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DISCLAIMER 

Certain statements contained in this document are forward-looking statements (including objectives and trends), which address our vision of the 

financial condition, results of operations, strategy, expected future business and financial performance of Lagardère SCA. These data do not 

represent forecasts regarding Lagardère SCAô results or any other performance measure, but rather trends or targets, as the case may be.  

When used in this document, words such as ñanticipateò, ñbelieveò, ñestimateò, ñexpectò, ñmayò, ñintendò, ñpredictò, ñhopeò, ñcanò, ñwillò, ñshouldò, ñis 

designed toò, ñwith the intentò, ñpotentialò, ñplanò and other words of similar import are intended to identify forward-looking statements. Such 

statements include, without limitation, projections for improvements in process and operations, revenues and operating margin growth, cash flow, 

performance, new products and services, current and future markets for products and services and other trend projections as well as new business 

opportunities.  

Although Lagardère SCA believes that the expectation reflected in such forward-looking statements are reasonable, such statements are not 
guarantees of future performance. Actual results may differ materially from the forward-looking statements as a result of a number of risks and 
uncertainties, many of which are outside our control, including without limitations:  

Å general economic conditions; 

Å legal, regulatory, financial and governmental risks related to the businesses; 

Å certain risks related to the media industry (including, without limitation, technological risks); 

Å the cyclical nature of some of the businesses. 
 

Please refer to the most recent Reference Document (Document de référence) filed by Lagardère SCA with the French Autorité des marchés 

financiers for additional information in relation to such factors, risks and uncertainties. 

No representation or warranty, express or implied, is made as to, and no reliance should be placed upon, the fairness, accuracy, completeness or 

correctness of such forward-looking statements and Lagardère SCA, as well as its affiliates, directors, advisors, employees and representatives 

accept no responsibility in this respect.  

Accordingly, we caution you against relying on forward-looking statements. The forward-looking statements abovementioned are made as of the 

date of this document and neither Lagardère SCA nor any of its subsidiaries undertake any obligation to update or review such forward-looking 

statements whether as a result of new information, future events or otherwise. Consequently neither Lagardère SCA nor any of its subsidiaries are 

liable for any consequences that could result from the use of any of the above statements. 
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GROUP PROFILE 



Consommation 

Mobility 

Digital is a growth driver for 

content consumption (multi-

binge-viewing) 

Creation of a worldwide 

middle class, happy to travel 

and experience worldwide 

cultural products 

International offering adjusted to local 

specificities: shops, sport events, 

medias and entertainment 
Nomadism, 

globalisation of 

travel: increase 

in PAX 

Consumption 

Digitalisation 

Glocalisation 

A FAST-CHANGING GLOBAL ENVIRONMENT SHAPED BY  
4 KEY GROWTH DRIVERS 
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Assemblée Générale 

 du 4 mai 2017 

 

Source: Lagardère, ACI, 2016 World Airport Traffic Forecasts. 

Growth in air passengers travel [in %, 2015-2040] 

GROUP LONG-TERM GROWTH BASED ON WORLDWIDE INCLINATION  
TOWARDS EXPERIENCE: TRAVEL AND CULTURE EXPERIENCES 

Source: Airbnb travel report 2016. 

Travel is key for millenials & BRICs  

  

CAGR: 4.9 % 

Latin 

America 

+4.6% 

North 

America 

+2.8% 

Europe 

+3.7% 

Asia-

Pacific 

+6.2% 

Middle 

East and 

Asia 

+7.7% 

Africa 

+4.2% 
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Discretionary categories are showing the fastest growth 



Å No. 4 worldwide in Travel 
Retail 
 

Å Robust expertise in three 
business lines 

Å Leader in football in Africa, 
Asia and Europe 
 

ÅMajor player in sponsorship 
and media rights globally 
 

Å Leader in golf talent 
management 

7% 

2017 revenue breakdown by division 

Å No. 3 worldwide (Trade) 
 

Å A multi-segment publisher 
 

Å A major player in the digital 
sector 

12% 

Å No. 1 in scripted TV 
Production in France  
 

ÅOne of France's leading 
Internet and mobile media 
groups  
 

ÅMajor player in Press and 
Radio in France 

A DIVERSIFIED GROUP WITH LEADING BRANDS AND MARKET POSITIONS 

2017 revenue breakdown by region 

France 
32% 

Europe 
36% 

US and  
Canada 

20% 

Latin America, Africa, 
Middle East  

3% 
Asia-

Pacific 
9% 
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48%  

33% 



GROUP 
STRATEGY 



OUR STRATEGY IS FOCUSED ON LONG-TERM VALUE CREATION  

Successful business portfolio overhaul focused on growth 

Strategic plan focused on profitability and cash generation 

A well-balanced, prudent financial strategy 
3 

2 

1 
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33% 12% 

48% 

 SUCCESSFUL OVERHAUL OF OUR PORTFOLIO 1 

*Proportionate consolidation of EADS at 15.04%. 

Major  

disposals 

Revenue by division 

2007 

2006 

2011 

2014 

2016 

2017 

2015 

Distribution In Hungary 

Distribution in Belgium and Spain 

Distribution in Switzerland 
and the US 

10 French magazines 

International magazines 

French regional dailies, Virgin 
Megastore 

Distribution in Germany 

7.5% of  

Le Monde Interactif 

2013 
7.4% of  

20% of  

25% of 
Retail 

2005 

Major  

acquisitions 

2017 

2003 

EADS 
36% 

Press 
16% 

Books 
8% 

Lagardère 
Active 

Broadcast 
5% 

* 

Lagardère 
Media 

Distribution Services 
35% 
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7% 


