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More specifically, Lagardère Publishing delivered 

strong results, with the publication of several 

best-sellers in France and abroad in General 

Literature, in addition to the success of Partworks 

and e-books. Lagardère Services maintained 

fast-paced growth in Travel Retail thanks to growth 

in Duty Free and Food Services, achieved through  

strategic acquisitions in Europe and the renewal 

of the SNCF concession contract in France. 

At Lagardère Active, Radio and TV Production 

turned in good performances and combined with 

effective cost control, offset the negative trends in 

Magazines. Finally, Lagardère Unlimited continued 

its recovery over the course of year.

True to our commitment, significant progress was 

made towards implementing the Group's strategy 

to refocus and grow its business further, with 

the disposal of minority stakes in EADS, Canal+ 

France and Amaury in 2013. We also pursued the 

development of growing businesses such as Travel 

Retail and TV Production, and reduced our exposure 

to declining activities, with the restructuring of the 

Magazine Publishing business and the launch of a 

divestiture process for LS distribution.

True to our commitment,  
significant progress was  

made towards implementing  
the Group's strategy to  

refocus and grow  
its business further

Lagardère ended the year with a strong financial 

structure, with solid liquidity and a sharply improved 

cash position.

I would particularly like to commend the efforts 

and talent of the men and women who work for 

our Group. More than ever their commitment and 

professionalism make us proud and are our greatest 

asset as we look to the future.

And I would like to thank you, dear shareholders, 

for your loyalty and your support.

Arnaud Lagardère
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It assists the Managing Partners, who are members of the Committee, in the fulfilment of their duties, which are:

both at parent company level and in the various divisions.

The Managing Partners also draw on Lagardère Media’s Operating Committee,  

which includes the division senior executives and meets every month.

THE EXECUTIVE COMMITTEE’S ROLE IS TO SHARE INFORMATION AND 
COORDINATE ACTIONS TAKEN BY THE MANAGING PARTNERS.

2013 MANAGEMENT TEAM

Arnaud Nourry

Chairman and Chief  

Executive Officer,  

Hachette Livre

Dag Rasmussen

Chairman and Chief  

Executive Officer,  

Lagardère Services 

Gérard Adsuar

Deputy Chief Financial Officer,  

Lagardère SCA

Norbert Giaoui

General Counsel,  

Lagardère SCA

Denis Olivennes

Chairman and Chief  

Executive Officer,  

Lagardère Active

Arnaud Lagardère 

Chief Executive Officer,  

Lagardère Unlimited 

COMM
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Arnaud Lagardère

General and Managing Partner, Lagardère SCA

Pierre Leroy

Co-Managing Partner, Lagardère SCA

Dominique D’Hinnin

Co-Managing Partner, Lagardère SCA 

Ramzi Khiroun 

Spokesperson, Lagardère SCA

Chief External Relations Officer

Thierry Funck-Brentano

Co-Managing Partner, Lagardère SCA

* Lagardère Media’s  

  Operating Committee.

COLM *
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�    two General Partners (Associés Commandités), who are 

�    Limited Partners (Associés Commanditaires or 

shareholders) whose liability with regards to the 

company’s losses, like that of shareholders in a société 

anonyme  

is limited to the amount of their contributions. The Limited 

Partners alone designate the members of the Supervisory 

Board, the General Partners being unable to participate  

in the voting.

Because of the two categories of partners, collective 

decisions require consultation of both the shareholders, 

at Annual General Meetings, and of the General Partners. 

The Company is managed by the Managing Partners 

(Gérants) under the supervision of the Supervisory Board, 

which represents the shareholders.

Lagardère is a French partnership limited by shares (société en commandite par actions – SCA), 
which has two categories of partners: 

Governance4



An SCA allows an absolute separation of powers between the 

management bodies (General Partners and Managing Partners) 

and the supervisory bodies (Supervisory Board).

No member of management can be a member of the 

Supervisory Board.

Furthermore, Lagardère SCA encourages the management 

bodies to run the Company in a responsible and careful manner 

with a long-term perspective, since the Managing Partners are 

also General Partners, and thus have unlimited liability for the 

Company's debts.

The French partnership limited by shares (SCA): a modern structure 
that is perfectly suited to the requirements of corporate governance 

Lagardère SCA: increased shareholder rights

Right of veto over the appointment 
of the Managing Partners

The Supervisory Board, which represents the shareholders, 

must give its consent to the appointment of the Managing 

Partners by the General Partners.

In the event of any ongoing disagreement between the 

General Partners and the Supervisory Board, the shareholders 

themselves have the ultimate say in an Annual General Meeting.

Approval in the event of a change of control 
of Arjil Commanditée-Arco (General and 
Managing Partner)

The Supervisory Board must give its prior agreement to:

�    any sale or issue of shares leading to a change of control 

�    any new shareholder in this company.

Lagardère SCA has adapted its Articles of Association to strengthen shareholders' rights by granting them specific powers:

General Partners

Arnaud Lagardère
Société Arjil Commanditée-Arco

Managing Partners

Arnaud Lagardère
Société Arjil Commanditée-Arco
represented by:

Arnaud Lagardère
Chairman and Chief Executive Officer

Pierre Leroy
Deputy Chairman  

and Chief Operating Officer 

Dominique D’Hinnin
Chief Operating Officer

Thierry Funck-Brentano
Chief Operating Officer

 
Statutory Auditors

Ernst & Young et Autres  
Mazars

�
�

�
�
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The main task of the Supervisory Board, which is appointed by the shareholders, is to:

�  

�    ensure that the Company has the resources it needs to assess and monitor its risk exposure.

To do this, the Supervisory Board meets regularly, and in 2013 met five times. It reviews the financial position and operations 

of the Company and its subsidiaries, the annual and interim financial statements and the outlook for each of the Group's 

activities, and considers the work carried out by the committees.

Nathalie Andrieux
Deputy Chief Executive Officer – Digital, La Poste group

Yves Guillemot
President and Co-Founder, Ubisoft

Pierre Lescure
Former Chairman and Chief Executive Officer, Canal+ SA.

Former Chief Executive Officer, Vivendi Universal

Xavier de Sarrau, Président
Lawyer specialising in issues concerning the governance and

organisational structure of family-owned companies and private holdings

Hélène Molinari
Chief Operating Officer, MEDEF 

Aline Sylla-Walbaum
Chief Executive Officer, Christie’s France

Susan M. Tolson
Former Senior Vice-President,

Capital Group

FINANCIAL EXPERIENCE

Georges Chodron de Courcel
Chief Operating Officer, BNP Paribas

François David
Former Chairman of the Board of Directors, Coface

Patrick Valroff
Former Chief Executive Officer, Crédit Agricole CIB

Javier Monzón
Chairman,

Indra Sistemas

François Roussely
Deputy Chairman,

Crédit Suisse Europe

EXPERIENCE AS A SENIOR 
EXECUTIVE WITHIN AN
INTERNATIONAL COMPANY

BUSINESS1

AND OTHER EXPERTISE2

Martine Chêne
Former CDFT union representative on the Group Employees’ Committee

Jean-Claude Magendie
Former First President, Paris Court of Appeal

Soumia Belaidi Malinbaum
Development Director, Keyrus group

1Media/Distribution/Innovation/New technology.
2Legal/Governance/Social relations/Marketing/Diversity.
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A Supervisory Board with committees that help it to prepare and organise its work

The Supervisory Board of Lagardère SCA is committed to 

meeting the recommendations of the Afep-Medef Code of 

Corporate Governance for Listed Companies, which the 

Company has decided to adopt. This is shown by:

�   

�   

�   annual self-assessment of the Board and an external 

�   

�   remuneration of Board members based  

�   

�   a yearly Supervisory Board meeting not attended by the 

Managing Partners.

90% of Board members are independent.  

The length of the Board members' terms of office is a maximum of four years. Until now, 

the composition of the Board was renewed on the basis of around half of members every 

two years. If shareholders approve the resolutions submitted to them, this could be done 

more regularly, concerning around one-third of members a year as of 2016. The Board 

has also decided that terms of office should be for a maximum of four years.

AN INDEPENDENT BOARD WITH A FREQUENT 
AND STAGGERED TURNOVER

Compliance with the Afep-Medef Code of Corporate Governance

Two special committees have been set up:

Audit Committee

The Audit Committee carries out preparatory work for the Board, 

in particular with respect to reviewing the accounts and verifying 

the reliability and clarity of the information that will be provided to 

shareholders and the market, and with respect to monitoring the 

effectiveness of internal control systems and risk management 

procedures. All Audit Committee members are independent and 

have financial and accounting experience. The Audit Committee is 

chaired by Xavier de Sarrau.

Its operations comply with the standards of applicable regulations.

Most of the Audit Committee's meetings precede the meetings 

of the Supervisory Board by a few days so that the latter can be 

prepared efficiently.

 
Appointments and Remuneration Committee

Given the need for Supervisory Board members to have 

professional experience that helps them fulfil their control duties 

(see page 6) while complying with governance rules in terms 

of independence, diversity etc., the Supervisory Board set up 

the Appointments and Remuneration Committee in 2010 to 

provide effective assistance in this area.

Two thirds of the Committee's members are independent, 

including François David, the Committee's chairman.

Since 2012, the Appointments and Remuneration Committee has 

used an independent recruitment firm to carry out the search and 

selection of candidates in order to propose candidates for 

appointment to the Supervisory Board. 

The Board's expertise covers the Group's main businesses, enabling it to fulfil 
its supervisory duties

The Supervisory Board has always been committed to ensuring 

that its members are chosen for their managerial, financial, 

strategic and legal skills and experience, and their professional 

ethics, so as to be able to respond appropriately and fully to 

all the requirements needed for its supervisory role within the 

Lagardère group.

The Supervisory Board is chaired by Xavier de Sarrau,  

a lawyer specialising in governance issues. Xavier de Sarrau  

is an independent member.

In order to propose a candidate for appointment as a member  

of the Supervisory Board at the Annual General Meeting of  

6 May 2014, the Board used search and selection work carried 

out by the Appointments and Remuneration Committee. 

The proposed applicant would enhance the Board by offering 

complementary skills relating to new technologies and in-depth 

knowledge of the Internet. This appointment would comply with 

generally accepted governance rules, since the candidate is fully 

independent with respect to the Group. Shareholders will be 

called upon to vote on this appointment at the Annual General 

Meeting of 6 May 2014.
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Ticker (MMB), Bloomberg (MMB:FP),  

Reuters (LAGA.PA). 

 

STOXX® Europe 600 Media. 

(SRD) and French "PEA" share savings plans.

INFORMATION 
ABOUT 
LAGARDÈRE 
SHARES

KEY FIGURES

PAYMENTS TO 
SHAREHOLDERS 
SINCE 2004
Payments made to  
shareholders each year

*  In 2013, Lagardère paid an extra dividend of €9 per 

share following the sale of its interest in EADS. 

In 2014, Lagardère will propose an extra distribution of 

€6 per share for 2013 following the sale of its interest 

in Canal+ France. In 2005, Lagardère paid an extra 

dividend of €2 per share following the sale of T-Online 

shares received in exchange for Club Internet.

e3.9bn 
paid out to shareholders

Ordinary dividends

Extra dividends *

Share buyback

(€m)

2013 
1,323

 

2012  
166

 

2011  
169 

2010  
167 

2009 
173 

2008 
276

 

2007 
500 

2006 
419

 

2005 
468

 

2004 
153

2009 2010 2011 2012 2013 Δ 2013/2012

Profit attributable to owners of the parent, per share €1.08 €1.29 - €5.56 €0.70 €10.22 NS 

€2.06 €2.24 €1.78 €1.62 €1.34 -17.3 %

Ordinary and extra dividend per share €1.30 €1.30 €1.30 €1.30 €16.30 ** +€15

Share price at 31 December €28.41 €30.83 €20.40 €25.29 €27.02 +6.8% ***

Yield **** 4.58% 4.22% 6.37% 5.14% 4.81% NS

Market capitalisation (€m) ***** 3,725 4,043 2,675 3,316 3,543 +6.8%

*Excluding the contribution of EADS and non-recurring/non-operating items.

**Proposed dividend to be submitted to a vote by shareholders at the Annual General Meeting of 6 May 2014.

*** Excluding the extra dividend of €9 per share paid in May 2013, the rise in share price was +42.5%.

****Ordinary dividend/share price at 31 December.

*****As at 31 December.

SHARE PRICE
Share price performance since January 2013

From 1 January to 
31 March 2014
Lagardère: +6.7 %

CAC 40: +2.2 %

Performance in 2013 
Lagardère: +6.8 %

Lagardère excluding extra dividend: +42.5 % 

CAC 40: +18 %
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Lagardère excluding extra dividend

160

150

140

130

120

110

100

90

80

70
December
2012

February
2013

April
2013

July
2013

August
2013

October
2013

December
2013

February
2014 S2012 2013 2013 2013 2013 2013 2013 2014

Key shareholder data8



SHARE OWNERSHIP STRUCTURE AND 
VOTING RIGHTS AT 31 DECEMBER 2013

DIVIDEND 

Ordinary dividend  
per share since 2004 

The dividend proposed to shareholders 

at the Annual General Meeting of  

6 May 2014 with regards to the 2013 

financial year was €1.30 per share 

and has remained at the same level as 

for 2012.

This is in keeping with the pro-active 

policy of paying returns to 

shareholders, which combines stable 

ordinary dividends since 2007 with  

ad hoc share buyback programmes 

(from 2004 to 2008) or extra dividends 

(in 2005, 2013 and 2014).

2013 €1.30 

2012  €1.30 

2011  €1.30  

2010  €1.30  

2009 €1.30  

2008 €1.30  

2007 €1.30  

2006 €1.20  

2005 €1.10  

2004 €1.00 

% of capital % of voting 
rights

Lagardère Capital & Management 9.30% 14.17%

Treasury stock 2.43% –

Employees 2.13% 2.41%

Individual shareholders 5.73% 7.38%

French institutional investors 14.68% 15.52%

Non-French institutional investors 65.73% 60.52%

Total 100.00% 100.00%
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The Committee's objectives are to:

�    improve financial communications between the Group 

�   reflect on shareholders' expectations and their perception 

of the Group and its investor relations policy (financial results, 

strategy, the Annual General Meeting, etc.).

The Committee consists of representatives of individual 

shareholders (natural persons and shareholder associations) 

along with representatives of Lagardère, including one 

Managing Partner.

The Committee has considered themes such as:

�   

�
�   

�   the Group's business development and strategy.

Anyone interested in becoming a member and participating 

in the Committee's work should contact the Investor 

Relations department via the Investor Relations section 

of the Lagardere.com website.

2014 OUTLOOK
In 2014, recurring operating profit from Media companies is expected 

to increase by 0% to 5% compared to 2013 at constant exchange 

rates and excluding the impact of any Distribution business disposals.

Shareholders' Consultative Committee

In 1997, the Lagardère group formed a Shareholders' Consultative Committee representing individual shareholders. 

Key shareholder data10



SECURITIES SERVICES 
AND REGISTERED SHARES
Lagardère SCA's share capital is made up entirely of registered 
shares, held either in administered form (via a financial 
intermediary) or in directly registered form (via BNP Paribas 
Securities Services). Thanks to this form of shares, all 
shareholders:

�   are systematically invited to Annual General Meetings 

�   benefit from double voting rights once they have held shares  

on a continuous basis for four years.

Practical information about how to transfer directly registered shares 

to BNP Paribas Securities Services can be found on the Lagardère 

website.

The main advantages of holding shares in directly  
registered form are:

�  

�   dividends paid directly on the date of payment decided  

�   free handling of standard instructions relating to the ordinary running 

�   taking care of communicating instructions from the shareholder  

�   guaranteed receipt of documents relating to the running  

of the account periodically or on request, as soon as possible  

and free of charge.

6 MAY 2014   
2013 Annual  

General Meeting

8 MAY 2014 
ex-dividend date (ordinary 

and extra dividend)

13 MAY 2014  
payment of 2013 ordinary 

dividend (€1 per share) 

and extra dividend  

(€6 per share related  

to the disposal  

of Canal+ France).

13 MAY 2014  
net sales for the first 

quarter of 2014

31 JULY 2014  
2014 first-half results

FINANCIAL 
CALENDAR

Shareholder relations

Information for shareholders

The Group provides its shareholders with comprehensive and 

easily accessible financial information on a regular basis in various 

ways including the distribution of financial press releases by an 

AMF-approved provider, publications on its website, and live 

broadcasts of financial results presentations and the Annual 

General Meeting.

The Lagardere.com website includes two sections especially 

for investors and individual shareholders, including documents 

relating to the Annual General Meeting, answers to frequently 

asked questions and information about how to become a 

shareholder.

Specific sections are also provided on particular topics such 

as sustainable development, corporate governance, regulated 

information and debt.

Meetings with investors and financial analysts

In 2013-2014 the Group met with over 400 investors (shareholders 

and bondholders), conducted around 15 roadshows in Europe 

and North America, as well as new financial centres in Asia 

and the Middle East, and participated in nine sector-specific 

conferences.

The Group also carried out specific communication relating to 

certain Group businesses (Lagardère Unlimited in January 2011 

and Lagardère Services in June 2012) through Investor Days. 

The next Investor Day will address the Group's growth strategy.

The Group maintains close and regular relations with financial 

analysts through the publication of earnings and sales figures 

and conference calls.

Information meetings for individual shareholders are also 

French Federation of Investment Clubs (F2iC).

Lagardère / 2013-2014 Milestones 11



2013: excellent performances and major strategic advances

continuing refocusing strategy, including disposals of minority 

interests, development of growing business lines and a reduction 

in exposure to declining businesses. For the first time, print media 

businesses represented only 49% of the Group's net sales, a 

decrease of 2 percentage points compared with 2012. 

In a difficult world environment, the Lagardère group achieved 

some excellent performances, with exceptional net income and 

growth in recurring operating profit from Media companies of 4% 

(gross change) or 5.9% at constant exchange rates, ahead of the 

initially announced target of 0% to 5%. Net sales amounted to 

€ 7,216 million, down 1.3% on a comparable basis, with renewed 

momentum at the end of the year.

Profit attributable to owners of the parent reached a record 

€1,307 million, thanks to the gain on disposal of the interest 

in EADS. 

Cash flow from operating activities increased mainly due to 

a significant improvement in the change in working capital 

requirement. Cash flow from operating and investing activities 

represented a net cash inflow of € 3,445 million. 

At the year-end, the Group had net cash and cash equivalents 

of € 361 million compared with net debt of €1,700 million at the 

end of 2012, the improvement coming mainly from the disposal 

of non-core investments in subsidiaries and affiliates.

Breakdown of 2013 recurring operating 
profit from Media by division

NB: Lagardère Unlimited recurring operating loss in 2013: -€11 million.

Breakdown of 2013  
net sales by division

58% Lagardère Publishing52% Lagardère Services

6% Lagardère Unlimited

28% Lagardère Publishing

14% Lagardère Active

25% Lagardère Services

17% Lagardère Active

Key shareholder data12



FINANCIAL DATA 2012 2013

Net sales

(€m)

Recurring 

operating 

profit from 

Media 

companies 

(€m)

Profit 

attributable to 

owners of the 

parent  

(€m)

7,216

7,370

372

358

1,307

89

6,000

300

0

7,000

350

600

8,000

400

1,200

6,00

33333330333333 0

000000000000

Condensed consolidated balance sheet

Condensed consolidated income statement 
The consolidated financial 

statements were prepared in 

accordance with IFRSs. The 

Lagardère group's business 

operations are divided into four 

operating divisions that make 

up Lagardère Media. This is in 

addition to the contribution from 

the Group's interests in EADS, 

as well as other activities not 

directly related to the operating 

entities of Lagardère Media.

*Excluding the contribution of EADS and non-recurring/non-operating items.

*Excluding the contribution of EADS and non-recurring/non-operating items.

(€m) 31 Dec. 2012 31 Dec. 2013

Non-current assets (excl. investments in associates) 3,922 3,579

Investments in associates 1,451 152

Current assets (excl. short-term investments and cash) 2,847 2,817

Short-term investments and cash 703 1,784

Assets held-for-sale 437 -

TOTAL ASSETS 9,360 8,332

Shareholders' equity 2,991 2,927

Non-current liabilities (excl. debt) 670 628

Non-current debt 2,165 617

Current liabilities (excl. debt) 3,296 3,354

Current debt 238 806

Liabilities associated with assets held-for-sale - -

TOTAL EQUITY AND LIABILITIES 9,360 8,332

2012 2013 Δ 2013 / 2012 (€m)

7,370 7,216 -2.1% Net sales

339 327 -3.5% Recurring operating profit before associates

(82) (91) -13.7% Finance costs, net

(40) (117) NS Income tax expense

89 1,307 +€1, 218 m Profit attributable to owners of the parent

207 172 -16.9% Adjusted profit attributable to owners of the parent*

Adjusted 

profit 

attributable to 

owners of the 

parent*(€m)

Cash 

flow from 

operating 

activities   

(€m)

Net cash and 

cash equivalents 

(debt) at the 

year end   

(€m)

-€ 35m

+€ 39m

+€ 2,061m

172

207

570

531

361

(1,700)

100

400

(2,000)

150

500

(1,000)

200

600

0

ding th

100

4444444044444 0

(((((2(((( ,0

-2.1%

+4%

+€ 1,218m

Lagardère / 2013-2014 Milestones 13



FRANCE 

January/February 2013
Éditions JC Lattès publishes books 

two and three in the Fifty Shades 

trilogy by E L James. 

July 2013/February 2014
Lagardère Entertainment becomes 

France’s biggest producer of 

studio shows and acquires a 

July 2013
Relay wins the call for tenders 

by SNCF to operate 350 retail 

outlets until 2014.

October 2013
Lagardère Unlimited Live 

Entertainment launches its 

musical DISCO at the Folies 

Bergère in Paris.

 

December 2013
Europe 1 attracts around 5 million 

listeners a day, representing 

156,000 new listeners in the space 

of one year, and remains the most 

downloaded radio station in France 

for the 24th month in a row.

December 2013
Doctissimo.fr acquires a stake 

in MonDocteur.fr, the leading 

website for booking medical 

appointments online.

FRANCE 
SPAIN 
UNITED STATES
UNITED KINGDOM 

October 2013
Simultaneous publication of 

I Am Malala by Malala Yousafzai 

in the United States, the United 

Kingdom, France and Spain by 

Lagardère Publishing. 

SOUTH AFRICA

January–February 2013 
Sportfive Afrique is the exclusive 

agency for marketing and media 

rights for the Orange Africa Cup 

of Nations, SOUTH AFRICA 2013.

ASIA 

October 2013
Mezzo signs an agreement with 

Lightning International for the 

marketing of Mezzo Live HD  

in Asia.

CHINA 

November 2013
LS travel retail opens 13 luxury 

fashion boutiques at Shenzhen 

international airport.

UNITED STATES 

February 2013
LS distribution North America 

acquires Crossings, a specialist 

distributor of confectionery and 

gourmet food in the United States.

Worldwide 

presence

1

153

12

4

6

2

6

10

3

4

3

 1  1

8

2

7

17

11

9
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June 2013
Hachette Book Group acquires 

Hyperion, Walt Disney’s general-

interest publishing imprint for 

adults, with a catalogue of over 

1,000 books and 30 forthcoming 

new releases.

December 2013
Lagardère Unlimited acquires 

US companies Crown Sports 

Management (representation 

of golfers) and Jeff Sanders 

Promotions (organisation of 

golf tournaments).

EUROPE
LATIN AMERICA 
NORTH AMERICA

October 2013
Worldwide release of Asterix and 

the Picts, the 35th comic book in  

the Asterix series, in 24 languages 

in 15 countries.

ITALY 

September 2013  
LS travel retail signs a partnership 

agreement with Airest, an 

international company specialising 

in Italian Food Services in travel 

areas, and opens a new 4,800 

square-metre Duty Free, Luxury 

& Gourmet Food area in Rome's 

Fiumicino International Airport.

MALAYSIA 
AUSTRALIA  

September 2013  
February 2014
Launch of the 44th and 45th 

international editions of Elle in 

Australia and Malaysia, published 

under licence by Hearst Bauer 

Media and Mongoose Publishing 

respectively. 

NETHERLANDS 

December 2013
LS travel retail acquires Gerzon, 

a specialised fashion retailer at 

Schiphol Airport in Amsterdam.

UNITED KINGDOM 

October 2013–January 2014
Published by Hodder & Stoughton 

(Hachette UK), My Autobiography 

by Sir Alex Ferguson is the best-

selling non-fiction title of the year in 

the United Kingdom, with 1.4 million 

copies sold.

 
 
 
 

SINGAPORE 

May 2013
Singapore and World Sport Group 

are awarded the organisation of 

the WTA Championships (women’s 

tennis) from 2014 to 2018.

SWEDEN 

September/December 2013
Lagardère Unlimited acquires the 

Nordea Masters European Tour 

golf tournament, as well as the 

Helsingborg stage of the Ladies 

European Tour.

 FRANCE  37%

 WESTERN EUROPE 33%

 EASTERN EUROPE 11%

 UNITED STATES/CANADA 10%

 ASIA-PACIFIC 7%

 OTHER COUNTRIES 2%

14

17

16

13

14

15

10

12

3

11

9

16 13

Breakdown of 2013 net sales 

by geographic area

Countries in which the 
Lagardère group operates

www.lagardere.com+

8

7
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112 

agreements  
signed

18% 

Increase in 
internal mobility

5,308
employees recruited  

on permanent contracts

Priorities in 2013 

An important year in terms of labour relations

Labour relations, an essential component of the Group’s human 

resources policy, remained a topical issue. In addition to ordinary 

meetings, special attention was paid to the transformation 

needs of Lagardère Active’s Press business and changes within 

the Group following the sale of its stake in EADS. In addition, 

a special negotiating body worked on the payment of an 

exceptional bonus to all employees in France. This negotiation 

provided a benchmark for all Group employees around the world.

Implementation of the process for identifying 
talented staff

Following the commitments made in 2012, an initial review of 

talented staff - including directors, staff with high potential and 

key personnel - was organised at Group level. In keeping with 

the principles of decentralisation, the review was executed locally 

at the level of all entities and continued with exchanges between 

the divisions and the Managing Partners about monitoring 

these talented staff and succession plans for key positions. 

The creation of career committees for each business line will 

be the next step in 2014.

2013 
KEY FIGURES
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160
talented young people and managers 

took part in a Media Campus programme*

More than 

1,425 
interns  

taken on

880
students on 
work-study 

programmes

53%

of managers 
are women

23,179
permanent employees

58%

of permanent 
employees work 
outside France

Renewed and increased support 
for the non-profit organisation 
“Nos Quartiers ont des Talents”

Since 2006, the Lagardère group has been an 

active partner of the non-profit organisation “Nos 

Quartiers ont des Talents” (Our neighbourhoods have 

talent), which aims to help young graduates from 

Lagardère became the leading partner of the young 

association. The Group also continued its designation 

of mentors, attendance at national meetings and 

involvement in workshops.

www.lagardere.com+

Internal mobility: an asset 
in our employees’ career 
management

asset in developing employees’ skills 

and fostering staff loyalty. In addition 

to the measures taken by its divisions, 

the Group has decided to develop tools 

to encourage mobility. A committee in 

charge of reviewing available positions 

and internal applications has been created 

and met for the first time in 2013.

*Internal training scheme to support talented staff  
and managers in their career development.

Internal mobility  
constitutes a major asset  

in developing  
employees’ skills and  
fostering staff loyalty. 
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Workforce-related commitments

These reflect the Lagardère group's desire to create a dynamic, attractive working environment 

that empowers, motivates and encourages creativity among its staff: 

  encouraging the development of skills.

The Lagardère group’s
COMMITMENTS

To meet these objectives, Lagardère’s CSR 
(Corporate Social Responsibility) strategy 
has four priorities: 

��   being a responsible employer; 

      developing the business while respecting 
the environment; 

      promoting access to information 
and knowledge; 

      being a media group that fosters 
social cohesion. 

�
�

�
�

For each of these four priorities, Lagardère has 
made commitments that it is pursuing as part 
of a continuous improvement approach.

www.lagardere.com+
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Social commitments 

These commitments relate to the 

responsibilities that arise specifically 

from Lagardère’s media activities:

   defending information pluralism and 

   facilitating access to content and 

   supporting the digital transformation 

   encouraging dialogue regarding 

   making a commitment to promoting 

   taking a community-based 

approach and promoting the 

emergence of young talent.

Environmental 
commitments 

These reflect the issues and challenges 

involved in the Group’s various business 

activities:

   preserving natural resources, 

particularly those used to make 

   promoting energy efficiency and 

   fostering employee commitment 

to environmental issues. 

 

Within each division, the sustainable 

development strategy is implemented by 

a sustainable development department, 

which works closely with the Executive 

Committee. 

At Group level, the Sustainable 

Development Department – reporting to 

Thierry Funck-Brentano, Co-Managing 

Partner of Lagardère SCA – co-ordinates 

a steering committee in which 

several Group-wide departments 

are represented (including Human 

Resources, Communications, 

Purchasing, Legal, Risk, Finance, IT and 

the Jean-Luc Lagardère Foundation). 

In 2014, the Lagardère group intends 

to develop discussion with all of its 

stakeholders about the concrete 

CSR issues it faces.
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CONTROLLING THE ENVIRONMENTAL 
IMPACT OF DIGITAL ACTIVITIES

The Lagardère group’s IT systems are both at the heart of the 

value creation chain (radio and television antennae, distribution 

of digital assets, editorial tools, payment system) and provide 

direct support for business processes (advertising sales, client 

data, logistics, financial applications). This situation means that 

it is necessary to maintain a level of operating excellence, while 

also controlling the associated environmental impacts.

In France, the Lagardère group has implemented an 

improvement plan for the weight of waste electrical and 

electronic equipment (WEEE) and is continuing with its efforts 

to control how long fixed and mobile devices are owned. 

In addition, new cloud computing models - which are now 

reaching maturity - represent very attractive opportunities 

for a decentralised group like ours, combining economic 

rationale with a wealth of features and environmentally-friendly 

performance.

Our entities have also rolled out virtualisation technologies 

(server, network, data storage), achieving significant 

improvements relative to the carbon footprint of computer 

rooms. Lastly, best practices and levels of certification are 

systematically demanded within purchasing agreements for 

equipment and services. 

EMMANUEL GAUDIN 

Group Chief Information Officer

SUSTAINABLE
DEVELOPMENT

www.lagardere.com+

IT EQUIPMENT   
at the Lagardère group headquarters
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RECRUITING YOUNG PEOPLE: 
HACHETTE LIVRE ENHANCES ITS 
INTEGRATION PROCESS  

The negotiation and implementation of “generation contracts” 

provided the opportunity to review the various stages of the 

integration process for young recruits and reach an agreement 

on a consistent and harmonised approach within the various 

publishing houses that make up Hachette Livre.

Integration is primarily the responsibility of the manager. 

Under the new “generation contract”, the young recruit may 

be supported by a “staff mentor”, who in addition to passing 

on practical information about how the company works also 

needs to pass on their business expertise. We also wanted 

to provide integration guidelines, explaining simply what 

to do and the stages to be followed. In addition to these 

documents, there are plans to offer young recruits a welcome 

session at the level of each entity, allowing them to find out 

about the division and its business activities. Further training 

is also planned at the level of both Hachette Livre and the 

Lagardère group.

WHEN EMPLOYEES MAKE A 
COMMITMENT TO ENABLING 
ACCESS TO CULTURE FOR ALL

Lagardère Services is committed to encouraging access for 

everyone, everywhere to diverse ideas and cultures. With this 

in mind, LS travel retail China has formed a partnership with 

the China Social Welfare Foundation (CSWF) to support its 

“Send your books to villages” initiative. In 2013, a humanitarian 

campaign to help children in certain rural areas of China was 

-  regular correspondence between members of staff at 

LS travel retail China and schoolchildren in Pizhou,  

-  sending books and clothes for disadvantaged people living  

-  a visit by seven LS travel retail China employees to children 

in the town of Xinglou in the province of Jiangsu, during 

which books, school supplies and letters from other members 

of LS travel retail China were given to the children.

ALAIN BERGDOLL

Human Resources Director, Hatier
JOSIE TU 

Marketing and Communications Manager, 
LS travel retail China

A COPY OF THE INTEGRATION GUIDE  
for use by employees of Hachette Livre

CHILDREN OF PIZHOU WITH ANGELA WU,  
Head of Human Resources at LS travel retail China
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2013, A YEAR OF MANY COMMITMENTS 

The total amount of subsidies awarded by the Elle Foundation 

to its partners in France and abroad came to almost €212,000. 

continuation of initiatives launched in previous years, such as:

-  the awarding of university bursaries for young women 

in Morocco.

of women. 

In order to maintain a balance between France and the rest of 

the world, the Foundation continued with its commitment to 

the “Sport dans la Ville” association on the opening of the Paris 

region satellite, as well as its support of the “Odettes”. This 

get back to work and promote their local region of the Ardèche 

by creating a women’s magazine, Odette & Co

also allowed for the involvement of Lagardère Active employees, 

in particular those at Elle

for a professional training day at the division’s head office.

LENDING E-BOOKS IS NOW POSSIBLE

As soon as e-books appeared in the US market, lending 

libraries wanted to allow their members to benefit from this 

(HBG) treated this with caution, as lending an e-book risked 

allowing for uncontrolled duplication.

However, wanting to provide a satisfactory response to the 

legitimate concern of librarians not to be excluded from the 

digital revolution, HBG found a solution. All of its titles are now 

available in the form of e-books at public and university lending 

libraries in the United States and Canada, who request the 

books from one of its approved aggregators. They buy titles 

in the catalogue for three times the recommended public retail 

price of the printed version on release, or one and a half times 

the recommended public retail price one year after they go on 

the market. After the title is bought, the library can lend it on 

DRM (Digital Rights Management) is included in the e-book 

and ensures that this contractual restriction is observed.

KARINE GULDEMANN

Executive Manager, 
Elle Foundation

EVAN SCHNITTMAN

Executive Vice-President, 
Marketing and Sales,
Hachette Book Group

www.ellefondation.net+

www.hachettebookgroup.com+

THE TEAM AT WOMEN’S MAGAZINE ODETTE & COTITLES PUBLISHED BY HBG  

are now available in the form of e-books at lending 

libraries in the United States and Canada
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www.gulli.fr+

RESPONSIBLE AND PROFITABLE 
SHOWS

As part of our show production activities, in which staff costs 

are high and employee motivation is a key performance factor, 

taking account of sustainable development issues helps to 

increase team solidarity and ensure satisfaction in the workplace. 

It also makes a real contribution to increasing profitability 

by improving the quality of the show and therefore boosting 

ticket sales.

On a human level, we provide help with the professional 

choruses at musicals. We also try to ensure the diversity of 

artistic and technical teams, in particular by emphasising the 

role of women in technical teams. 

In addition, a number of small environmentally-friendly gestures 

enable us to combine protecting the environment with cutting 

costs, such as using rechargeable batteries in microphones, 

rehearsals and shows.

MEDIA EDUCATION: GULLI PICKS UP 
THE PACE IN DIGITAL ACTIVITIES

Already very active in the area of media education - from learning 

about the broadcast universe to understanding the role of the 

media and how it works - Gulli is looking to extend its presence 

to new media in 2014. 

While the accessibility of the Internet and social media is proving 

practical, it creates an issue with exposure to potentially risky 

content and exchanges. Under the aegis of Caroline Cochaux, 

Head of programmes and antennae for our youth channels, 

Gulli has initiated a review that aims to bring together civic 

initiatives spearheaded by associations or institutions, and to 

promote advice and best practices. 

In March 2014, in partnership with Europe 1, the channel also 

took part in the 25th Press and Media at School Week. 

Lastly, following its enthusiastic support of the launch of the 

l’Audiovisuel, France’s broadcast industry regulator, Gulli will soon 

offer editorial content on the site targeted at the general public.

XAVIER RÉCHAIN 

Executive Producer,  
Lagardère Unlimited  
Live Entertainment

GÉRARD-BRICE VIRET

Managing Director of French 
and International TV Channels, 
Lagardère Active 

THE CAST OF THE MUSICAL DISCO,  
an original show by Lagardère Unlimited  

Live Entertainment

PRESENTERS ON TV CHANNEL GULLI
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2013 KEY FIGURES

71 
pages of advertising  

were given to the 

Ecofolio campaign in 

23 Lagardère Active 

magazines

14 
Number of volunteers 

making up the GreenTeam  

at LS travel retail Romania  

at the end of 2013

48 
Hachette Livre 

suppliers signed the 

Group’s new responsible 

supplier charter

169
employees were trained in diversity at 

Lagardère Active as part of the Active Diversity 

project, representing a total of 676 hours of training

HACHETTEBNF.FR

Name of the website dedicated to the partnership between 

Hachette Livre and the Bibliothèque Nationale de France, 

allowing readers to access the treasures of France’s literary 

heritage and history using printing on demand.

LE TREMPLIN PRÉPABAC 

Competition created by Hatier in 2013 to reward 

with a €50,000 study bursary.

BBC CERTIFICATION (“BÂTIMENT 
BASSE CONSOMMATION”) 

Energy efficiency certification awarded to the building under 

construction in Vanves that will house the new global head 

office of Hachette Livre at the end of 2014.

“SIGNE AVEC RÉMI”

New sign language learning programme broadcast on TiJi, 

the pre-school children's channel.

ECOFOLIO

Name of the agreement signed on 18 July 2013 by the French 

la presse magazine), of which Lagardère Active is an active 

member, along with other professional organisations that 

encourage the recycling of newspapers and magazines.  

SUSTAINABLE 
DEVELOPMENT
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1,500 m3

of “dechlorinated”  

swimming pool water  

was used at the 

La Croix Catelan site 

for watering lawns.

95  
blood donations 

have been made by 

employees at the 

Lagardère group’s 

head office during 

nine collections 

organised since 2010 

in partnership with 

Établissement français 

du sang (French National 

Blood Service). 

33 tonnes

34,455 m2 

of waste electrical and electronic equipment 

(WEEE) was given by the Lagardère group’s 

French entities to certified organisations 

responsible for recycling. 

of beach cleaned by the Surfrider Foundation 

Europe association, thanks to 6,891 people 

brought together on the initiative of Gulli 

on the occasion of Earth Day.

DIVERSITY CHARTER

Lagardère Entertainment signed the company diversity 

charter in 2013.

HUBIZ 

Name of the network of Lagardère Services sales outlets that 

in order to reduce energy consumption and improve service 

standards. 

CANTEEN

Name of the NGO that works in partnership with Lagardère 

Services in Australia and New Zealand, supporting children 

aged 12-14 suffering from cancer.

MEDIA CSR

Name of the document written by the Observatoire de la 

for corporate social responsibility, and the Media CSR Forum 

on the challenges of social responsibility in the media.

8,000
books were made 

accessible via printing  

on demand at  

Hachette Livre  

in France

56
new titles were  

published in the  

Audiolib catalogue
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Extending the partnership they originally set up in 2008, the 

Jean-Luc Lagardère Foundation and the Institut du monde arabe 

(IMA) launched the young Arab literature prize in spring 2013. 

This new literary prize is awarded to a writer who is a citizen of 

an Arab league country and whose work addresses the theme 

of Arab youth.

The Jean-Luc Lagardère Foundation and the Institut du monde 

arabe decided to award the first edition of the prize to Lebanese 

author Jabbour Douaihy for The Vagrant. The ceremony took place 

on 25 November 2013 and was led by Jack Lang, President of 

the IMA, and Pierre Leroy, Co-Managing Partner of Lagardère SCA 

and Director of the Jean-Luc Lagardère Foundation.

It is worth adding that the Foundation’s support covered the 

cost of producing an Arabic version of the catalogue for its new 

museum as part of its role of spreading cultural awareness and 

helping to protect heritage. This catalogue-guide was produced as 

part of the complete overhaul of the museum in 2012 supported 

by the Jean-Luc Lagardère Foundation.

Partnership with the IMA: launch of the young Arab literature prize

The Jean-Luc Lagardere Foundation26



FOCUS

www.fondation-jeanluclagardere.com+

www.orchestredivertimento.com+

Support for the Divertimento 
Symphony Orchestra: helping 
young people

In 2013, for the fifth year in a row, the Jean-Luc Lagardère 

Foundation has provided its support to the Divertimento 

symphony orchestra’s season and in particular to the 

Divertimento Academy.

The Foundation has also supported a new educational 

educational DVD for children between 7 and 11 years 

old, teaching them all about symphony orchestras in 

an entertaining manner. 

For the 24th year in a row, the Jean-Luc Lagardère 
Foundation gave out grants to 11 talented young people 
in a ceremony held at the Centre Pompidou on 28 
January 2014.

Since 1990, the Jean-Luc Lagardère Foundation has 

awarded grants to young people working in the fields of 

culture and media presenting an original and innovative 

Animation Filmmaker, Digital Artist, Novelist, Press 

Journalist, Bookseller, Musician1, Photographer, Film 

Producer and TV Screenwriter.

The 11 successful applicants in 2013, who were selected 

already backed by the Foundation. During 2013, the 

Foundation also invited the Group’s employees to five 

meetings with prizewinners. Two exhibitions and three 

viewings gave rise to rich discussions.

1The 2013 Musician’s grant was not awarded.
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Media center1

Sportfive Germany, a subsidiary of Lagardère Unlimited, 

developed the first multi-channel platform for the creation 

and management of digital sports content for rights holders. 

The system has already been adopted by five German 

football clubs.

Environmental book labelling2 

Hachette Livre, Lagardère Publishing’s publishing brand, 

has launched a unique environmental labelling system for 

its books in France, which tells readers the carbon footprint 

of the production of each book and allows publishing houses 

to provide information about their sustainable development 

commitments. 

Cultivating innovation28
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Gulli second 
screen2

a subsidiary of Lagardère 

Active, has launched a 

second screen system that 

allows for synchronisation 

of TV ads and programmes 

broadcast on Gulli using a 

mobile or tablet computer, 

thereby unlocking additional 

content for the viewer or 

enhancing the features of 

the mobile app.

1Grand Jury Award. 
2Top Award.

In 2013, Lagardère invested €11 million in 
a venture capital fund specialising in digital 
technology managed by Idinvest Partners.

Coordinated by Lagardère Innovation, this partnership 

ensures that Lagardère has the capacity to oversee 

and anticipate the most innovative technologies, uses 

and business models, allowing it to form agreements 

with start-ups and explore new opportunities in its 

existing business lines, as well as in associated or 

complementary sectors.

Furthermore, with this partnership, Idinvest Partners 

provides its experience as an investor in the digital 

industry and in return benefits from the expertise of 

the Group’s four divisions in identifying and reviewing 

potential targets.

FOCUS

Artificial heart: supported by 
Jean-Luc Lagardère 

Following a meeting with Professor Alain Carpentier 

in the early 1990s, Jean-Luc Lagardère, Chairman 

and Chief Executive Officer of Matra at the time, has 

supported early work on an artificial heart for more 

than ten years, providing a team of engineers equipped 

with the most advanced technologies and significant 

funds.  

In December 2013, Carmat – an amalgamation of 

Carpentier and Matra – announced the first fully 

artificial heart implant in a patient at the Hôpital 
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The world's third-largest trade book 
publisher for the general public and 
educational markets, Lagardère 
Publishing is a federation of publishing 
companies with a large degree of 
editorial independence. They are 
united by common management rules, 
a concerted effort to expand in digital 
activities, a coordinated strategy in 
respect of the global distribution giants, 
and the same high standards required 
of the people appointed to positions 
of responsibility in each company. 
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ARNAUD NOURRY
Chairman and Chief Executive Officer, 

Hachette Livre 

What were the broad outlines of 
Lagardère Publishing’s activity in 2013?

“Contrary to what may have been feared 

following the out-of-court settlement of 

the dispute pitting the US Department of 

Justice against five international publishing 

groups, including Hachette Livre, the 

prices of e-books in the United States only 

edged down before stabilising at levels 

high enough to not devalue printed books, 

but low enough to remain attractive. The 

share of digital in Hachette Livre’s net 

sales in the United States and the United 

Kingdom accordingly continued to rise, 

with positive effects on operating profit. 

Digital now accounts for 10.4% of the 

division’s net sales.

Marketing of bestsellers with international 

potential continued, with the publication  

in several countries of books such as  

the thriller by J.K. Rowling (written under 

the pseudonym Robert Galbraith),  

the autobiography of Malala Yousafzai  

and the new Asterix comic book.

By contrast, 2013 was marked by the 

absence of curriculum reform in France 

and Spain.” 

What are your priorities for 2014? 

“We aim to continue to strengthen our 

platforms, pursue our organic growth in 

trade books, welcome new publishers and 

distributors, and successfully manage the 

first phase of school reform in Spain.” 

We continued to market bestsellers  
with international potential

E-books: Hachette Book 
Group well in the lead
In January 2014, the Digital Book World 
industry website made public its “Power 
Rankings” of US publishers based on the 
number of best-selling e-books published 
during the year. 

Hachette Book Group was by far top of the 

rankings for the first half of 2013, with 259 

best-selling e-books, while it was ranked 

revenues. It came second only to Penguin 

Random House in the second half of the 

year, with the two groups having merged in 

June 2013.

www.hachettebookgroup.com+

FOCUS
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A good year in France 

In a French market down 1.8% 1, Lagardère Publishing 

delivered outstanding results, particularly in General Literature. 

The division published five of the bestselling books of 
the year in the French market2: the new Asterix comic book  

(2.3 million copies sold), the three volumes of the 

Fifty Shades trilogy (Lattès), which sold 2.8 million copies 

in 2013, and Dan Brown’s Inferno.

These performances more than offset the expected decline 

in Education, due to the absence of curriculum reform.

Digital is slowly gaining ground, reaching 1.1% of total net 

sales and 3.3% of General Literature sales in France.

Digital slowed in the United States, 
except at Hachette Book Group

The overall trade book market (print, e-books and audio books) 

fell by 2.9%3 in the United States in 2013, after a year buoyed 

by the Fifty Shades phenomenon in 2012. This reflects a slight 

decline in printed books (down 2.6%3 in value), while e-books, 

which account for 23.3%3 of the market, stopped growing for 

the first time. In Digital, Hachette Book Group (HBG) outpaced 

the market (33% compared to 26% in 2012).

No. 1
publisher in France

No. 3 
publisher worldwide

No. 2
publisher of digital 

bestsellers  

in the United States

No. 2  
publisher in the United 

Kingdom

LEADING  

POSITIONS
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The number of HBG's releases listed among the New York 

Times bestsellers was 206 print books and 84 e-books, a new 

record for this division. Among these releases, 35 print books 

and 17 e-books made it to the number one spot. 

In July, HBG acquired Hyperion, Walt Disney’s 

general-interest publishing imprint for adults, and its 

catalogue of over 1,000 titles.

Excellent results  
in the United Kingdom

With 14.5% (print and e-books) of a market that contracted 

by 6.5%4, again in the wake of a year driven by the Fifty 

Shades trilogy in 2012, Hachette UK ranked second among 

British publishers, claiming 19 number one spots on the 
authoritative Sunday Times bestseller list, out of the total 

of 112 of the division’s books to make the list. With 1.4 million 

copies sold, My Autobiography by Sir Alex Ferguson was 

the biggest commercial success of the year in the UK, 

closely followed by The Cuckoo’s Calling, by a certain Robert 

Galbraith, who proved to be none other than J.K. Rowling. 

Literature also had an illustrious year, with 26 Hachette UK 

1Source: Ipsos.
2Source: GFK.
3Source: AAP.
4Source: Nielsen BookScan.

 April
Hodder Education (Hachette 
UK) acquires Galore Park, 
a British publisher of textbooks, 
revision resources and past papers 
for the Common Entrance 
market (end of primary school).

 May
Éditions JC Lattès publishes 
the French translation of , 
the new novel by Dan Brown.

 June 
Launch of the programme 
offering on-demand reprints of 
the digital collection of France's 
national library (Bibliothèque 
nationale de France) in 
partnership with Hachette Livre.

 June 
Hachette Book Group acquires 
Hyperion, Walt Disney’s 
general-interest publishing imprint 
for adults, with a catalogue of over 
1,000 books and 30 forthcoming 
new releases.

 August 
Hachette Livre becomes a 
partner of the Worldwide 
Web Consortium (W3C), the 
not-for-profit Internet regulator.

 October 
Simultaneous publication of 

, by Malala Yousafzai, 
in the United States, United 
Kingdom, France and Spain by 
the division’s publishing houses.

 October 
Worldwide release of 

 in 24 languages 
and 15 countries.

No. 4
publisher in the United States

In Digital, Hachette Book Group outpaced the market  
(33% compared to 26% in 2012)

2013 KEY DATES
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Spain in the doldrums

The Spanish publishing market continued to decline as a 
result of the economic crisis, which has prompted regional 
governments to cut funding for textbooks. In this challenging 
environment, Lagardère Publishing enjoyed several 
successes, including Asterix y los Pictos (173,000 copies 

sold by Bruňo) and Yo soy Malala (46,000 copies sold by 
Alianza Editorial), two of the division’s international bestsellers.
Markets also contracted in Mexico and Argentina.

Partworks, from strength to strength! 

2013 was an exceptional year for Partworks, which logged 
sales growth driven by 54 new releases and 21 re-releases 
of existing products in 10 different countries. 

Noteworthy among the division’s bestsellers were World 

Currencies in Japan (1.6 million copies), Marvel Super Heroes 

in Germany (920,000 copies) and Mini-pâtisseries in France 
(2 million copies).

2013 KEY EVENTS

2013 was an exceptional year for Partworks
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Hachette Livre has joined forces with the 
Bibliothèque nationale de France (BnF) to 
offer a service for the reprinting of treasures 
of France’s literary heritage and history taken 
from rare collections of old books.

Thanks to printing on demand, several 

thousand works published between the 15th 

and 19th centuries, selected from the most 

popular titles at Gallica, the BnF’s digital 

library, are now available in the entire network 

of bookshops as quickly and efficiently as 

though they were taken from stock. This 

digital technology allows for a single copy to 

2013, 66,000 titles were available for printing 

on demand.

www.hachettebnf.fr+

www.editions-jclattes.fr+

An unmitigated 
triumph 

Book II, Fifty Shades Darker, and 

Book III, Fifty Shades Freed, of the 

E L James trilogy, published by 

Lattès in January and February 2013 

respectively, have run to around  

1 million copies each, bringing the 

total series run to 3.7 million copies.

Cinquante 
nuances 

plus 
sombres

La trilogie Fifty Shades

E L James

LaLa ttririlologigie e Fifty Shades

EELL JamesJames

FOCUS
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16,452
new titles published  

in 2013

2 million
copies of volumes 2 and 3 of the Fifty Shades 

trilogy sold in France in 2013

6,351 
employees 

worldwide

2012

2013
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2013 
KEY FIGURES

Net sales 

(€m)

Net cash from operating  

activities (€m)

Permanent 

employees

Recurring operating profit 

before associates (€m)
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10.4%
of Lagardère  

Publishing’s net sales 

generated by Digital

24
translations  

of Asterix and the  
Picts published 

simultaneously in 

October 2013

66,000
books available to print on demand in France  

thanks to the agreement between Hachette Livre  
and the Bibliothèque nationale de France

18%

6%

25%

19%

Other countries

Spain

United States 
and Canada

United Kingdom 
and Australia

32%    France
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Lagardère Services is a global leader in 
Travel Retail and Local Distribution, 
with operations in 25 countries and four 
continents.

in travel areas (Travel Essentials, Duty 
Free & Luxury and Food Services), with 
international brands including Relay and 
Aelia Duty Free;

distribution, press import/export and 
city-centre convenience outlets.

yourfashionstore
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DAG RASMUSSEN
Chairman and Chief Executive Officer,  

Lagardère Services

What were the broad outlines of 
Lagardère Services’ activity in 2013?

“We continued to adapt our Travel 

Essentials business to the decline of the 

press market, developing a new store 

concept for Relay, which was inaugurated 

at Orly airport in Paris.

Highlights included the ten-year renewal 

of the SNCF concession in France, the 

opening of a food court at Frankfurt 

railway station in Germany, the extension 

of our Trib’s fast-food format to new 

markets including Australia, and the 

signing of exclusive partnerships with 

Retail acquisitions in Europe, one in 

fashion and another in food services.”

What are your priorities for 2014? 

“We intend to continue along these lines 

in 2014, and to step up growth in our 

existing markets as well as in new regions 

in Asia-Pacific, the Middle East,  

Africa and Europe through acquisitions 

and new concession wins. 

In Distribution, we will continue to pursue 

industrial and financial solutions enabling 

the division to strengthen its strategic 

positioning, while continuing to diversify 

its activities.”

Lagardère Services has renewed the concession agreement 
with SNCF in France for a further 10 years

Italy: a strategic market 
for LS travel retail 
In September 2013, after six months  
of enlargement and modernisation,  
LS travel retail opened 16 sales outlets 
under the Aelia Duty Free and Casa 
del Gusto banners at Rome Fiumicino 
international airport.

These stores, which promote Italy’s best known 

brands and products – including perfumes, 

cosmetics, fine foods and spirits – are spread 

out over 4,800 m² of “refined” space, illustrating 

the trend for premium retail areas that can be 

shopping streets in the centre of Rome.

This modernisation process is one  

 

in the last few years.

www.lagardere-services.com+

FOCUS
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LS travel retail, the division of Lagardère 

Services providing retail services for the 

travelling public, aims to become the 

market benchmark and the preferred 

partner for licensors and brands in 

travel areas. One of the world’s largest 

operators in the sector, LS travel retail is 

now positioned in three market segments: 

Travel Essentials & Convenience, Duty 

Free & Luxury and Food Services. 

2013 saw many successes in Food 

Services: the ten-year renewal of the 

SNCF concession contract in France, the 

launch of the food services concession 

at Frankfurt railway station (Germany), 

concession wins at Lille and Avignon 

railway stations, and the opening of 

numerous outlets, either directly owned, 

including Trib’s, Hubiz, So! Coffee and 

Hello!, or under franchise, such as  

LS travel retail’s Bulgarian subsidiary also 

opened eight outlets at Varna international 

airport and LS travel retail has announced 

Aelia Duty Free’s move into Australia, 

at Adelaide Airport. Lastly, Lagardère 

Services opened 13 luxury boutiques at 

Shenzhen International Airport in China 

and entered Malaysia, with three new 

outlets.

LS travel retail: retail services for the travelling public

No. 4
Food Services operator  

in travel areas worldwide

No. 3
Travel Retail operator 

worldwide, no. 1 in France, 

Poland and Czech Republic

No. 1
national press distributor in 

Belgium (AMP), French-speaking 

Switzerland (Naville), Spain (SGEL), 

Hungary (Lapker) and the United 

States (Curtis Circulation Company)

No. 1
international press distributor 

in Belgium, Spain, Hungary, 

French-speaking Switzerland, Czech 

Republic and Canada

LEADING  

POSITIONS
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2013 also saw the acquisition of two major 
companies in Europe: Gerzon at Amsterdam's 
Schiphol Airport, reinforcing LS travel retail’s 

leadership in fashion retailing in travel areas, and 
Airest, a food services specialist in the field of travel, 
offering the division a strategic platform for fast growth 

in Food Services. 2013 also saw a new international 

concept for Relay, designed to bring the entire network 

under this store name in response to the dwindling 

market for reading material, particularly magazines, 

by offering new ranges of products and services for 

travellers.

February
Acquisition of Crossings, 
a specialist distributor of 
confectionery and gourmet food 
in the United States.

June
Opening of the first food court 
at Frankfurt railway station 
(Germany), with an area of  
1,000 square metres, and 
acquisition of Sprinter Courier 
Service, a company specialising 
in small package delivery in 
Hungary.

July
Ten-year renewal of the SNCF 
concession in France (350 outlets).
Arrival of Aelia Duty Free at 
Queenstown Airport in New 
Zealand, with the opening  
of two stores in the arrival and 
departure areas.

September 
Signing of a partnership with 
Airest, an international company 
specialising in Italian Food 
Services in travel areas, and 
inauguration of the new  
4,800 square-metre Duty Free, 
Luxury & Gourmet Food 
court in Rome's Fiumicino 
International Airport. Acquisition 
of Burnonville Distribution, 
a Belgian specialist in the 
distribution of non-food products 
in convenience store networks.

November
Opening of 13 luxury fashion 
boutiques at Shenzhen 
International Airport in China.

December
Acquisition of Gerzon,  
a specialised fashion retailer at 
Schiphol Airport in Amsterdam.

In 2013, Lagardère Services acquired Gerzon and Airest, 
two major Travel Retail companies

LEADING 
INTERNATIONAL 
CHAIN 

of newsagents and  

convenience stores

2013 KEY DATES
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Faced with the decline in printed media, LS distribution continued 

to gain market share in Europe and North America, and pressed 

ahead with efforts to improve productivity and to diversify.

In 2013, LS distribution expanded its business portfolio 
through acquisitions, the marketing of new products, and 
distribution contract wins in e-tailing.

Significant examples are provided by Zalando, a German fashion 

winter clothing.

LS distribution also signed distribution agreements with suppliers 

of electronic goods and services, the biggest of which include 

Western Union in Europe, Betfirst, a Belgian online betting website, 

and iTunes gift cards. Lastly, LS distribution made acquisitions 

including Crossings, a specialist distributor of confectionery 

and gourmet food in the United States, which complements 

Euro-Excellence's activities in Canada, Burnonville Distribution, 

a Belgian distributor of non-food products to convenience store 

networks, and Sprinter Courier Service in Hungary.

LS distribution: consolidation of its strategic positioning

LS distribution has acquired additional  
operations and continued with  

its efforts to diversify
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www.relay.com+

Amazon includes Relay.com 
in its Appstore

Relay.com, France’s leading digital press 

supplier, now allows for 600 French press titles 

to be made available on Kindle Fire tablets, 

thanks the inclusion of the Le Kiosque Relay.com 

app in Amazon’s Appstore.

LS distribution’s diversification strategy, which 
it has already been pursuing for a number of 
years, continued in 2013. 

While maintaining its position as world market 

leader in the supply of newspaper and 

magazine sales outlets, Lagardère Services 

is now developing logistics services targeted 

at e-commerce retailers, brand or consumer 

product distribution and representation 

services, as well as new services – including 

digital services – such as money transfers with 

Western Union and telephony. It is with this 

aim that LS distribution acquired Burnonville 

Distribution in Belgium, Crossings in the United 

States and Sprinter Courier Service in Hungary 

in 2013.

www.lagardere-services.com+

FOCUS
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60.1% 

Travel Retail's 

contribution to  

Lagardère Services'  

net sales 

140 

Number of  

international airports 

with LS travel retail 

operations

More than 

4,000
stores in 25 countries

€ 1.2
billion

LS travel retail’s net 

sales in Duty Free  

& Luxury 
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KEY FIGURES
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Over

500
food services outlets 

in nine countries

32%
Curtis Circulation 

Company's market share 

in North America

1,500
Relay stores

46,000
newsagents in Europe 

 and

140,000
in North America supplied daily  

by LS distribution

8%

10%

7%

6%

10%

Asia and Australia

Spain

Other countries

Switzerland

United States and Canada

29%    France

12%    Belgium

18%
Eastern 

Europe
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Lagardère Active plays a central role in the 
French media, with power built on iconic 
brands such as Elle, Paris Match, Europe 1, 
Gulli and Doctissimo. It is a major player 
in television and radio, with 22 radio 
stations worldwide, 12 TV channels and 
France's number one production company 
(studio shows and drama). Lagadere Active 
is France's premier magazine publishing 
group, with 37 press titles in France and 
87 under license worldwide, Lagardère 
Active is also the largest media group in 
terms of audience on the internet and 
mobile devices in France. Lagardère 
Publicité, its advertising sales brokerage 
department, is France’s third-largest.thirdttthhiird
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Gulli, a 360° brand
Gulli’s start to the 2013 school year 
was characterised by creativity and its 
commitment to being provider of choice for 
children and families in the ever-changing 
television sector.

France’s leading television channel for 4-10 year-olds 

with 6 million viewers a day, Gulli continued to 

enhance its presence in 2013. Gulli.fr is currently 

the No. 1 children’s channel website in France and 

more than 10 million videos are viewed each month 

on Gulli Replay. In addition, the Gulli app has been 

downloaded more than 1 million times and the 

second version of the tablet has sold more than 

50,000 units. Lastly, the brand launched the second 

“Gulli Park” in Le Mans (France) this year. 

Thanks to the diversity of its activities,  

Gulli is a global brand present wherever 

its young audience is to be found.

FOCUS

DENIS OLIVENNES
Chairman and Chief Executive  

Officer, Lagardère Active 

What were the broad outlines of 
Lagardère Active’s activity in 2013 ?

“Lagardère Active continued restoring 

its audience and its advertising revenues 

in the Audiovisual business, and 

strengthened its leadership  

in Audiovisual Production. We also 

reorganised our Magazine Publishing 

activity, selling 10 titles in order to focus 

on our core brands and capitalise on their 

influence. Coupled with our continued 

efforts to rein in costs, this strategy 

helped maintain operating profit despite 

lower sales, and resulted in a near 

doubling of the share of Digital revenues 

in our net sales.”

What are your priorities for 2014 ?

“2014 will be devoted to the ramp-up of 

the digital side of our activities and the 

concretisation of our new organisation 

based on powerful brands in Magazine 

Publishing, Audiovisual, Audiovisual 

Production and Digital Pure Players. 

We will also press ahead with our 

diversification into digital activities on 

a service-based approach. Lastly, 

Advertising Sales Brokerage, whose 

operations have been moved closer to the 

writing and publishing teams, will create 

innovative new modes of cooperation with 

advertisers, offering new formats with 

substantial added value, not only for them, 

but also for Lagardère Active.”

2014 will be devoted to the ramp-up  
of the digital side for Lagardère Active

www.gulli.fr+
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Radio: with its new autumn schedule, Europe 1 continued 
its expansion, winning 156,000 new listeners in 2013 and 

ending the year as the most frequently downloaded French 

radio station. RFM, which is listened to for an average of  

1 hour and 34 minutes a day, kept its ranking as the number 

two adult music radio station in France, and Virgin Radio, 

France’s fourth-most-popular radio station for the 25-34 age 

bracket, attracted more than 2.2 million listeners every day. 

Television: in 2013, Lagardère Active’s youth channels 
remained France’s biggest Youth and Family offering, also 

becoming the country’s leading online youth offer thanks to its 

digital developments. Gulli continued to bolster its brand 

by broadening its multichannel offering, attracting  

six million viewers daily. The division’s other channels 

also moved on to the Internet via a partnership with 

Melty Group for June.fr and MCM.fr.

Audiovisual Production: leader in its market, Lagardère 

Entertainment retained its ranking as France’s leading 
producer of drama. In July 2013, it added a number one 
ranking in studio shows, with more than 1,181 hours produced. 

Audiovisual highlights in 2013

Innovation plays an increasingly central role in Lagardère Active’s audiovisual activities, allowing them to cement  

their market leadership in 2013.

No. 3
advertising sales brokerage in 

France in terms of gross sales 

No. 1
magazine publisher in France 

(in terms of paid distribution 

in France in 2013)

No. 1
magazine advertising sales brokerage 

in France in terms of gross sales 

No. 1 
television offering in the Youth  

and Family segments in France

Innovation plays an increasingly central role  
in Lagardère Active’s audiovisual activities

LEADING  

POSITIONS
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January 
Acquisition of BilletReduc.com, 
leader in discount bookings, 
which was voted “Best Online 
Ticketing Site” by Fevad in 2013.

April 
Launch by Lagardère Publicité 
of SpreAd, its first audience 
extension offer.

July 
Lagardère Entertainment becomes 
the biggest producer of studio 
shows in France, overtaking 
Endemol. Inauguration by 
Lagardère Active Enterprises of a 
new Elle Café in Tokyo (Japan).

September/October 

Launch of the 44th international 
edition of Elle, in Australia 
(published under licence by 
Hearst Bauer Media), and the 
French edition of Elle Man.

October 
Signing by Mezzo of an agreement 
with Lightning International for 
the marketing of Mezzo Live HD 
in Asia.

December 
Acquisition by Doctissimo.fr  
of a stake in MonDocteur.fr, 
the leading website for booking 
medical appointments online.

February 
Acquisition by Lagardère 
Entertainment of a majority stake 
in Groupe Réservoir (Réservoir 
Prod).

No. 1
French audiovisual producer  
of studio shows and drama

No. 1
media group on the Internet  
and mobile devices in France

A third season of Borgia was launched, testifying to the 

series’ continued international success, while record-breaking 

audiences for Nos chers voisins and Pep’s on TF1 highlighted  

the quality of the division’s productions.

Emblematic press titles 

In 2013, more than 25 million French people read one of 

Lagardère Active’s 24 press titles, i.e., 50% of people out 

of every two aged 15 and over1. The five leading titles 
(Télé 7 Jours, Paris Match, Elle, Le Journal du Dimanche 
and Public) were read by nearly 12 million French people 
every week. The division’s international expansion continued 

with the launch of the new edition of Elle in Australia, bringing 

the number of press titles under licence to 87, worldwide. 

Following the international success of Elle Men, the Elle brand 

launched a new French version, Elle Man, in October.

1ONE survey, 2012-2013.

Digital: innovation and competitiveness

In 2013, Lagardère Active held on to its number one ranking  

in terms of audience share on the Internet and mobile devices  

in France. In addition, Public won its fourth OJD star as  

“Best Mobile Application”, while BilletReduc.com was voted 

“Best Online Ticketing Site” by Fevad.  

Gulli was the first television channel to integrate augmented 
reality in its content, with the help of Lagardère Publicité.

KEY DATES 
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Lagardère Publicité: at the forefront of innovation

more than 100 formats across six media (press, radio, television, Internet, mobiles and tablets). The leading brokerage 

in Magazine Publishing, Lagardère Publicité focused its creativity on digital, launching innovative offers including 

augmented reality, data and native advertising in 2013.

A pioneering premium private ad exchange, La Place Media boasts more than 150 publishing partners, 30 million unique 

visitors and 4.5 billion prints each month.

Lagardère Publicité sells advertising space on more  
than 100 formats across six media
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Europe 1 : best audiences 
in three years

In 2013, Europe 1 recorded four 

consecutive increases in audience 

numbers and achieved a record audience 

number in its target groups of 25-59 year 

olds and upper socio-professional groups.

The radio station, which is also the most 

downloaded in France, has fostered the 

loyalty of around 5 million listeners a day, 

representing 156,000 new listeners in the 

space of one year. 

www.europe1.fr+

New digital technologies have enabled Lagardère 
Publicité to reinvent its offering and overhaul its 
advertising models to address three main challenges:

  greater integration : stand out by creating better 

   more creativity : support and enhance the user 

experience with unique advertising solutions, such as 

augmented reality, second screen on radio and television, 

  better performance : greater understanding of audiences 

by means of data, to target audiences accurately and 

improve campaign performances with new SpreAd  

and Data offerings, in partnership with nugg.ad.

FOCUS

www.lagardere-pub.com+
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43% 

of net sales generated  

by Audiovisual 

Production

37
press titles published  

in France and 

87 
worldwide

1,181
hours  

of audiovisual 
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12
special-interest  

television channels 

worldwide

23 

million listeners  

per day, with 22 radio 

stations in 7 countries

40% 

of net sales generated  

by Advertising

Nearly

400
prime-time broadcasts 

across all channels

20MILLION
unique visitors per 
month on traditional 
fixed-line websites  
in France

Nearly

13% International 87%    France
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Lagardère Unlimited is a global leader in 
Sports and Entertainment.
Present in more than 20 countries, its 
network offers innovative and integrated 
solutions to its customers and partners, 
helping them grow the value of their 
rights over the long term.
Lagardère Unlimited’s key business 
activities include athlete representation, 
venue consulting, events production 
and management, marketing rights and 
associated products, content production 
and broadcast rights management as well 
as the management of sports academies 
and front-ranking sports clubs.
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ARNAUD LAGARDÈRE 
Chief Executive Officer, 

Lagardère Unlimited

What were the broad outlines of 
Lagardère Unlimited’s activity in 2013 ?

“In 2013, Lagardère Unlimited used its 

presence in football to expand its activities 

in Europe and Africa (digital solutions 

designed for clubs and the Confederation 

of African Football, and the acquisition and 

renewal of contracts with clubs in Europe).

Lagardère Unlimited also continued to 

build its Golf and Tennis businesses, 

notably through the acquisition of golf 

tournaments in the United States and 

Europe, and the expansion of its player 

portfolio. In 2013, Lagardère Unlimited 

also built up its consulting services among 

rights holders, sponsors and venues, 

notably in Russia and Qatar.”

What are your priorities for 2014 ?

“In 2014, Lagardère Unlimited intends to 

press ahead with the strategy initiated in 

2013 to assert its leadership in its markets, 

continue its multisport and Entertainment 

diversification policy and focus on support 

for rights holders, athletes and sponsors 

with significant value added.

Lagardère Unlimited also aims to continue 

to develop assets such as sporting events, 

and to consolidate its position in global 

sports (football, golf, tennis, mass events 

and Olympic sports). Lastly, Lagardère 

Unlimited will continue its expansion in 

growth regions such as South America, 

Africa, Asia and the Middle East.”

In 2014, Lagardère Unlimited intends  
to press ahead with the strategy initiated in 2013

www.lagardere-unlimited.com+

FOCUS

Golf: continuing to build 
a global network
With the acquisitions of Crown Sports 
Management and Jeff Sanders Promotions, 
Lagardère Unlimited has asserted its 
position as a leading name in golf. 

Crown Sports Management is a US golf 

player representation agency. Jeff Sanders 

Promotions organises golf tournaments in 

the United States on behalf of charitable 

organisations, as well as two tournaments on 

the Web.com Tour, the primary path to earning 

PGA Tour membership.

These two acquisitions have enabled 

Lagardère Unlimited to become the No.1 

representation agency for PGA Tour players, 

with more than 45 golfers represented, and to 

strengthen its presence on the Web.com Tour.

In Europe, Lagardère Unlimited has 

also acquired the Nordea Masters, the 

European Tour golf tournament organised in 

Scandinavia, as well as the Helsingborg stage 

of the Ladies European Tour.
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Commercial successes in football 
In 2013, Sportfive renewed its main expiring contracts with clubs 

(Hannover 96 and Hamburger SV). It also successfully marketed 

the Africa Cup of Nations and provided assistance to the local 

organising committee for the 2013 FIFA Club World Cup  

in Morocco.

Development and diversification of 
marketing activities outside football

Sportfive developed its hospitality offer with the signing and 

renewal of several contracts (Roland-Garros, Stade de France, 

Stade Français Paris, etc.), and continued its expansion into new 

sports (cycling, handball, basketball, alternative sports). 

Development of innovative 
digital solutions 
Lagardère Unlimited continued to expand its digital offering, 

signing up new clubs to its loyalty programme management 

platform (Hertha BSC Berlin, Hamburg SV) and completing 

consulting assignments for sponsors in the United States  

and Europe.

World leader in golf 
Lagardère Unlimited is now the leading agency in golf, 

representing more than 45 PGA Tour players. 

In the United States, Lagardère Unlimited now owns Crown 

Sports Management (representation of golfers) and Jeff Sanders 

Promotions (organisation of golf tournaments). In Europe, 

Lagardère Unlimited acquired the Nordea Masters (European 

Tour) and the Helsingborg stage of the Ladies European Tour.

LEADER
in the representation  

of golfers

LEADER
in football in Africa,  

Germany and France

LEADER
in sports marketing in Asia

May
Singapore and World Sport Group are 
awarded the organisation of the WTA 
Championships (women’s tennis) from 
2014 to 2018. 

September
Acquisition of the Nordea Masters golf 
tournament on the European Tour, 
held in Sweden. 

October 
Launch of the  musical  
at Les Folies Bergère. 

December
Lagardère Unlimited acquires Crown 
Sports Management (representation of 
golfers) and Jeff Sanders Promotions 
(organisation of golf tournaments 
in the United States), as well as the 
Helsingborg Open (tournament of the 
Ladies European Tour golf ).

LEADING  

POSITIONS 2013  
KEY DATES
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Expansion of the events portfolio
In 2013, Sportfive organised the first edition of the Hand Star Game 

(handball) in Paris. Lagardère Unlimited also organised stages of 

the ITU World Triathlon Series in London, Hamburg, Stockholm, 

Auckland and San Diego. Lastly, World Sport Group won the 

organisation of the WTA Championships (women’s tennis) at the 

Singapore Sports Hub from 2014 to 2018.

A hit for Lagardère Unlimited  
Live Entertainment 
Launched in October 2013, DISCO, Lagardère Unlimited Live 

Entertainment’s new production was named “Musical of the Year” 

by Le Parisien-Aujourd’hui en France.

New markets for Lagardère Unlimited 
Stadium Solutions 
Lagardère Unlimited Stadium Solutions has expanded 

its consulting services in new markets including, Russia, 

Qatar and Belarus.

Distribution of media rights
In 2013, Lagardère Unlimited sold the broadcasting rights 

qualifying matches for the 2014 FIFA World CupTM, and WTA, 

and ATP tennis tournaments.

68 % 

net sales generated  

by football 

Over

200
sports  

and entertainment 

personalities  

represented

Over

50
events organised

10,000
hours of media 
content distributed

Over

2013 
KEY FIGURES

Lagardère Unlimited is now the leading agency in golf
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Sportfive worked with the organisation committee for the event, 
which took place from 11 to 21 December 2013 in Agadir and 
Marrakesh (Morocco). 

Sportfive provided a number of services including ticketing, local 

marketing, hoardings and signage, TV production, infotainment and 

communications. 

The 2013 FIFA Club World Cup was a popular success with a focus on 

innovative technologies such as LED screens, HD broadcasts and the 

GoalControl-4D system. 

Sportfive will work with the local organisation committee for the 2014 

event, also to be held in Morocco, which will then host the 2015 Africa 

Cup of Nations.

Since 1994, Sportfive has been a partner of the Confederation 

of African Football for the sale of media rights and marketing of 

competitions held in Africa.

www.sportfive.com+

FOCUS

11%

28%

19%

14%

United Kingdom

Germany

Other countries

Asia and Australia

Rest of Europe 
(excluding Germany, 
France and 
United Kingdom)

12%    France

16%
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