performance drivers. To promote communal wellbeing, 
it was crucial to define clear rules of conduct that are 
shared by all.
In the amended article of the Code of Conduct entitled 
“Mutual respect and discrimination”, the Lagardère group 
therefore asserts that “objectivity, fairness, common sense, 
open-mindedness and dialogue must form the basis of all 
actions and decisions taken by management”. The article 
also deals with religious diversity, confirming the Group’s 
neutrality with respect to all religions. In addition, within 
this complex area of cultural and religious diversity in 
the workplace, we started an awareness-raising procedure 
in June 2016 covering the Group’s whole HR function. 

LAURE MAGREZ

Deputy Director - Group HR Development

MUTUAL RESPECT AND 
DISCRIMINATION: ASSERTING THE 
RULES OF COMMUNAL WELLBEING

www.lagardere.com
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Human  
resources:  
responsible  
management

Employees at the Hachette Livre head office  
(Vanves, France).

HR meeting to raise awareness about religious  
diversity in the workplace (Paris, France).

SUSTAINABLE DEVELOPMENT / CSR



Social  
responsibility  
on all fronts

The Lagardère group shows its social  

responsibility in many ways. These include:

•  the corporate philanthropy activities 

of the Jean-Luc Lagardère Foundation 

and the Elle Foundation;

•  partnerships with educational institutions 

and non-profit organisations; 

•  support for employees’ community initiatives; 

•  the Group’s impact on employment  

in the various countries in which it operates; 

•  relations with partners and suppliers.

As well as covering these various areas, the Group’s 

social responsibility is also focused on two key areas 

of action. 

The first relates to the growing place of digital 

technology in all Group businesses, which means 

that it must take measures in areas such as personal 

data protection, digital education and the fight 

against piracy.

The second relates to the Group’s specific 

responsibility as a major player in the media industry, 

which includes promoting content accessibility, 

freedom of expression, media education, youth 

protection and raising public awareness about 

major social issues. 

Because the main responsibility of a media company 
is to make the world around us, along with the changes 
and revolutions occurring within it, understandable, 
Lagardère Active is committed to constantly creating 
new spaces for discussion and new modes of expression. 
After holding its first awards ceremony in 2015 with the 
focus on climate, in 2016 Europe 1 wanted to promote 
the values of optimism and innovation by encouraging 
women and men – researchers, students, entrepreneurs, 
writers, citizens and elected officials – with a desire for 
change to play an active role in building a sustainable 
and harmonious society.
The Europe 1 Future Awards were made to eight recipients 
in a ceremony broadcast that was live on Europe 1 in 
December 2016. 

NICOLAS ESCOULAN

Managing Editor, Europe 1

LAGARDÈRE ACTIVE: THE EUROPE 1 
FUTURE AWARDS

www.europe1.fr
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Eight corporate foundations are committed to  
supporting women alongside the Elle Foundation. 

“Trophées Europe 1 de l’Avenir” 
award ceremony (Paris, France).



Environmental  
responsibility: an  
integral part of  
day-to-day operations

In 2016, following on from COP21, the Lagardère 

group continued its efforts to combat climate change 

by carrying out its first Group-wide carbon audit. 

This enabled the Group to identify its main sources 

of emissions within its divisions, along with potential 

ways of reducing its climate impact. 

Lagardère Publishing and Lagardère Active continued 

their pro-active policy regarding responsible paper 

management which, as well as combating climate 

change, aims to preserve natural resources and 

promote the circular economy. 

The Group’s environmental responsibility efforts also 

included: 

•   strengthening its partnership with Ecovadis, which 

enables us to assess our suppliers in terms of 

responsible purchasing;

•  implementing programmes to promote hygiene, 

food safety and waste avoidance at Lagardère 

Travel Retail;

•  securing environmental certification for the 

Eiffel Tower fan zone during the Euro 2016 football 

tournament at Lagardère Sports and Entertainment.

In 2016, Lagardère Sports worked with the City of Paris 
to design, set up and operate the Eiffel Tower fan zone 
on the Champ de Mars during the UEFA Euro 2016 football 
tournament. The fan zone was designed according to 
sustainable development standards. It obtained ISO 20121 
certification, which is the benchmark for environmentally 
responsible event management. Our events team worked 
with a set of stakeholders in seven areas of action to limit 
the event’s negative environmental impacts and to promote 
its positive outcomes. For example, almost 90% of food 
packaging was made from recycled paper or cardboard, 
and 2,750kg of food was donated to charities. 
Lagardère Sports now plans all of its events activities 
around this standard, thus meeting its own demanding 
requirements and those of its clients regarding responsible 
commitment.

ALEXANDRE WALRAEVENS

Special Adviser to the Operational Department for the 
UEFA Euro 2016 Eiffel Tower fan zone at Lagardère Sports

LAGARDÈRE SPORTS: THE FIRST 
ISO 20121-CERTIFIED FAN ZONE 
AT UEFA EURO 2016

www.lagardere-se.com
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Lagardère group head office  
(Paris, France).

Eiffel Tower fan zone (Paris, France).

SUSTAINABLE DEVELOPMENT / CSR



25

2016 key figures

28,575  
permanent employees

98.1%
Percentage of certified or recycled paper used 

in books and magazines

42%
Percentage of the Group’s executives  

who are women 

€247,000
collected by Lagardère Travel Retail  

for the Action Against Hunger charity

67% 
of employees based outside France  

5 tonnes  
of waste avoided by using reusable cups in 

the Eiffel Tower fan-zone during the UEFA Euro 

2016 football tournament

1,880 
students on internships and work-study 

programmes 

More than  

30,000  
responses in the second women’s Happiness 

Index survey carried out by Elle magazine

80 
collective agreements signed

23,441  
employees taking at least one training course 

553 hours   
of programmes with an anti-obesity message 

broadcast by Lagardère Active’s youth channels

378  
responsible supplier charters in force

Lagardère Paris Racing site (Paris, France).
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Foundations

SUPPORTING CREATIVITY  
AND BRINGING  
CULTURES TOGETHER 

In 2016, the Jean-Luc Lagardère Foundation 

renewed its partnership agreement with Villa 

Medici. This included in particular support of the 

Paris Viva Villa! festival and allowed three of its grant 

winners to develop a project during a one-month 

residency in Rome. 

In the field of literature, the Foundation jointly 

supported the “Marathon des mots” in Toulouse and 

its Tunisian counterpart, Al Kalimat. The two festivals 

offered a shared programme of events centred 

around new African literatures echoing world news.

It also supports the Jules-Rimet Prize, which 

promotes sporting literature and encourages 

reading in underprivileged districts. In 2016, the 

prize was awarded to Daniel Rondeau for his book 

Boxing-Club (Grasset).

Lastly, the jury for the Arab Literature Prize, 

chaired by Pierre Leroy (Co-Managing Partner 

of Lagardère SCA), decided to award Iraqi author 

Inaam Kachachi for her novel Dispersés (Gallimard). 

Created by the Institut du Monde Arabe and the 

Foundation, this prize is intended to promote and 

popularise the richness of Arab literature in France.

In 2016, the Lagardère group continued with its efforts to support young people 
and women in the fields of culture, education and solidarity. Via the involvement 
of the Jean-Luc Lagardère Foundation and the Elle Foundation in France and abroad, 
the Group takes action on an everyday basis.

ELLE FOUNDATION: 
THEY ALL HAVE A STORY
This collection of 11 short programmes for France Télévisions, 
on the initiative of the Elle Foundation, was the key event 
of 2016. For the first time, nine foundations joined forces 
to demonstrate their commitment to supporting women 
around the world, with Nils Tavernier as director  
and Imagissime, a Lagardère Studios company, producing. 
Elles ont toutes une histoire (They all have a story) allowed  
a total of 22 million viewers to learn about exceptional 
women in all four corners of the world.  
In 2016, the Elle Foundation also supported 14 new projects 
in France and abroad.

www.ellefondation.org

Nils Tavernier on set.



In 2016, the Foundation continued to support young creative talents 

thanks to the grants* it awards and which give them not only the 

financial resources but also the time needed to carry out a major 

project, allowing them to establish themselves in their field and 

pursue a brilliant career. Pierre Leroy, Co-Managing Partner of 

Lagardère SCA and Director of the Foundation, explains: “For our 

Group, being engaged and involved with young people means 

demonstrating our confidence in them, the people of tomorrow!”.

Eleven new grant winners received their awards during a ceremony 

at the Centre Pompidou. They join a community of 261 talented young 

people who have already received awards from the Foundation.

* In the following categories: Documentary Filmmaker, Animated Filmmaker, 

Digital Artist, Writer, Print Journalist, Bookseller, Musician (jazz and classical, 

contemporary music), Photographer, Film Producer and Television Scriptwriter.

JEAN-LUC 
LAGARDÈRE 
FOUNDATION 
GRANTS 

www.fondation-jeanluclagardere.com

Pierre Leroy surrounded by 2016 award winners.
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The world’s third-largest private-capital publisher in the trade and educational markets, 
operating under the Hachette Livre imprint, Lagardère Publishing is a federation of 
publishing companies with a large degree of editorial independence.

They are united by common management rules, a concerted effort to expand in digital 
activities, a coordinated strategy in respect of the global distribution giants, and the 
same high standards required of the people appointed to positions of responsibility 
in each company.



Hachette Livre head office (Vanves, France).
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ARNAUD 
NOURRY

Chairman and 
Chief Executive 
Officer of 
Hachette Livre

WHAT WERE  
THE HIGHLIGHTS  
FOR LAGARDÈRE  
PUBLISHING IN 2016? 

2016 was marked by three events: 

the enduring decline of e-book sales 

in the United States and the United 

Kingdom, which had little effect 

on Lagardère Publishing’s margins 

given its limited exposure to this 

market at global level; curriculum 

reform in France, the first since 2012; 

and the runaway success of Harry 
Potter and the Cursed Child, which 

the division published in the United 

Kingdom and throughout the 

Commonwealth.

WHAT ARE YOUR 
CHALLENGES AND 
PRIORITIES FOR 2017? 

2017 promises to be a good year, 

as most of the factors behind our 

success in 2016 will come into play 

again this year.

Digital formats will no doubt 

continue to slow in the United States 

and the United Kingdom, and this 

should perpetuate the return to 

growth in sales of printed books in 

both countries, a phenomenon that 

began in 2016.

Moreover, curriculum reform will 

continue in France, offering the 

Education segment scope to make 

a significant contribution to the 

division’s results for the second 

consecutive year.

Last but not least, a new Astérix 

album is slated for release in the 

fourth quarter.

On top of that, the acquisitions 

we made in 2016 are already in 

operating order. The integration of 

Perseus into Hachette Book Group, 

successfully commenced in 2016, will 

be completed in 2017 when we take 

over the new subsidiary’s distribution. 

2017 
challenges

LAGARDÈRE PUBLISHING
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INNOVATING  
BY ACQUIRING 
RELATED ACTIVITIES

The acquisition of UK companies Neon Play and 

Brainbow has allowed Hachette Livre to enter the 

mobile market in order to combine its editorial expertise 

with the digital skills of pure players with a view to 

emphasising their complementary nature, and offering it 

the chance to benefit from growth in digital platforms. 

Neon Play has created more than 30 games that together 

have notched up over 60 million downloads. In 2014, 

Brainbow launched Peak, a fun subscription-based brain 

training application. Downloaded 15 million times since 

its creation, it was named Apple Best App in 2014 and 

Google Play Best Self Improvement App in 2015 and 2016. 

Neon Play and Brainbow will have access to a vast 

portfolio of Lagardère Publishing licences. 

www.hachette.com



2016  
overview
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SIMPLISSIME? 
SOMEONE HAD 
TO THINK OF IT!
Launched in September 2015 with an 
initial run of 10,000 copies, Simplissime, 
le livre de cuisine le plus facile du monde 
by Jean-François Mallet established itself 
as a worldwide publishing sensation in the 
cookery book segment in the space of one year.

THE SECOND HALF ONCE AGAIN  
DROVE GROWTH

In 2016, in a global market characterised by a decline of 1.8% in printed 

books (excluding textbooks) in France(1), but a significant improvement 

in volumes in the United States (up 3.3%) and the United Kingdom 

(up 2.3%)(2), and a contraction in digital formats in both those markets, 

Lagardère Publishing delivered revenue of €2,264 million, an increase 

of 2.6% compared with 2015.

The lion’s share of this growth stemmed from very strong sales in the 

second half of 2016, and in particular the benefit of curriculum reform 

in France during the summer and the publication of Harry Potter and 
the Cursed Child in the United Kingdom at the end of July.

The autumn literary season in France, although not as rich in prizes 

as 2015, nevertheless saw several successes, such as Petit pays, 

by Gaël Faye, published by Grasset (Fnac and Goncourt des lycéens 

awards), Un président ne devrait pas dire ça, by Gérard Davet and 

Fabrice Lhomme, published by Stock, and Et tu trouveras le trésor 
qui dort en toi, by Laurent Gounelle, published by Kero.

Moreover, Simplissime, the phenomenally successful cookbook 

published in September 2015, gave rise to no fewer than eight 

offshoots in France and a large number of sales in foreign languages.

(1)Source: GfK. 
(2)Source: Nielsen Bookscan.

Hachette Livre head office (Vanves, France).

LAGARDÈRE PUBLISHING
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The growth of the Education sector in the United Kingdom 

– outstripping the pace of the market as a whole – is due to 

a number of factors. Teams at Hachette UK (HUK) have forged 

solid relationships with the certifying bodies, thereby increasing 

their credibility among educators. Innovation has also played 

a role, with the Dynamic Learning self-assessment digital 

platform currently used at 75% of secondary schools in the 

United Kingdom. 

Furthermore, the acquisition of Rising Stars has enabled HUK 

to establish a foothold in the primary school market, particularly 

in maths, science and IT. Lastly, the integration of Galore 

Park has strengthened HUK’s presence in the revision and 

self-assessment market.

EDUCATION IN THE 
UNITED KINGDOM: 
A CONFIRMED 
SUCCESS STORY

www.hoddereducation.co.uk
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DIGITAL: TURBO CHARGING ALL OUR ENGINES!

The fact that the e-book market in the United States was down 

20% in the six months to June 2016 compared with the first half 

of 2015, when e-books began their slide, must not be allowed 

to overshadow the transformation of the publishing business 

prompted by digital technology. 

The digital transformation has served to speed up a number of 

processes and to increase commercial flows, in the B2C or B2B 

segments alike.

In 2016 alone, downloadable digital audio books recorded a 32% 

leap in the United States(1).

Another example can be seen in the promotion of books 

and authors on social networks and customer relationship 

management, two activities that have been profoundly modified by 

the ability to process big data and extract valuable information for 

manufacturing, marketing, promotion and even editorial content.

Moreover, blogs and self-publishing websites have become popular 

hunting grounds for the division’s publishers, where they can find 

budding talents in all fields.

Finally, it was with the conviction that the impact of digital 

technology on the publishing business was not limited to e-books 

that Lagardère Publishing acquired Neon Play and Brainbow, two 

companies specialising in mobile applications. 

PARTWORKS EVER POPULAR  

2016 was another year of growth for the Collections division, 

thanks notably to the strong growth of its business in Japan. 

Fifty-five new products were launched in nine countries, covering 

topics as diverse as art therapy, knitting, crochet, model cars 

and tractors, the history of the Russian tsars, and books under 

Marvel licence.

Hachette Collections now operates in 33 countries. Fifteen years 

after its creation, it occupies the second place in the global 

partworks market.

(1)Source: APA.

2016  
overview

LAGARDÈRE PUBLISHING



1 MARCH 
Acquisition by Hachette Book Group of Perseus, along with  

its catalogue of 6,000 titles and its schedule of 500 new  

releases every year.

4 APRIL 
Hachette Livre sells its 50% stake in Harlequin France  

to HarperCollins, which held the other 50%.

9 MAY 
Hodder Education named Best Educational Publisher of the Year  

at the British Book Industry Awards in the United Kingdom for  

the second year running.

17 JUNE 
Hachette UK acquires Neon Play, a British company specialising  

in the design of video games for mobile phones and tablets.

3 NOVEMBER 
Launch of the Mission Handicap at Hachette Livre France.

16 NOVEMBER
Ibram X. Kendi, author of Stamped from the Beginning (PublicAffairs), 

receives the National Book Award in New York (United States).

19 DECEMBER 
Acquisition of Brainbow, a British company specialised  

in mobile applications.

2016 key datesLeadership positions

1publisher in France 

publisher of  
digital bestsellers 
in the United 
Kingdom

textbook publisher 
in SpainNo . 
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No . 3 
worldwide private-capital publisher 
in the trade and educational markets

No . 4  
publisher in the United States
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2,206

2,264

6,357
6,653

198
208

2016  
key figures

4 million 
copies of Harry Potter and the Cursed  
Child sold in the United Kingdom  

and the Commonwealth

370,000 
copies of Petit pays by Gaël Faye (Grasset) 

sold in France, a rare feat for a first novel

215
titles published by Hachette Book Group 

featured in The New York Times bestseller 

list, i.e., 18% more than in 2015

500
new releases published by the five imprints 

operated by Perseus in 2016

75% 
of English middle schools have adopted 

Dynamic Learning, Hachette UK’s digital 

educational platform

2016 key figures

Recurring 
operating 

profit of fully 
consolidated 
companies  

(€m)

Permanent 
employees

2016

2015

Consolidated 
revenue  

(€m)

LAGARDÈRE PUBLISHING

Hachette Livre head office  
(Vanves, France).
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Breakdown  
of 2016  
revenue  
by geographic  
area

17%
France

United Kingdom 
and Australia

28%
Other countries

6%

22%27%

Spain

United States  
and Canada
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Operating in 32 countries on four continents, Lagardère Travel Retail is one of 
the leading Travel Retail companies worldwide. It is recognised as a major player 
in the three segments of travel area retail (Travel Essentials, Duty Free & Fashion 
and Foodservice), with international brands such as Relay and Aelia Duty Free, 
and numerous restaurant and selective distribution brands either under licence 
or directly operated.



L’Étoile du Nord brasserie by Thierry Marx 
at Gare du Nord (Paris, France).

  Agence d'architecture intérieure
15, rue Colber t   78000 Versai l les

tél  : 01 30 97 03 03  fax : 01 30 97 03 00
e.mai l  : versions@versions.fr

Les cotes indiquées sont données à titre indicatif et devront être vér ifiées par les entrepreneurs. Ceux-ci devront soumettre leurs dessins 
d’éxécution pour approbation avant réalisation. L’étude technique des travaux concernant les éléments por teurs concourant la stabilité ou la 
solidité du bâtiment et tous autres éléments qui leur sont intégrés ou forment corps avec eux, devra être vér ifié par un bureau d’étude qualifié. 
Les entrepreneurs devront s’engager à executer les travaux selon les règles de l’ar t et dans le respect des règlementations en vigueur. Ce 
dessin est la propriété de : VERSIONS - 15, rue Colber t - 78000 Versailles. Ne peut être reproduit sans autor isation. 

LAGARDERE - Concept C5 - O’CLOCK Echel le:   

Date :  13 01 2010Optimisation

EXE LOGO

yourfashionstore

Aelia Duty Free outlet, London Luton airport 
(United Kingdom).
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DAG  
RASMUSSEN

Chairman and 
Chief Executive 
Officer of 
Lagardère 
Travel Retail

WHAT WERE THE 
HIGHLIGHTS FOR 
LAGARDÈRE TRAVEL 
RETAIL IN 2016?

After acquiring Paradies in North 

America in 2015, one of the key 

milestones was its successful 

integration within the division, 

extracting profitable synergies and 

adopting numerous best practices.

Despite a challenging economic 

environment, Lagardère Travel 

Retail also continued to grow in 

a very competitive market, notably 

winning a major tender in Duty Free 

& Fashion in Saudi Arabia, thereby 

entrenching its operations in the 

Middle East.

WHAT ARE YOUR 
CHALLENGES AND 
PRIORITIES FOR 2017?

We need to build on our early successes 

in the Middle East, with preparations 

continuing for the start of operations in 

Abu Dhabi and the opening of the three 

Saudi platforms in the coming weeks.

We must also pursue our strategy 

of conquest by strengthening our 

Retail expertise and our operational 

excellence, notably by training our 

employees.

We also hope to increase the 

profitability of our growth and generate 

the financial resources allowing us to 

keep up the pace. This is particularly 

the case in Foodservice, where we 

are expanding rapidly in France and 

in other countries. With this in mind, 

strengthening our brand portfolio 

is a priority.

We also need to secure our large 

concession agreements while 

continuing to win new tenders, 

particularly in Asia-Pacific.

Lastly, further to the disposal of the 

Distribution activities, Lagardère Travel 

Retail now defines itself as a pure player 

in the three business lines of the travel 

retail market where it operates.

2017 
challenges 

LAGARDÈRE TRAVEL RETAIL



41

INNOVATION 
ALSO EXISTS IN 
FOODSERVICE Developing a large and varied brand portfolio offering 

a number of innovative formulas is one of the keys to success 

in concession foodservice. 

That is why Lagardère Travel Retail has added to its own-brand 

portfolio by calling on many of the big names in the sector 

both in France and abroad, such as Prêt à Manger, Burger King, 

Paul, Costa Coffee, Starbucks, Subway and Ajisen Ramen. 

But innovating also means knowing how to meet licensors’ 

demands by offering locally recognised concepts, such as 

Thierry Marx in Nice and Paris (France), Limon Rotisserie 

in San Francisco (United States), Farinella at Fiumicino 

airport in Rome (Italy) and Bar Symon at Pittsburgh airport 

(United States). 

www.lagardere-tr.com

Starbucks outlet,
Nice-Côte d’Azur airport (France).
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TAKE A BREAK 
AT TRIB’S: 
GOOD, SIMPLE 
AND FRESH!
This is a comprehensive and 
high quality fast food outlet 
offering a stylish, fun and modern 
environment in which to enjoy 
a quick break before taking 
your train, plane or metro. By 
combining self-service and assisted 
sales, Trib’s offers consumers 
autonomy and variety, allowing 
them to take control of their time.

A MAJOR PLAYER IN RETAIL SERVICES  
IN TRAVEL AREAS

The preferred partner of licensors and major brands in travel areas, Lagardère 

Travel Retail is one of the world’s largest operators in the sector, offering its 

expertise in its three main business lines, namely Travel Essentials, Duty Free 

& Fashion and Foodservice.

THE NEW RELAY CONCEPT HAS PROVED  
A GREAT SUCCESS 

Relay stores have increased their revenue significantly after extensively 

refurbishing their sales outlets in France and extending their offering to include 

new ranges of products and services over the last two years. The latest version 

of the concept has now been successfully rolled out in all of the countries 

where Lagardère Travel Retail operates. 

BUSINESS IS GROWING RAPIDLY IN THE MIDDLE EAST 

The gain of the Duty Free & Fashion concession in the future Midfield terminal at 

Abu Dhabi airport in the United Arab Emirates was accompanied by three major 

concession wins in Saudi Arabia (Riyadh, Jeddah and Dammam), which are set 

to open shortly.

As it already operated in Foodservice at Dubai Airport, this shows that 

Lagardère Travel Retail is consolidating its interest in this part of the world.

Relay outlet, Bari airport (Italy).

Trib’s outlet,  
Cairns airport (Australia).

LAGARDÈRE TRAVEL RETAIL
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After winning the Duty Free, Fashion and Foodservice call for 

tenders for the new Avancorpo terminal at Fiumicino airport in 

Rome (Italy), several sales outlets were opened in December 2016 

by representatives of Lagardère Travel Retail, the airport and the 

brands on offer:

•  five fashion stores: Furla, Mickael Kors, Montblanc, Pandora and 

Zegna;

•  three Farinella restaurants offering pizzas and pasta;

•  a Beer Code bar;

•  an Ajisen Ramen restaurant specialising in Asian cuisine;

•  a latest-generation Aelia Duty Free store of nearly 2,000 sq.m.;

•  a Casa del Gusto outlet dedicated to regional gastronomic 

products.

AVANCORPO: 
PRE-TRAVEL 
LUXURY  
AND PLEASURE  
IN ROME

www.lagardere-tr.com
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No . 3 
Travel Retail operator 

worldwide

No . 2 
Travel Essentials operator 

in North America

No . 4  
Foodservice operator in travel 

areas worldwide

LARGEST  
international chain 

of Travel Essentials outlets
THE DIVISION WON NUMEROUS  
TENDERS IN 2016

In Europe, North America, Asia-Pacific 

and the Middle East, Lagardère Travel 

Retail won numerous tenders in 

Foodservice, Travel Essentials and Duty 

Free & Fashion.

In Foodservice, the division gained 

a large number of new concessions: 

several stores including three outlets at 

the Avancorpo terminal in Rome (Italy), 

others in Bremen (Germany), Shanghai 

(China) and Sydney (Australia), as 

well as nine restaurants in Abu Dhabi 

(United Arab Emirates) on top of the 

three units previously operated, not to 

mention the famed Limon Rotisserie 

in San Francisco (United States). 

The division is also set to manage 

the Foodservice master concession 

at Kunming Airport in China.

Lagardère Travel Retail forges 

numerous alliances with major players 

in fast food. These partnerships enable 

it to expand – and diversify – the 

range of food it offers to customers. 

The division’s varied concepts, 

renowned banners and ability to 

respond skilfully to tenders are all 

major assets when bidding for new 

concessions in an environment where 

airports worldwide are constantly 

raising the bar on standards.

Lagardère Travel Retail strengthened 

its positions in Duty Free & Fashion 

and Travel Essentials in Cairns 

(Australia), Phoenix (United States) 

and Edinburgh (United Kingdom). 

In addition, a second sales outlet, 

The Fashion Gallery, has opened at 

Changi Airport Terminal 2 in Singapore. 

The Group’s subsidiary has also won 

the Travel Essentials and Duty Free 

master concession in Terminal 3 

of Wuhan Airport (China).

In Europe, it won the master 

concession of Gdansk airport in 

Poland. In addition, Lagardère Travel 

Retail was awarded nine points of sale 

at Prague airport (Czech Republic), 

as well as several Souvenirs and 

Gastronomy concessions at the airports 

of Schiphol (four stores) and Eindhoven 

(two stores) in the Netherlands.

Lastly, the division will soon be 

operating the Duty Free & Fashion 

stores of the airports of Riyadh, Jeddah 

and Dammam in Saudi Arabia.

Proposed retail outlet,  
Dammam airport (Saudi Arabia).

LAGARDÈRE TRAVEL RETAIL

2016 
overview



2016  
key dates  
MARCH 
Paradies named Best Overall 

Retailer for the 21st consecutive 

year in the United States.

APRIL 
Opening of an Aelia Duty Free 

store at London Luton Airport 

(United Kingdom).

MAY 
Award of a major tender covering 

nine restaurants in the future 

Midfield terminal of the airport of 

Abu Dhabi (United Arab Emirates).

JULY 
Opening of a second sales outlet, 

The Fashion Gallery, in Changi 

Airport (Singapore).

OCTOBER 
Lagardère Travel Retail wins 

the tender for the Duty Free 

concession at King Khaled Airport 

in Riyadh (Saudi Arabia).

NOVEMBER 
Award of the Duty Free & Specialty 

concession at Cairns airport 

(Australia) and the Duty Free 

concession at King Fahd Airport 

in Dammam and King Abdulaziz 

Airport in Jeddah (Saudi Arabia).

Lagardère Travel Retail wins nine 

Duty Free & Fashion stores at 

Prague airport (Czech Republic).

DECEMBER 
Opening of an Aelia Duty Free 

shop of nearly 2,000 sq.m. 

in the new Avancorpo terminal 

of Fiumicino Airport in Rome (Italy).

Leadership 
positions

1Travel Retail 
operator 
in France, 
Poland and 
the Czech 
Republic

45

Aelia Duty Free outlet,  
Nice-Côte d’Azur airport (France).

No . 
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2016  
key figures More 

than    17,000 
permanent employees worldwide

€1.6 billion*
in revenue in Duty Free & Fashion  
*Managed revenue at directly operated stores.

More 
than   220
international airports hosting Lagardère 

Travel Retail stores

More 
than   4,100 
stores in 32 countries

1,350 
Relay stores

Nearly 800 
foodservice outlets in 17 countries

2016 key figures

3,510

3,695

14,786

17,050

102

108

Recurring 
operating 

profit of fully 
consolidated 
companies  

(€m)

Permanent 
employees

2016

2015

Consolidated 
revenue  

(€m)

Aelia Duty Free outlet, London Luton airport 
(United Kingdom).

LAGARDÈRE TRAVEL RETAIL
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Breakdown  
of 2016  
revenue  
by geographic  
area

8%

Eastern Europe

Belgium

Asia-Pacific

Italy

17%21%

Rest of Western Europe 
(excluding Belgium,  
Spain, France and Italy)

1 1%22%

United States  
and Canada

10%3%

France

Spain

8%



Lagardère Active plays a central role in the French media, with power built on such iconic 
premium brands as Elle, Paris Match, Europe 1, Gulli and Doctissimo.

It is a major player in television and radio, with 26 radio stations worldwide, 17 TV channels 
and the number one audiovisual production company in France and Spain. One of France’s 
premier mainstream magazine publishers, with 13 press titles on the domestic market 
and a further 80 under licence worldwide, Lagardère Active is also among the leaders 
in terms of digital audiences on fixed-line and mobile Internet.
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Inna Modja, presenter of Catwalks,  
une décennie de mode à Paris on Elle Girl.

Electroshock concert organised by Virgin Radio (Paris, France).
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DENIS  
OLIVENNES

Chairman of 
Lagardère Active

WHAT WERE 
THE HIGHLIGHTS 
FOR LAGARDÈRE 
ACTIVE IN 2016?

The transformation undertaken 

over the last five years to address 

changes in our sector is paying 

off. For the fifth consecutive year, 

Lagardère Active experienced 

an improvement in its profitability 

in 2016.

The Audiovisual activity is now at 

the heart of our business. Today, 

it forms a powerful division that 

is developing internationally 

and which enjoyed very 

successful results in 2016, notably 

with Lagardère Active Radio 

International’s successful expansion 

into Cambodia and the launch 

of Elle Girl. Our musical radios set 

new records across the board, and 

Europe 1 has established itself 

as France’s leading digital radio 

station.

We also put a new focus on 

our flagship press brands, and 

expanded their sources of revenue.

Lastly, we sold the LeGuide.com 

website and invested heavily in 

our digital developments. As a 

result, our digital revenue increased 

significantly in both our legacy 

media and our pure players.

WHAT ARE YOUR 
CHALLENGES AND 
PRIORITIES FOR 2017?

Our priorities in 2017 are to continue to 

remodel our business portfolio around 

Audiovisual, Digital and e-Health, 

to develop the non-media revenues 

of our press brands (notably via 

brand publishing), to consolidate the 

management of data from our online 

and offline media, and to continue 

simplifying our organisations and 

cutting our costs.

This year will see new acquisitions for 

Lagardère Studios in Europe, as well 

as the international development 

of our radio stations and television 

channels. We also plan to restore 

the results of Europe 1, which is now 

a comprehensive media broadcasting 

in all formats. We also plan to continue 

to focus on the digital and non-media 

development of our prestigious press 

brands, while ensuring the quality of 

their content, and further broadening 

our digital footprint.

We have to address new uses and 

patterns of consumption, as well as 

changes in business and technological 

models, without ever losing sight of 

what we are doing: informing and 

entertaining with exacting standards 

and integrity. 

2017 
challenges

LAGARDÈRE ACTIVE 
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EVER MORE 
INNOVATIVE 
FORMATS FOR 
OUR CONTENT 

In 2016, Paris Match was the only news magazine chosen 

by Snapchat for the launch of Discover in France. 

In addition, Doctissimo launched Beauty Lab, a digital platform 

dedicated to beauty to find out about, test and give opinions 

on cosmetics products. 

Also, the first RFM Facebook Live stream, which brought 

together over 30 artists during a live five and a half hour 

session, generated over 1 million views in 24 hours and won 

the CB News 2016 Media Grand Prize in the “Best social media 

strategy” category.

Lastly, Lagardère Publicité created an exclusive website for 

the advertising market, Good morning la pub !, in partnership 

with Europe 1 and Jérôme Commandeur, and Le Journal du 
Dimanche launched “Neuf à Dix”, a monthly meeting dedicated 

to creation and innovation.

www.lagardere.com
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A POWERFUL 
AUDIOVISUAL  
DIVISION WITH AN 
INTERNATIONAL FOCUS 

Radio: in France, 2.3 million listeners 

tune into RFM every day. The station 

also boasts the longest listening 

time among music radios (1 hour 42). 

Similarly, Virgin Radio is at six-year 

high, with 2.8 million listeners every 

day, and Europe 1 remained the 

leading private radio station among 

upper occupational groups, with 

nearly 4.4 million listeners every day. 

Lastly, after Africa, Lagardère Active 

Radio International expanded into 

Cambodia. In early 2017, it also 

launched Virgin Radio in Romania.

Television: the leading channel 

among 4- to 10-year-olds, Gulli 

celebrated the first anniversary of 

the launch of Gulli Africa. Mezzo, 

which celebrated its 20th anniversary 

in 2016, is now watched by more 

than 54 million households in nearly 

60 countries, and Elle Girl, the chic 

and cool channel, was launched in 

September. 

Audiovisual production:  
Lagardère Studios, the leading 

audiovisual production company 

in France and Spain, produced 

nearly 2,200 hours of programmes 

and won 16 awards. 

DIVERSIFIED AND 
PRIZE-WINNING 
PRESS BRANDS 

The leading high-end women’s brand 

with 10 million print and digital 

readers, Elle won four awards at the 

2016 CB News Media Grand Prix: 

Best magazine title, Special jury 

prize, Best franchising of media 

brand for Forum Elle Active, and Best 

special issue for Elle aime la planète, 

which also received the SEPM 

editorial event prize. In addition to 

the rollout of the Forum Elle Active 

in the French regions and in Italy, 

Elle took its brand into the world of 

television with the launch of Elle Girl.

Meanwhile, Paris Match published a 

large number of cultural supplements, 

web-series and multimedia creations, 

such as the Google Cardboards 

experiment in augmented reality in 

partnership with Google.

Lastly, Le Journal du Dimanche hosted 

a day of talks and debates: “€.Day Paris 

2016, ideas to reinvent the Europe of 

tomorrow”. 

DIGITAL ACTIVITIES 
CONTINUE TO GROW 

The Public application, the leading 

app among the celebrity and women’s 

segment, logged 12.2 million visits 

in December 2016, and BilletRéduc.

com consolidated its leading position 

in discount ticket bookings in France, 

with over 3 million tickets sold.

Meanwhile, Europe 1 is France’s 

number one digital radio station, with 

8.4 million unique visitors in October 

2016, while Elle, the top-ranking 

women’s press site, has formed a 

community of 4.8 million people on 

social networks.

In addition, MonDocteur.fr managed 

more than 1.5 million online medical 

appointments per month on its 

platforms, and Doctissimo launched 

its site in Mexico.

Lastly, a partnership has been forged 

with Le Parisien and Les Échos around 

data science in order to increase 

the division’s investment capacity in 

technology and research.

52 - 2016-2017 Milestones

LAGARDÈRE ACTIVE 
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www.europe1.fr

EUROPE 1, 
FRANCE’S No.1 
DIGITAL RADIO 
STATION 

In October 2016, Europe 1 established itself for the fifth month 

in a row as the No.1 digital radio station in France across all types 

of device - PC, mobile and tablet - with 8.4 million unique visitors, 

and as the No. 1 radio brand on mobile phones, for the eleventh 

time in 2016, with an all-time record of over 4.9 million unique 

visitors in October. 

It is also the most followed radio station on social media with 

over 3 million subscribers across all social media, and the most 

downloaded with a record of 43.5 million podcasts downloaded 

worldwide. 

Lastly, video - the other cornerstone of its digital development - 

achieved a record score of 12 million videos viewed per month 

on average in 2016. 
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2016  
key figures

1fashion media 
brand with Elle

independent audiovisual 
producer in France 
and Spain with 
Lagardère Studios

radio station in France 
on digital formats for 
all devices with Europe 1

Leadership positions

7%17% 76%
SpainOther 

countries
France

Breakdown  
of 2016  
revenue  
by geographic  
area
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7978

3,107

3,285

Recurring 
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consolidated 
companies  

(€m)

Permanent 
employees

2016

2015

Consolidated 
revenue  

(€m)

LAGARDÈRE ACTIVE 

No . 



12.5   
million 
daily listeners for the 
23 stations of Lagardère 
Active Radio International 
in 9 countries

12  
million 
videos viewed 
each month 
on Europe 1

Nearly  

2,200  
hours 
of programmes produced 

by Lagardère Studios 

in France and Spain

55

21  
million 
readers worldwide, 
46 international editions 
and 44 websites for Elle

MARCH
Gulli Africa celebrates its first anniversary.  

Lagardère Studios launches Imagissime, a production company 

specialising in documentaries.

JUNE 
Lagardère Active Radio International establishes itself 

in Cambodia by acquiring 49% of the capital of LVMG, the owner 

of two radio networks.

SEPTEMBER
At the CB News Media 2016 Grand Prix, Lagardère Publicité is 

named Advertising Sales Brokerage business of the year, and 

Elle wins four major awards: Best magazine title, Special jury prize, 

Best franchising of media brand for Forum Elle Active and Best 

special issue for Elle aime la planète.

Snapchat chooses Paris Match for the launch of Discover in France.

Launch of the Elle Girl channel in France and the Doctissimo 

website in Mexico. 

2016 key dates 

Maya l’abeille broadcast on Gulli Africa.



Cameroon football team  
after its victory at the 2017  
Africa Cup of Nations  
(Gabon).

Lagardère Sports and Entertainment is a leading Sports and Entertainment agency with 
a global network of experts, dedicated to delivering innovative solutions to its clients.  
Sport and entertainment inspire emotions and passion that are essential to enrich 
people’s lives and generate powerful collective experiences. 

Lagardère Sports and Entertainment dedicates its expertise and passion to provide 
its clients with privileged access to the infinite opportunities offered by the world 
of sport and entertainment. 
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Musical Les Choristes.

®
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ANDREW  
GEORGIOU 

Chief  
Executive Officer  
of Lagardère Sports 
and Entertainment

WHAT WERE THE 
KEY HIGHLIGHTS FOR 
LAGARDÈRE SPORTS AND 
ENTERTAINMENT IN 2016?

2016 proved to be another big year 

for our company’s football business 

globally. With the UEFA Euro 2016 

tournament taking place in France, 

we delivered a unique experience for 

over one million fans at the official 

UEFA fan zone in Paris. In Africa, we 

brokered two deals which saw Total 

become the title sponsor for the 

Confédération Africaine de Football’s 

(CAF) ten principal competitions, 

whilst Orange renewed its relationship 

with CAF and signed a new eight-year 

partnership as an official sponsor. 

Our event management in 

golf also continued to go from 

strength to strength with the 

successful organisation of the PGA 

Tour-sanctioned Safeway Open in the 

Napa Valley, as well as the return of the 

Singapore Open sponsored by SMBC. 

Finally, the Olympics also saw many 

of our teams contribute to the 

success of the Games on behalf 

of clients including the Australian 

Olympic Committee, French Olympic 

Committee, broadcasters across 

40 European territories and over 

1,500 hospitality clients. 

WHAT ARE YOUR 
CHALLENGES AND 
PRIORITIES FOR 2017?

In 2017, we will continue the 

development of our portfolio in 

key areas including football, golf, 

Olympic sports and major events, 

media, brand consulting and 

digital services. 

As the industry develops, we 

will continuously look to use our 

unique insights and expertise 

to bridge the gap between 

consumer trends, sponsorship 

opportunities and brands while 

continuing to provide our clients 

with integrated solutions to the 

challenges they face.

Overall, as our business continues 

to cement its leadership position, 

we expect 2017 to be another 

good year for the company. 

The market continues to remain 

strong and we are well placed 

within the market segment.

2017 
challenges

LAGARDÈRE SPORTS AND ENTERTAINMENT
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RYDER CUP GOES 
DIGITAL WITH 
INNOVATIVE 
DOCUMENTARY

Lagardère Sports teamed up with The PGA of 

America and Turner Sports to create a 12-part, digital 

short-documentary series chronicling Davis Love III’s 

journey as Ryder Cup Captain. 

The series, entitled The American Captain Presented by 
Mercedes-Benz, was launched on RyderCup.com. The 

documentary provided golf fans with an unprecedented 

and innovative, behind-the-scenes look at the life of the 

Captain and the preparation required to represent the 

United States in a premier golf competition. Various clips 

highlighting the series were also shown on PGA.com 

and BleacherReport.com, as well as run across several 

social platforms, including Facebook, whilst utilising 

the U.S. Ryder Cup Team handle: @RyderCupUSA.

www.lagardere-se.com

Excerpt from The American Captain  
Presented by Mercedes-Benz :  

Davis Love III, US Ryder Cup team captain.
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LEADERS IN  
FOOTBALL GLOBALLY 

In 2016, Lagardère Sports further 

consolidated its leading position 

in European football working with 

more than 100 rights holders. 

The first territorial sponsorship for 

Borussia Dortmund was sold in 

Asia whilst its portfolio of exclusive 

commercial relationships was 

strengthened with the signing of 

new clubs. Lagardère Sports also 

activated major sponsorship on 

behalf of clients, across premium 

properties including the UEFA 

Euro 2016 tournament, the UEFA 

Champions League, the Premier 

League and clubs in La Liga, 

Bundesliga and French Ligue 1. 

It also managed media rights and 

television production for the 2018 

FIFA World Cup African Qualifiers, 

and marketing and media rights 

for the 2018 FIFA World Cup Asian 

Qualifiers and also AFF Suzuki Cup.

RACE FOR THE 2024 
OLYMPIC GAMES 
WITH BUDAPEST

Through its specialist agency, 

EKS, Lagardere Sports was 

commissioned by the Budapest Bid 

Committee to lead an international 

consortium to advise Budapest 

on its bid to host the 2024 Olympic 

and Paralympic Games. Lagardère 

Sports created a bid strategy 

and led the development of the 

candidature’s technical plan, 

including the Games concept, 

master plan, legacy and delivery 

plan, leveraging its long-standing 

expertise in the Olympic sector 

and major multi-sport event space. 

CONTINUED 
DEVELOPMENT OF THE 
BRAND CONSULTING 
BUSINESS 

Lagardère Sports invested in 

developing its consulting business 

through the acquisition of a 

key agency in the US. Rooftop2 

Productions, founded in 2012 

and based in New York, has built 

a strong reputation for creating 

and producing live marketing 

experiences that connect brands 

with consumers. In France, 

Sponsorship 360 which is dedicated 

to delivering solutions to brands 

in order to create communication 

platforms through sports, also came 

on board.

LIVE ENTERTAINMENT 
CONTINUES TO 
TAKE CENTRE STAGE 

Lagardère Live Entertainment 

was very successful with the 

Florent Pagny tour which sold 

out in every city. Lagardère Live 

Entertainment also relaunched 

the Enzo, the Illusionist show 

at the Casino de Paris as well as 

Les Schtroumpfs and Les Choristes 

at the Folies Bergère. Lagardère 

Live Entertainment also continued 

to manage its portfolio of venues 

and in 2016 successfully reopened 

the Bataclan.
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Live marketing experience at Roland-Garros (Paris, France).
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UNIQUE 
EXPERIENCES 
FOR FANS DURING 
UEFA EURO 2016 

Lagardère Sports was chosen to manage the design, 

development and operation of the official UEFA Euro 2016 

fan zone in Paris. The fan zone provided entertainment and 

excitement for spectators and sponsors alike. With special 

opening and closing concerts and all the matches shown 

on a giant 420 sq.m. screen, the area saw over one million 

fans celebrate and soak in the electric atmosphere of the 

tournament.

Lagardère Sports also acted as the official hospitality agent 

in six territories, ensuring unique experiences for more than 

5,000 corporate guests. Furthermore, Lagardère Sports 

developed activations for UEFA’s major partners including 

the once in a lifetime opportunity to sleepover in the 

Eiffel Tower.

www.lagardere-se.com

Events at the Eiffel 
Tower fan zone during 

the UEFA Euro 2016 
football tournament 

(Paris, France).
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2016  
key figures

21%

21%

18%

8%

18%

14%

Other 
countries

Asia and 
Australia

Germany

Rest of Europe 
(excluding Germany, 

France and  
United Kingdom)

United  
Kingdom

France

Breakdown  
of 2016  
revenue  
by geographic  
area

Leader  
in football in Africa,  
Asia and Europe

Leader  
in sponsorship and  
media rights globally

Leader
in golf globally

Leading positions
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2016 key dates

A network 
of more than 

60,000 

rights-holders, brands, 
hospitality clients and 
broadcasters globally

Partner to   
more than 

100
An average  
of more than  

$1 billion  
gross revenue generated on behalf of clients

JUNE - JULY
Management of the official  

UEFA Euro 2016 fan zone in Paris. 

JULY - DECEMBER
Lagardère Sports brokers a title 

sponsorship deal with Total for the 

Confédération Africaine de Football’s (CAF) 

ten principal competitions as well  

as Orange’s new eight-year partnership  

as an official sponsor of CAF.

AUGUST
Lagardère Sports contributed to the success 

of the Rio Olympic Games on behalf of 

clients including the Australian Olympic 

Committee, French Olympic Committee, 

broadcasters across 40 European territories 

and over 1,500 hospitality clients.

OCTOBER
Organisation of the PGA Tour-sanctioned 

Safeway Open in the Napa Valley.

European football 
clubs and two 
FIFA confederations

US golfer Jordan Spieth, represented by Lagardère Sports and Entertainment. 
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Contacts
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REGISTERED OFFICE

Lagardère SCA

4 rue de Presbourg 

75 116 Paris

Tel: +33 (0)1 40 69 16 00

SPOKESPERSON

Ramzi Khiroun

Spokesperson, Lagardère SCA

Chief External Relations Officer

Tel: +33 (0)1 40 69 16 33

E-mail: rk@lagardere.fr

INVESTOR RELATIONS

Florence Lonis  

Chief of Investor Relations

Tel: +33 (0)1 40 69 18 02

E-mail: flonis@lagardere.fr  

REGISTERED SHAREHOLDERS

BNP Paribas Securities Services

CTS - Lagardère Shareholder Relations Department

Grands Moulins de Pantin

9 rue du Débarcadère

93761 Pantin Cedex - France

Tel: +33 (0)1 57 43 34 00
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-45.8%
reduction in the printing volume 

of French–language versions 

of this document since 2010.

-52.8% 
reduction in the printing volume 

of English-language versions of 

this document since 2010.

An environmentally 
responsible 
document
In keeping with our 

commitment to sustainable 

development, we have 

attempted to reduce the 

environmental impact of this 

document as much as possible.

 

 

This document is printed 

on environmentally certified 

paper produced from 

sustainably managed forests.

The printing process for 

this document complies  

with the commitments  

of the Imprim’Vert® label.



65

Publications

CSR at Lagardère 
in 2016-2017

2016-2017 Milestones
Corporate Brochure

Reference Document
containing the Annual Financial  

Report - Fiscal Year 2016

USB key
containing these publications  

in English and French

www.lagardere.com

2016-2017
MILESTONES

These publications are also  

available in French.

CSR AT LAGARDÈRE   
IN 2016-2017
Giving meaning

REFERENCE DOCUMENT
containing the Annual Financial Report

Fiscal Year 2016
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