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DISCLAIMER Lagardere

Certain statements contained in this document are forward-looking statements (including objectives and trends), which address our vision of the
financial condition, results of operations, strategy, expected future business and financial performance of Lagardere SCA. These data do not
represent forecasts regarding Lagardere SCA’ results or any other performance measure, but rather trends or targets, as the case may be.
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When used in this document, words such as “anticipate”, “believe”, “estimate”, “expect”, “may”, “intend”, “predict”, “hope”, “can”, “will”, “should”, “is
designed to”, “with the intent”, “potential’, “plan” and other words of similar import are intended to identify forward-looking statements. Such
statements include, without limitation, projections for improvements in process and operations, revenues and operating margin growth, cash flow,
performance, new products and services, current and future markets for products and services and other trend projections as well as new business
opportunities.

Although Lagardere SCA believes that the expectation reflected in such forward-looking statements are reasonable, such statements are not
guarantees of future performance. Actual results may differ materially from the forward-looking statements as a result of a number of risks and
uncertainties, many of which are outside our control, including without limitations:

* general economic conditions;
* legal, regulatory, financial and governmental risks related to the businesses;
» certain risks related to the media industry (including, without limitation, technological risks);

« the cyclical nature of some of the businesses.

Please refer to the most recent Reference Document (Document de référence) filed by Lagardere SCA with the French Autorité des marchés
financiers for additional information in relation to such factors, risks and uncertainties.

No representation or warranty, express or implied, is made as to, and no reliance should be placed upon, the fairness, accuracy, completeness or
correctness of such forward-looking statements and Lagardere SCA, as well as its affiliates, directors, advisors, employees and representatives
accept no responsibility in this respect.

Accordingly, we caution you against relying on forward-looking statements. The forward-looking statements abovementioned are made as of the
date of this document and neither Lagardere SCA nor any of its subsidiaries undertake any obligation to update or review such forward-looking
statements whether as a result of new information, future events or otherwise. Consequently neither Lagardere SCA nor any of its subsidiaries are
liable for any consequences that could result from the use of any of the above statements.
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A FAST-CHANGING GLOBAL ENVIRONMENT SHAPED BY .
4 KEY GROWTH DRIVERS Lagardere

International offering adjusted to local
. specificities: shops, sport events,

Nomadism Glocalisation medias and entertainment

. globalisation of :
: travel: increase

:  Creation of aworldwide

. middle class, happy to travel :

. and experience worldwide
cultural products

Digital is a growth driver for
. content consumption (multi-
' binge-viewing) ;

Digitalisation




A STRONG, RESILIENT AND ATTRACTIVE GLOBAL BOOK MARKET Lagardére

Global book market

Global revenue ($m)

120 000 CAGR*: = Revenue stable over the past few years.
0) . .
1.3% = Young people are still reading.

100 000
= “Big readers” are primarily older people,
a demographic that is growing.
* The “best seller” phenomenon increases
the number of casual readers.
= Digitalisation presents a growth
opportunity.

2012 2013 2014 2015 2016 2017 2018 2019 2020

Sources: PWC, Ibisworld, Zenith, Lagardére.
*CAGR: compound annual growth rate.



TRAVEL RETAIL IS BOOMING, DRIVEN BY GROWTH IN AIR TRAFFIC Lagardére

International tourism Outlook for the Travel Retail market

Number of departures per year (in millions) Global Duty Free and Travel Retail sales (in $m)
140 000
120 000

100 000

2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

Sources : The World Bank, Duty Free World Council.
*CAGR: compound annual growth rate.




GROUP LONG-TERM GROWTH BASED ON WORLDWIDE INCLINATION Lagafdéfe
TOWARDS EXPERIENCE: TRAVEL AND CULTURE EXPERIENCES

Growth in air passengers travel (in %, 2015-2040)
CAGR: 4.9%

2, ; Discretionary categories are showing the fastest growth

North

TE
America I8 l! ) ' ' Per-household annual consumption in China by category, %'
+2.8%

M Necessities Il Seminecessities M Discretionary
Pacific CAGR?
2013-30

Latin
America
+4.6%

Food 5.3

Apparel

Healthcare

Housing and utilities
Bl Personal items

Travel is key for millenials & BRICs

Recreation, education,

Thinking about the next five years, which two or three of the following are most important to you? and culture

HWus MEuk W Chin

~"* lagardere

Transportation and
communication

Source: Lagardére, ACI, 2016 World Airport Traffic Forecasts. 11 Household products
6
7

0 010 2013 2020 2030

40
'Figures may not sum to 100%, because of rounding.
?Compound annual growth rate.

i Source: McKinsey analysis

4]

Traveling Purchasing a Homa Purchasing a Car Paying off Dabt

Source: Airbnb travel report 2016.
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A DIVERSIFIED GROUP WITH LEADING BRANDS AND MARKET POSITIONS

2017 revenue breakdown by division

Lagardere

TRAVEL RETAIL

No. 4 worldwide in
Travel Retail

i « Robust expertise in
three business lines

Lagardere

ACTIVE

No. 1 in scripted TV Production

in France

One of France's leading Internet i

and mobile media groups

Major player in Press and Radio

in France

Lagardere

PUBLISHING

No. 3 worldwide (Trade)

* A multi-segment publisher

* A major player in the digital

sector

Lagardere

SPORTS AND
ENTERTAINMENT

Leader in football in Africa, :

Asia and Europe

Leader in sponsorship and

media rights globally

Leader in golf talent
management

Lagardere

2017 revenue breakdown by region

Latin America, Africa,

Asi Middle East
sia- 3%

Pacific
9%

2017 recurring EBIT breakdown by division

Lagardere

SPORTS AND
ENTERTAINMENT

6%
-

Lagardere

ACTIVE

17% | .
Lagardere
PUBLISHING
/ 50%

Lagardere

TRAVEL RETAIL

27%




INCREASING THE PROFITABILITY OF THE BUSINESS IS OUR PRIORITY Lagardére

S el Change in recurring EBIT (€m) and
EBIT (€m) and Group 9 urring El
operating margin (%) operating margin (%)

Main factors and measures

(Strict cost control. \
I »= Organisational optimisation
N 5.30_/0 ) 403 of warehouses and other
I o premises in France, UK and
PUBLISHING = Cost synergies resulting from
\acquisitions Vi

378
‘E = Improved product mix and
purchasing conditions.
Lagafdéfe = Positive impact of synergies
TRAVEL RETAIL resulting from acquisitions

2015 2016




AFTER A RISE OF 25% IN 2016, CASH FLOW GENERATION WAS ,
STABLE IN 2017 Lag ardere

Cash flow from operations before changes in working capital (€m)*

2015 2016 2017

MLagardere Publishing mLagardere Travel Retail mLagardere Active mLagardere Sports and Entertainment ®Other

= Cash flow from operation before changes in working capital stable in
2017 after arise of 25% in 2016.

= 80% generated by Lagardere Publishing and Lagardére Travel Retail.

*Net basis, excluding one-off sales of buildings in 2017.



AROUND 60% OF CASH FLOW FROM OPERATIONS BEFORE CHANGES IN Lagardére
WORKING CAPITAL WAS USED TO FUND BUSINESS INVESTMENTS IN 2017

Allocation of cash flow from operations before changes in working capital in 2017 (€m)

47%: Capex

12%: purchases of investments

30%: ordinary dividend

11%: other*

Allocation of 2017
operating cash flow

= Around 60% of cash flow before changes in working
capital used to fund investments in 2017.

= Stable net debt.

* Includes mainly translation adjustments and payments of taxes and interest.



A MEASURED, WELL-BALANCED FINANCIAL STRATEGY Lagardére

: : ... providing long-term viability for an
Atigh rein on net debt... attractive dividend payout policy

€1,551m Historical dividend (€/share)

®m Ordinary dividend

4 Extra dividend
€1,368m

2016
o B 15 s I

. 2012 2013 2014 2015 2016 2017
Leverage ratio
Net debt/recurring EBITDA*

***Yield based on the closing share price of €22.84 at 25 May 2018.

= Investment capacity of €500m assuming = Ordinary dividend stable over the long term (€ per share)

a leverage ratio of 3x. = Large payouts to shareholders following the one-off sales
of non-strategic shareholdings.

= Attractive ordinary dividend yield given the current low
interest rate environment.

*Alternative Performance Measure (APM) — See Definitions on slides 55 and 56.
**On a pro forma basis (as per credit facility covenant), i.e., taking into account 12 months’ recurring EBITDA for Paradies.
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STRATEGIC VISION AND AMBITION Lagardere

A simpler, more ambitious and more focused business profile

| A new and more efficient financial profile




A SIMPLER, MORE AMBITIOUS AND MORE FOCUSED BUSINESS PROFILE

= A Group structured around two priority pillars, to ensure each one is given
all the necessary resources to dominate their sectors:

Power engine Growth engine

Lagardere Lagardere

PUBLISHING TRAVEL RETAIL

Aim: to change the size and scale of the two pillars.

- Selling assets which no longer benefit from the strategic support of
the Group for their development.

B> Reinvesting the proceeds from the disposals in the two pillars.

Lagardere




A NEW AND MORE EFFICIENT FINANCIAL PROFILE Lagardére

Thanks to the new business profile:

- stronger potential for synergies (both costs and
business);

- maximized cash conversion;
- lower restructuring linked to declining activities.

Structurally improved profitability and cash generation to
finance the growth of our businesses.

Group fundamentals maintained with regard to prudent
financial policy.
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SUCCESSFUL PORTFOLIO OF PUBLISHING BUSINESSES Lagardére
WITH SOLID LEADING POSITIONS IN CORE MARKETS PUBLISHING

2017 revenue by geographic area 2017 revenue by activity

Other ;
Other g 16% o Education

16%

[lustrated ;Y
Partworks ' Books NOIIX

12% 13% & SALVAT

UK & General headline

Canada . Literature
Australia

Top 3 Consumer book publishers worldwide Ranking in core markets”

Based on 2016 pro-forma turnover (€m)
(Consumer: Trade & Education including Higher Education)

4,860

I 2,264

) Lagardere

PENGUIN RANDOM HOUSE PUBLISH’NG

*Consumer (trading and education).
Based on 2016 average exchange rates. Revenues from STM, professional markets and other activities than book publishing have been excluded when it could be isolated.
Sources: Annual reports, Internal estimates, Ipsos, Nielsen Bookscan.




GROWTH FUELLED BY ACQUISITION AND INTERNATIONAL DEVELOPMENT Lagaggglrg

Revenue evolution (€m) and cash flow from operations Growth fuelled by acquisitions (2003-2017)
before changes in working capital -
o 2007 1L Ak is cool

(2003-2017)

L4 Revenue

|1 cash flow from operations
before changes in working
-

capital S HIY I PXEIRT | IOIN]

GALORE PARK

\ﬂ

ATTHMKYC

R B S
El@ hachettephoenix

HodderHeadline

— ANTAY/A 5?;’:’3
ey /o @S ArRMAND coLin LARZC‘);@/SSE

EDITEUR DE S AVOIRS




Lagardere

PUBLISHING

E-books contribution to Lagardere Publishing's overall revenue:
7.9% in 2017.

Reinforcing leadership: Bookouture / acquisition of Britain’s leading (BOquuture

independent e-publisher.

Exploring new opportunities: UK mobile gaming startups acquisitions ﬁmkag P=AK
for cross-fertilization with all imprints (Neon Play / Brainbow - Peak).

Spearheading new educational practices: from the digital multi-support RISING "STARS
version of a textbook to enhanced classroom content including
game-changing self-assessment, solutions: acquisition of Rising Stars. JKwyk
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HIGH GROWTH BUSINESS WITH LEADING POSITIONS IN ITS 3 SEGMENTS Lagardere

TRAVEL RETAIL

2017 revenue’ by geographic area 2017 revenue by activity

North . | Foodservice

Asia- '
_ ) a \ 17%
Arg gg/lca < Pacific TRIB'S.\ COFFEE .
b 12% Travel

Essentials

44%

Duty Free
France & Fashion

25% 39%

EMEA (excl. France)

41% N aelia (9Q) DUTYFREE
PARIS

The Mnt of the Gife

“IFRS revenue, excluding Distribution.

Top 10 Travel Retail operators worldwide Ranking in core markets

€bn, sales @100%, 2016
mDuty Free & Fashion
7.3 M Foodservice /
Hm Travel Essentials
4.8

Foodservice Travel Core Duty Fashion in
Essentials Free Europe

. 4.2 4.0 2,9 2.9 ‘ \ﬁlld B @ ﬁ ,I(\/fb

©DUFRY [ Y Laga ardere 3 %"’
TRAVEL RETAIL
PUHE tech=go

Sources: Companies reports, The Moodie Report, Lagardére Travel Retail estimates.

The Ant of the Fie




DIVERSIFIED GROWTH PATHS

) A strong development mainly
driven by organic growth

Bridge sales growth (€m, revenue @100%, 2016-2017)

Existing
concessions

New
concessions”

2016A Organic External
sales growth growth

*Net of contracts terminated over the period.

Lagardere

TRAVEL RETAIL

) Organic Growth

Gain of new concessions
Late 2017 Shangai, Beijing, Wuhan: Duty Free & Fashion, Foodservice

September 2017 Dakar: Duty Free and Travel Essentials
May 2017 Hong Kong: Liquor & Tobacco (with China Duty Free Group)

March 2017 Geneva: Duty Free
End 2016 Riyad, Dammam, Djeddah: Duty Free

November 2016 Poland: master concession won at Gdansk airport
December 2015 Abu Dhabi: Duty Free & Foodservice

Expansion of existing concessions
Late 2017 @ Auckland: opening of a new Duty Free store

February 2017 @ Prague: Take-over of 9 additional Duty Free stores

December 2016 ‘ Rome: Food & Duty Free in Avancorpo Terminal

September 2015 ? Nice: opening of new T1 with an innovative food concept

) External Growth

June 2017 I Poland: acquisition of Inflight Service activities in Poland

October 2015 US: acquisition of Paradies (present in more than 76 airports)

25



IMPROVEMENT OF CASH GENERATION BACKED BY A RESILIENT 5
BUSINESS MODEL Lagardere

Travel Retail Cash Flow from Operations® Breakdown of Capex™

4.3% 4.4%

0
SV ‘.\4;0/0

2014 2015 2016 2017

=4 Growth CAPEX == Renewal CAPEX -B-% of revenue

*Travel Retail perimeter only (excluding Distribution) — Cash Flow from Operations before changes in working capital.
**Capex Travel Retail, excluding Distribution.
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A DIVERSIFIED BUSINESS MIX WITH SOLID LEADING POSITIONS Lagardere

2017 revenue by geographic area

Rest of World
17%

France
77%

Peers

Radio + TV + Internet

A\ MONDADORI

Roularta &
MediaGroup

Timelnc. Eﬂ] PuBLICIS GROUPE

axel springeri

ACTIVE

2017 revenue by activity

Radio
2204 Press

@ oo ﬁv @ 39% |
[ ELLE

LeJournal
du Dimanche

TV { .
3904 Public

&P wezzo Pure digital & BtoB
7%

M Lagarde
il Doctissimo

Sound market positions

Magazine publisher Scripted TV production Internet Youth and family

in France in France in France TV channels
in France

N N Doctissi canal
T LLE Lagardere Doctissimo (Qul
LeJournal RESERVOIRFPROD @@%S@!R\, @

du Dimanche




SUSTAIN PROFITABILITY AND DEVELOP PROMISING GROWTH DRIVERS Lagardere

ACTIVE

Secure a profitable development Reinforce audiovisual activity

Acquisition of Grupo Boomerang TV in Spain

SACR 201217 Acquisition of Aito Media Group in Finland
[ Employment prOtECtlon r= CAGR 20012-17 -
6.4% | = 8.0% - _ _
1

1
I
I
I
v
0

plan in 2013. Acguisition of Skyhigh TV in the Netherlands SKYHIGHTV

margin margin

-
= Voluntary redundancy = Keewu in Senegal

plan in 2016. Diffa* | JFFA |
Vibe Radio in Abidjan »' vibe
LVMG in Cambodia
Gulli Bil Arabi in 18 countries

International development
Quwu

Focus on the strongest print media brands Accelerate the development of digital through
and diversify their sources of revenue content and services

ELLE

INTERNATIONAT STORE Doctissimo
: %\E\/&%gg vivre bien au quotidien DDCT' - _ Vi <l mondocteur

20}7 y £ ' \\SHOPCADE x Ommol Mes pharmacies en ligne byDactissim

e-health development

*Distribution Internationale de Films Africains / International Distribution of African Movies.
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A GLOBAL NETWORK COMBINING INTERNATIONAL EXPERTISE Lagardére
WITH LOCAL MARKET KNOWLEDGE SPORTS AND

ENTERTAINMENT

2017 revenue by geographic area 2017 revenue by activity

Rest of
World Media rights
! 20%

Australia Germany
22%

Marketing

Rest of Europe rights
11% 8% 46%

Competitive Landscape Leading Positions

Sports marketing

Content Production Broadcasters

S .

SUNSET+VINE ALiinl t O O 0

MP & SILVA ng 4 ‘ ‘
s i b deng — ;

s In football In sponsorship In golf talent
AR in Africa, Asia and media rights management
Learfield .‘9> dentsu m and Europe globally

Local / Regional ™ dentsu
AN S

sales agencies

menna WAEIMG

Sports

Advertisi
sponsorship vertising

Brand consulting

LS&E offers a unique platform



A SUCCESSFUL RECOVERY PLAN TO PREPARE FOR GROWTH

PRESERVING LONG
TERM PARTNERSHIPS

Long-term partnerships

YEARS

22 of continuous partnership
with CAF

> Contract until 2028 &
CAF

21 YEARS
of continuous partnership
with AFC

> Contract until 2020 AFC

Asian Football Confederation

Tailored partnerships

EUROPEAN
FOOTBALL

70 & RUGBY BosB

s

STRENGHTENING CORE
SALES ACTIVITIES

Consolidate and expand
comprehensive business on
existing territories in Football

Europe — including new services

(Virtual Advertising etc.)

Focus on AFC & CAF next cycles

@& Are

Asian Football Confederation

CAF

Leverage our Media and
Sponsorship sales network to
create value for rights holders

Develop our Olympic Games
and major events business
through long term partnerships

WEALy
N «

[
&
s CGF =
SO~ &

Lagardere

SPORTS AND
ENTERTAINMENT

DEVELOPING BRAND
CONSULTING AND
DIGITAL SERVICES

% {= Launch of Lagardére Plus, a

global agency with a mission to
transform traditional brand
sponsorships into highly inventive :
and impactful marketing platforms:

partnership exploratory and
strategy;

comprehensive digital
strategies;

production & management
of digital content;

mobile and tablet apps for
rights-holders;

social apps & activations for
rights-holders and brands;

data analysis.

Lagardere > s
A

PLUS




Lagardere

GROUP
PERFORMANCE
IN 2017

MICHAEL
CONNELLY

#1 NEW YORK TIMES BESTSELLING .‘«ur‘HOR

THE LATE
SHOW

NTRODU

DETECTIVE RENEE BALLARD

i
W

'é.

. .\i\f‘" {

|1




HIGHLIGHTS Lagardere

(€m) 2016 2V -4.4% consolidated
Revenue 7,391 reesielm +4.0% like-for-like*

= Very strong organic
growth momentum in

Travel Retall Group recurring EBIT* 395 ST +€8m

= Solid performance Group operating margin* 5.3% Sl +0.4pts

from Lagardere Profit — Group share 175 179
el Adjusted profit — Group share* 238 217

Free cash flow*/** 464 283
= Improved Group

recurring EBIT and Net debt* at end of year (1,389) = (1,368)
operating margin

*Alternative Performance Measure (APM) — See Definitions on slides 55 and 56.
**Including positive impacts of €48m and €66m respectively in 2016 and 2017 attributable
to interest paid/received following a change in presentation of the consolidated statement
of cash flows (see note 1.1 to the consolidated financial statements for the year ended

31 December 2017).




LAGARDERE PUBLISHING: ACTIVITY

2017 revenue by geographic area

Uus &
Canada
27%

27%*

UK &
Australia
19%

22%*

2017 revenue by activity

Other
16%
15%*

Partworks
12%
11%*

Change in recurring EBIT (€m) and operating marqgin (%)

2016

*% of revenue in 2016.

2017

Education
16%
17%*

Illustrated
Books
13%
13%*

General
Literature
43%

44%*

Lagardere

PUBLISHING




LAGARDERE TRAVEL RETAIL: ACTIVITY

2017 revenue by geographic area

US & Canada
22%
21%*

Eastern
Europe
18%

17%*

Other Western
Europe
10%

8%*

*%p of revenue in 2016.

Asia-Pacific
12%
10%*

Middle East
1%
0%*

France
25%
22%*

Belgium
Spain 0%
Italy 204 11%*
10% 3%*
8%*

2017 revenue by activity

Travel ' Duty Free &
Essentials Fashion
44% 39%
39%* 32%*

Wholesale Foodservice
Distribution 17%
0% 14%*
15%*

Change in recurring EBIT (€m) and operating margin (%)

B Travel Retail
Distribution

Lagardere

TRAVEL RETAIL




LAGARDERE ACTIVE: ACTIVITY

2017 revenue by geographic area 2017 revenue by activity

Rest of World
17% -
17%* .~

Spain 6%
7%*

Pure Players
& BtoB

Change in recurring EBIT (€m) and operating marqgin (%) 7%

8%*
.8.5‘V
=

*%p of revenue in 2016.

lagardere

ACTIVE




LAGARDERE SPORTS AND ENTERTAINMENT: ACTIVITY Lagardére

SPORTS AND
ENTERTAINMENT

2017 revenue by geographic area 2017 revenue by activity

Rest of World Media rights
24% / 20%
21%*  / - 21%*

Asia &
Australia

15%
18%* Gezrz"ofny
0 Marketing

Rest of Europe , rights
11% 46%

14%* Change in recurring EBIT (€m) and operating margin (%) 44%*

*% of revenue in 2016.



CONSOLIDATED STATEMENT OF CASH FLOWS Lagardere
(€m) 2016 2017

Cash flow from operations before changes in working capital 557 563

Changes in working capital 26 (90)

Income taxes paid (77) (89)

Net cash from operating activities* 506 384

Purchases of property, plant & equipment and intangible assets (253) (261) <«

Disposals of property, plant & equipment and intangible assets 211 160 <
Free cash flow*/** 464 283
Purchases of investments (108) (68)

Disposals of investments*** 139 19

Net cash from operating and investing activities 495 234
Dividend paid and other (279) (143)
Interest paid (54) (70)

Change in net debt 162 21

Net debt (1,389) (1,368)

*Including positive impacts of €48m and €66m respectively in 2016 and 2017 attributable to interest paid/received following a change in presentation of the consolidated
statement of cash flows (see note 1.1 to the consolidated financial statements for the year ended 31 December 2017).

**Alternative Performance Measure (APM) — See Definitions on slides 55 and 56.

***|ncluding €6m of interest received in 2016 and €4m in 2017 (see note 1.1 to the consolidated financial statements for the year ended 31 December 2017).
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2018 GUIDANCE Lagardere

“The Lagardere group expects Group recurring EBIT in 2018 to remain stable versus 2017*,
at constant exchange rates.”

*Restated IFRS 15.
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TRANSFORMATION METHOD Lagardere

A strategy to drive growth and improve profitability and cash
generation, while maintaining a long-term vision.

Reinvestments broadly accretive in terms of recurring EBIT, cash
generation and acquisition multiples.

Launched in June 2017, our transformation has resulted in disposals
In progress, with the Group currently exploring avenues for
reinvestment.

Choice and objective of the timing of disposals and reinvestments.




Lagardere

PUBLISHING

Date of creation: 1996
Date of acquisition: 15t April 2016

2015 revenue: = €90m THE PERSEUS

BOOKS GROUP
Activities: Non-fiction / Backlist publishing programs

9 imprints: Avalon Books, Basic Books, DACapo Press, Public Affairs, Running Press, etc.
Market Positionning: Major general trade publisher in the United States

Markets: United States + United Kingdom

Synergies: The synergies for us will come to finding our own way out of the global Perseus
infrastructure and running the business through our own infrastructure, which will take about

18 months.

The 5%
Economist
SEAL PRESS




KEY FEATURES AND RATIOS OF TENDER OFFERS IN THE AIRPORT Lagardere
TRAVEL RETAIL ENVIRONMENT TRAVEL RETAIL

Contracts are awarded through tender offer processes where travel retail operators answer
RFPs on “packages” depending on the retail space location and / or the product line targeted

Business line
m Duty Free & Fashion Travel Essentials Foodservice

Surface
(sg.m.) 500 - 10,000 :: 30-200 :: 50 - 300

Capex 3,000 — 5,000 | _ i 2,000 — 5,000
(€sq.m) (incl. brand contrib.) 1 1,000-3,000 1 (inc. ktchen)

Length
(years)

5-10 5-7 7-10

Rent i - ! 8 — 30

(% of sales) Most of the time supported by a Minimum Guaranteed® I
o Rare
Exclusivity i (de facto in some cases)

(WRatios 90% within standard deviation from the mean.
@MG could be fixed, indexed on traffic and/or inflation, monthly or annual.
Source: Lagardere Travel Retail estimates.




TRAVEL RETAIL ORGANIC GROWTH DRIVERS Lagardére

TRAVEL RETAIL

) A favourable product mix evolution
(in €m, revenue@100% 2011-2017)

€2.3bn ) €2.9bn ) €3.6bn i €4.2bn CB.a% €4.5bn

Liquor

Tobacco

Gourmet food
& confectionary

17% 15% 14%

2011 2013 2015

*Other mainly includes: travel accessories, gifts & souvenirs and convenience products (phone cards, lottery, etc.).




GROWTH HAS BEEN DRIVEN BY THE AWARD OF MAJOR TENDER Lagardere
OFFERS IN ALL THREE BUSINESSES... TRAVEL RETAIL

Focus on major airport tender offers won since 2014

2014 2015 2016
Award date 3 N | B

Reykjavik Krakow Hong Kong Phoenix Geneva

=] h’;L&.t—gn.___

Riyadh & Dammam
& Jeddah

Warsaw T1




... AND BY SELECTIVE M&A OPERATIONS Lagardere

TRAVEL RETAIL

Focus on M&A operations performed from 2014 to 2017

/ Paradies \ / Coffee Fellows \ / Gerzon \

Closed in October 2015 Closed in January 2014 Closed in January 2014
520 PoS located in 75 airports 18 PoS in German train stations 12 PoS in Schiphol airport
Operations in the 3 businesses Operations in Foodservice Operations in Fashion

Annual sales: €480m Annual sales: €10m Annual sales: €55m

Saveria /Inflight Service activities in\ \

: . Poland and Northern Ferries ) _
Closed in April 2015 Closed in April 2014

17 PoS located at JEK T4 Closed in June 2017 200 PoS in 11 countries

9 PoS in airports and seaport

Operations in Fashion & Conf. Operations mainly in Foodservice

Operations in Duty Free

Annual sales: €20m Annual sales: €200m




PARADIES LAGARDERE: CREATING A REGIONAL LEADER

Overview of Paradies Lagardere

Paradies

Lagardere
2017 key
figures

#3

in North
America

98

airports

6,000

employees

$852m

revenue

o J

Source: Paradies internal data.

\_

A new entity managed
by an experienced
leadership team

J

Lagardere

\_

A unique and
complementary North
American footprint

J

Paradies Lagardere

\_

&9

A brand portfolio tailor
made for the North
American market

~

J

TRAVEL RETAIL

-

\_

/@\

A strong and
long-lasting relationship
with landlords

~

J

TRAVEL RETAIL




ABU DHABI INTERNATIONAL AIRPORT: A MAJOR STEP IN MIDDLE-EAST Lagardére

TRAVEL RETAIL

Overview of Abu Dhabi contract awarded

@ 10-year contract on core duty free categories,
confectionery and fine foods
. Key 13 PoS over 3,000 sg.m.
lgures
J 10-year estimated cumulated revenue: €3bn

\§ / 9 Food and Beverage contracts awarded in April 2016

AbuDhabi | uilag ] L ag d l-dé )

Capital Group | cago JLlS TRAVEL RETAIL

50/50 joint venture created
to bid and run operations

Multi-category shops Le Club iconic shop

Source: Lagardére Travel Retail internal data.



THE BRAND FOR WOMEN Lagardere

ACTIVE

BRAND TP R o .. INTERNET

15 UPSCALE WOMEN’S BRAND ot - B ¢ e > \U 2 Alaune ' " .
11,313,000 consumers of which8,451,000are women 2 et < © e " ;sgfzg.ﬁLS\\/NOMENSPRESSWEBSITE

15t PREMIUM WOMEN’S BRAND
2,976,000consumers of which 1,920,000are women

WOMEN’S NEWS JUST A CLICK AWAY
THE NEWS, FASHION & BEAUTY . W » A D ELLE Emojis Application
MULTIGENERATIONALWOMEN’S WEEKLY e [ ISy 5 2Bl ELLE Podcastsavailable fordownload oniTunes
329,932 copies e g

MOBILE

, ' -y 3 1’st of the CU on the MOBILE
15t UPSCALE WOMEN'’S WEEKLY ) » A} ) ) 2,071,000 UV (website+app)
2,074,000 readers : ’ 4 "
of which 1,735,000 are women

1t PREMIUM WOMEN’S MAGAZINE Tv
556,000 readers

of which 438,000 are women ELLE GIRL
. ”- . #FashionBeauty
1S TR fd 1| #Entertainment
AROUND THE WORLD ; , | A | UL #SocietyDiscovery
| I B #Events
Availablein Canal packages

1%t FASHION MEDIA BRAND IN THE WORLD
21 millionreaders
46 print editions and 44 websites

AWARDS AND EVENTS AN RQFES sisioy COMMUNITY

I.‘l I I: LLI 23 ‘ Facebook 1.5M fans
INTUNE WITH WHAT WOMEN WANT £l o AT A | u‘(fi\‘("o’ : : ; Twitter 1.7M followers
ELLE internationalbeauty awards “LOREAL RS - Pinterest 934K subscribers
ELLE fashion solidarity —ELLE readers’ grand . - R Instagram 273K subscribers
prize—ELLE cinema’s grand prize —ELLE Active LLLE LLE 4 Google + 172K subscribers

— ELLE & women—ELLE run— ELLE zen AL , Beauty Gang 10,000 subscribers

ACPM ONE GLOBAL — 2017 V4, base 30days (ACPM ONE 2016-2017) / MNR-PIM Médiamétrie September 2017 // PRESS: OJD DFP DSH 2017, ACPM ONE 2016-2017, ACPM Premium 2017 // INTERNET: VU MEDIAMETRIE NetRatings, all connections places September 2017 // SOCIAL
MEDIA October 2017 // MOBILE: MNR Mobile September 2017 // International: http://www.ellearoundtheworld.com/




2018 SPORTS EVENTS CALENDAR Lagardere

SPORTS AND
ENTERTAINMENT

2018

Z 1st Quarter >= 2nd guarter >Z 3rd guarter >= 4t Quarter >

CHAN 2018

FOOTBALL AFRICA

SUPER CUP

FOOTBALL EUROPE

AFC U23
FOOTBALL ASIA

AFC FUTSAL

SINGAPORE OPEN

TENNIS

OLYMPIC

AFCON 2019 QUALIFIERS

WOMEN AFCON

CHAMPIONS LEAGUE & CONFEDERATION CUP

FIFA WORLD CUP 2018

AFC CHAMPIONS LEAGUE + AFC CUP

AFC WOMEN AFC U16/ U19

AFF 2018

NORDEA MASTER AUSTRALIA OPEN

WTA FINALS SINGAPORE
ATP + WTA BASTAD & CITI OPEN
& STOCKHOLM OPEN

GOLD COAST 2018
COMMONWEALTH GAMES



Lagardere
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AN EXCELLENT SHAREHOLDER RETURN Lagardere

Lagardere share: +113%

Shareholder return*

Indexes based
(100 at 2 January 2013)

2015 2016
Lagardere — emm=CAC 40 STOXX Europe 600 Media

*Source: Capital 1Q and Datastream as of 2 May 2018.



DEFINITIONS (1/2) Lagardere

Lagardeére uses alternative performance measures which serve as key measures of the Group's operating and financial performance.
These indicators are tracked by the Executive Committee in order to assess performance and manage the business, as well as by
investors in order to monitor the Group's operating performance, along with the financial metrics defined by the IASB. These indicators
are calculated based on elements taken from the consolidated financial statements prepared under IFRS and a reconciliation with those
accounting items is provided either in this presentation or in the full-year 2017 results press release.

= The like-for-like change in revenue is calculated by comparing:

* Revenue for the period adjusted for companies consolidated for the first time during the period and revenue for the prior-year period adjusted for
consolidated companies divested during the period;

* Revenue for the prior-year period and revenue for the current period adjusted based on the exchange rates applicable in the prior-year period.

= Recurring EBIT. The Group's main performance indicator is recurring operating profit of fully consolidated companies (Group recurring
EBIT), which is calculated as follows:

Profit before finance costs and tax excluding:
Gains (losses) on disposals of assets;

Impairment losses on goodwill, property, plant and equipment, intangible assets and investments in equity-accounted companies;
Net restructuring costs;

Items related to business combinations:

- Acquisition-related expenses;

- Gains and losses resulting from purchase price adjustments and fair value adjustments due to changes in control;

- Amortisation of acquisition-related intangible assets.

Specific major disputes unrelated to the Group's operating performance;

Income (loss) from equity-accounted companies before impairment losses.




DEFINITIONS (2/2) Lagardere

= Operating Margin is calculated by dividing Recurring EBIT of fully consolidated companies (Group recurring EBIT) by revenue.

= Recurring EBITDA over arolling 12-month period is calculated as recurring EBIT of fully consolidated companies (Group recurring EBIT) plus
dividends received from equity-accounted companies, less amortisation and depreciation charged against intangible assets and property, plant
and equipment.

= Adjusted profit — Group share is calculated on the basis of profit - Group share, excluding non-recurring/non-operating items, net of tax and
minority interests, as follows:

Profit - Group share excluding:
Gains (losses) on disposals of assets;
Impairment losses on goodwill, property, plant and equipment, intangible assets and investments in equity-accounted companies;
Net restructuring costs;
Items related to business combinations:
- Acquisition-related expenses;
- Gains and losses resulting from purchase price adjustments and fair value adjustments due to changes in control;
- Amortisation of acquisition-related intangible assets.
Specific major disputes unrelated to the Group's operating performance;

Tax effects of the above items, including the tax on dividends paid in France;
Non-recurring changes in deferred taxes.

= Free cash flow is calculating as cash flow from operations plus net cash flow relating to acquisitions and disposals of intangible assets and
property, plant and equipment.

= Net debt is calculated as the sum of the following items: Short-term investments and cash and cash equivalents, Financial instruments designated
as hedges of debt, Non-current debt and Current debt.
56




LAGARDERE IR TEAM AND CALENDAR Lagardere

IR team details Calendar
(all time is CET)

* Publication of H1 2018 financial results

Florence Loni
orence Lonis 26 July 2018 at 5:35 p.m.

Chief of Investor Relations
Tel: +33 14069 18 02
flonis@lagardere.fr

Dounia Amouch
Investor Relations Officer
Tel: +33 1 40 69 67 88
damouch@lagardere.fr

Sophie Reille
Assistant

Tel: +3314069 21 14
sreille@lagardere.fr

Address: 42 rue Washington - 75408 Paris - France

Tickers: Bloomberg (MMB FP), Reuters (LAGA.PA)




