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DISCLAIMER

Certain statements contained in this document are forward-looking statements (including objectives and trends), which address our
vision of the financial condition, results of operations, strategy, expected future business and financial performance of Lagardere SCA.
These data do not represent forecasts within the meaning of European Regulation No. 809/2004.

” 113 ” 13

When used in this document, words such as “anticipate”, “believe”, “estimate”, “expect”, “may”, “intend”, “predict”, “hope”, “can”, “will”,
“should”, “is designed to”, “with the intent”, “potential”, “plan” and other words of similar import are intended to identify forward-looking
statements. Such statements include, without limitation, projections for improvements in process and operations, revenues and
operating margin growth, cash flow, performance, new products and services, current and future markets for products and services

and other trend projections as well as new business opportunities.

Although Lagardéere SCA believes that the expectation reflected in such forward-looking statements are reasonable, such statements
are not guarantees of future performance. Actual results may differ materially from the forward-looking statements as a result of a
number of risks and uncertainties, many of which are outside our control, including without limitations:

* general economic conditions, including in particular growth in Europe and North America;

* legal, regulatory, financial and governmental risks related to the businesses;

» certain risks related to the media industry (including, without limitation, technological risks);

* the cyclical nature of some of the businesses.

No representation or warranty, express or implied, is made as to, and no reliance should be placed upon, the fairness, accuracy,
completeness or correctness of such forward-looking statements and Lagardére SCA, as well as its affiliates, directors, advisors,
employees and representatives accept no responsibility in this respect.

Please refer to the most recent Reference Document (Document de référence) filed by Lagardere SCA with the French Autorité des
marchés financiers for additional information in relation to such factors, risks and uncertainties.

Accordingly, we caution you against relying on forward-looking statements. The forward-looking statements abovementioned are made
as of the date of this document and neither Lagardere SCA nor any of its subsidiaries undertake any obligation to update or review such
forward-looking statements whether as a result of new information, future events or otherwise. Consequently neither Lagardére SCA
nor any of its subsidiaries are liable for any consequences that could result from the use of any of the above statements.
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PRIORITIES OF OUR LONG-LASTING VALUE CREATION OBJECTIVE

Preserve our
integrated and
diversified model

e —— ~ Strengthening of our biggest
Market : Executethe i: drivers through our leadership
Environment transformation positions

....................................

Concentration and promotion
of powerful brands

Improve further our
profitabilty

Acceleration of our growth

engines

.............................................

lagardere

.
%

Long-

lasting

value
creation




Lagardere

Ry

s b RIS
FICHES @ FICHES & l !
LTl | Il
E ‘_' {33 I - -0

Q1 2016 REVENUE

Q1 2016 revenue
12 May 2016



Q1 2016 revenue / 12 May 2016
Q1 2016 REVENUE

Lagardere

(em) 2t

2016 revenue 1,586
2015 revenue 1,572
Consolidated growth +0.9%
Growth at constant scope and exchange rates -2.0%
Growth at constant scope and exchange rates, +1.8%

excluding sporting events calendar effect
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REVENUE EVOLUTION n €m)

2015 reported
revenue

Scope

2015
comparable
(o/w sporting
events
calendar)

Performance & 2016 Exchange
sporting events comparable rates effect
calendar (o/w sporting
events
calendar)

Scope

2016 reported
revenue

lagardere
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Q1 2016 REVENUE BY GEOGRAPHY

USA &__C}anada Otherr Igurope

0 France e,
- 18% ) aNCe 4o
11%* ) € 33%)

35%*

Latin America, Africa & Middle East

C2% )

1%* >

*Q1 2015 revenue.

Asia-Pacific
7

10%* >

Lagardere
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Q1 REVENUE BY DIVISION

Lagardere

o Lagardere | Lagargere, Lagardere  spoficand | TOTAL
2016 revenue 415 852 211 108 1,586
2015 revenue 421 794 204 153 1,572
Consolidated growth -1.4% +7.3% +3.2% -29.2% +0.9%
Growth at constant scope and exchange rates -2.1% +6.2% -6.6% -33.6% -2.0%
Growth at constant scope and exchange rates,

excluding sporting events calendar effect +5.1% +1.8%

10
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PUBLISHING

(€Em)

NEGATIVE FOREIGN EXCHANGE -€2m
2015 revenue 421
Consolidated growth -1.4%

Growth at constant scope

- 0)
and exchange rates 200

12
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LAGARDERE TRAVEL RETAIL

(€m)

2016 revenue 852
2015 revenue 794
Consolidated growth +7.3%
Growth at constant scope +6.20

and exchange rates

Lagardere

TRAVEL RETAIL

= POSITIVE SCOPE EFFECT +€23m

* NEGATIVE FOREIGN EXCHANGE -€8m

“ A good and continued
momentum in Travel Retail,
Distribution, as expected,
continues to track lower ”

13
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LAGARDERE ACTIVE ACTIVE
(€m)

2016 revenue 211 = POSITIVE SCOPE EFFECT +€£20m

2015 revenue 204

“ Activity in the first quarter was
Consolidated growth +3.2% hampered by an unfavorable
comparison effect related to

the exceptional rights sales by

Growth at constant scope Lagardere Studios in Q1 2015

- 0]
and exchange rates 6.6%

14
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LAGARDERE SPORTS AND ENTERTAINMENT

(€m)

2016 revenue 108
2015 revenue 153
Consolidated growth -29.2%
Growth at constant scope :
and exchange rates SO
Net sporting events calendar effect -55
Growth at constant scope and exchange rates,

excluding sporting events calendar effect +5.1%

Lagardere

SPORTS AND
ENTERTAINMENT

= POSITIVE SCOPE EFFECT +€6m

“ Excluding the expected
Impact of Asian and African
football events calendar effect,
Lagardere Sports and
Entertainment has delivered an
organic revenue growth of
+5.1% in the first quarter 2016~

15
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LAGARDERE SPORTS AND ENTERTAINMENT
FOOTBALL EVENTS CALENDAR IN ASIA AND AFRICA

Lagardere

SPORTS AND
ENTERTAINMENT

................................................................................................................................................................................................

: Revenue
Odd years Even years
2015 -=€5?m 2016

"ﬁnge African
Cup of Nations

Every 2 years

—
AFC Asian Cup

Every 4 years

CN K
N o
. .
.............................................................

=" African

Nations
Championship

Every 2 years

P U23 AFC

Championship

Every 4 years

.//KFC Futsal

Cup
Every 2 years
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DEBT AND LIQUIDITY UPDATE*

EXTENSION OF THE €1.25 BILLION SYNDICATED CREDIT BOND ISSUE €500M WITH A 7 YEAR MATURITY
FACILITY UNTIL 11 MAY 2021 AND A 2.75% ANNUAL COUPON

Liquidity m Bonds
€1,884m

u Bank loans & other

u Commercial paper Gross debt breakdown:

Bridge loan Paradies . —————--_ _

€485m _a** "
L e \\\\ mBonds
| €502m \2500m EBank loans & other
€508m u Commercial paper
€3m €18m  eam  eam
Cash 2016 2017 2018 2019 2020 2021 2022 2023
available
l I |\ '
| Q|
RCF 2020 +1 +1

*Based on 31 December 2015 figures with the impact of the bond issued on 13 April 2016.
**Short-term investments and cash.
***Group credit facility excluding authorised credit lines at divisions level. 18
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GUIDANCE

* In 2016, the recurring EBIT of fully consolidated companies* is expected to grow slightly
above 10% compared to 2015:

- at constant exchange rates;

- excluding any impact from any disposal of Distribution activities.

*Recurring EBIT of fully consolidated companies of the four operating divisions + other activities. 20
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FOCUS

E-book
Perseus

= LAGARDERE TRAVEL RETAIL

* Integration of Paradies

22
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DEFINITIONS

= Recurring EBIT of fully consolidated companies is defined as the difference between profit before
finance costs and tax and the following items of the profit and loss statement:

« income (loss) from equity-accounted companies;

gains (losses) on disposals of assets;

impairment losses on goodwill, property, plant and equipment and intangible assets;

restructuring costs;

items related to business combinations:

- expenses on acquisitions;

- gains and losses resulting from acquisition price adjustments and fair value adjustment resulting from changes in control;
- amortisation of acquisition-related intangible assets.

= Like-for-like/constant scope and exchange rates revenue were calculated by adjusting:

* Q1 2016 revenue to exclude companies consolidated for the first time from April 2015,
and Q1 2015 revenue to exclude companies divested from January 2015;

* Q1 2016 and Q1 2015 revenue based on Q1 2015 exchange rates.

= Scope includes primarily:
* A positive effect for 3 months:
- Lagardere Publishing: Rising Stars; Lagardere Travel Retail: JFK stores and Paradies; Lagardere Active: Grupo Boomerang TV.
* A negative effect for:

- Distribution activities: 2 months from Spain and Switzerland and 3 months from the US.
25




