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3,800

1,300

180,000

Stores in 20 countries  
worldwide

Stores under the Relay banner  
in 17 countries

Press outlets supplied daily  
by Lagardère Services in Europe

Total downloads on the Relay.com platform 
of HDS Digital

Number of international airports  
where Lagardère Services operates

Number of customers served daily  
in the Relay network

Press outlets supplied daily by Lagardère Services 
in North America

2010 Key figures

Over
50,000

2.5
million

120

Over a
million

57



®

MILITARY
BOWL
MILITARY
BOWL * 

30
%

 o
w

ne
d 

by
 L

ag
ar

dè
re

 U
nl

im
ite

d.

*

GOVERNANCE

02

TREND CHART

08

WORLDWIDE PRESENCE

12

SUSTAINABLE DEVELOPMENT

14

CULTIVATING INNOVATION

22

Lagardère   Milestones 2010-2011
58



JEAN-LUC LAGARDÈRE FOUNDATION 

26 28

LAGARDÈRE PUBLISHING

38

LAGARDÈRE ACTIVE

48

LAGARDÈRE SERVICES

58

LAGARDÈRE UNLIMITEDEDD

588

LAAAGGGARARARDDÈ

Lagardère   Milestones 2010-2011

Lagardère Unlimited is innovating and leveraging the synergies between six 
business lines: representing entertainment and sports talents; managing sports 
academies; organising and running sports events; managing the media rights 
to the events; marketing sports rights and associated products; and consulting 
in the management/operation of stadiums and sports venues.

59



GOVERNANCE

02

TREND CHART

08

WORLDWIDE PRESENCE

12

SUSTAINABLE DEVELOPMENT

14

CULTIVATING INNOVATION

22

Lagardère   Milestones 2010-2011

of Lagardère Unlimited, enabling the division to estab-
lish itself in the United States, the largest market in the
sports industry, and one of the most closed. Its activity,
which is based on represent-
ing sports and entertainment
talents, will help to mitigate
the cyclical effects of the
sports industry, which is so
dependent on the sports cal-
endar for marketing events.
Its portfolio of over 180 athletes and its team of
managers and agents, which is among the best, make
for new growth opportunities.
The fundamentals of the division have helped it to
offset the slowdown in activity due to a cyclical down-

turn. Prestigious, premium content remains critical for
guaranteeing high ratings for broadcasters. Europe, in
which Lagardère Unlimited has a strong presence, is still
the second-largest market in the world, despite slow

growth. Football, the division’s
leading activity, continues to
be the main driver of growth
in the sports industry, particu-
larly in Africa and Asia.
Strategic development in 2011
will focus on three areas:

the consolidation of premium events and rights so as
to strengthen the division’s leadership;
the diversification of activities into new segments;
the conquest of emerging markets.

Prestigious, premium  

content remains critical  

for guaranteeing high ratings 

for broadcasters

The year 2010 was marked by a major acquisition that resulted in the 

reorganisation and revamping of Lagardère Sports, which became Lagardère 

Unlimited. The division now includes Sport Industry and Entertainment activities. 

Structured around six core business lines, Lagardère Unlimited ranks more than 

ever among the market leaders.

2010 Overview
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Commercial rights management for AS Saint-Étienne

Won by Sportfive, this agreement concerns the management of a full range of commercial 

rights for AS Saint-Étienne (sponsorship, public relations, advertising platforms, media plat-

forms and publicity events). Furthermore, Sportfive will provide “Les Verts” with its expertise 

during the renovation project for the legendary Geoffroy-Guichard stadium, which will host

certain matches of the Euro 2016, attributed to France by the UEFA. This agreement reflects

Sportfive’s strategy of incorporating the rights of major prestigious clubs into its portfolio.

AS Saint-Étienne, one of France’s best known clubs with ten French league titles, is a strong 

brand throughout the country and also enjoys an international reputation. 
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Faits marquants en 2010 2010 Key events

Two academies, one goal: 
performance >>>
Lagardère Unlimited includes a prestigious Paris
academy and is developing a partnership with a
famous academy in Florida, in order to be present
from the very first stages of a budding sporting career.
With SASP Lagardère Paris Racing Ressources and
Saddlebrook, Lagardère Unlimited provides high level
sports training in the continents of Europe and America.
With cutting-edge facilities, the two academies offer
programmes combining studies and intensive training
in six major disciplines: athletics, fencing, golf, judo,
swimming and tennis.
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Prestigious and innovative
events >>>
Sportfive – via The Sports Promoters – organised the
Summer of Champions football friendlies season, with
the participation of prestigious clubs such as Chelsea,
Liverpool and Hamburg. The Sports Promoters also
organised the Race of Champions, a motorsport event
competed in by some of the world’s finest drivers:
Michael Schumacher, Sébastien Loeb and Alain Prost.
Pr Event innovates by organising the ATP tournament
in Stockholm, in partnership with IEC in Sports, and
broadcasting it in 3D in Scandinavia. Pr Event has also
successfully organised the ATP and WTA tournaments
in Bastad.

Becoming a leader in athlete representation >>>
With the acquisition of Best in May 2010, Lagardère Unlimited is positioned among the market leaders in athlete and
celebrity representation. The takeover increased its portfolio from 70 to over 250 athletes, including Andy Roddick,
John Wall, Dwight Howard, Sachin Tendulkar, Joakim Noah, Sébastien Chabal, Gaël Monfils and Justine Henin. Lagardère
Unlimited’s teams spot the talents of the future, are
constantly on the lookout for new trends, monitor the
development of sporting performers with high poten-
tial, represent the interests of sportsmen and women,
and enhance the image of each personality.

With the acquisition of Best, 

Lagardère Unlimited is positioned 

among the market leaders
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For more information www.lagardere-unlimited.fr
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Key dates

April 2010
Acquisition of American agency

Best.

May 2010
Acquisition of a 30% share in

Saddlebrook Academy.

June 2010
Creation of Lagardère Unlimited 

Stadium Solutions, specialising in 

support of sports stadium operators

from the pre-construction consultancy

stage through to the finalisation of 

sporting infrastructures.

July/September 2010
Organisation of international tennis 

tournaments - ATAA P and WTATT inA Bastad, 

If Stockholm Open and Legg Mason 

Tennis T i CClassic in Washington.l i i W hi t

October 2010
Renewal of Joakim Noah’s represen-

tation contract.

Leading positions

July 2010
Signing of an exclusive global mar-

keting representation contract by 

Dwight Howard, American basketball

player and Olympic title holder, with

Lagardère Unlimited.

September 2010
Sportfive selected for distribution of 

UEFA Euro 2012 media rights in almost

50 territories in Asia and Oceania.

January 2011
Signing of an exclusive marketing

representation contract with rugby 

player Sébastien Chabal.

April 2011
Creation of Lagardère Unlimited 

Live Entertainment, bringing together 

the Group’s activities relating to liveth G ’ ti iti l ti t li

entertainment, operating in three

complementary business lines: 

production of live performances and

events, venue management and 

artist representation.

Lagardère Unlimited 
is the partner of the main 

international sports federations 

(CIO, FIFA, AFC, CAF and IAAF)

Sportfive is the market

leader in football, with a 

portfolio of 30 European football 

federations

World Sport Group
is a key player in sports

rights in Asia, with over 1,000 

programme hours and 600

days of sporting events in 30

countries

Pr Event has developed

international expertise in 

the organisation of tennis 

tournaments
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Creation of Lagardère Unlimited
Stadium Solutions >>>
Lagardère Unlimited Stadium Solutions offers integrated
and comprehensive solutions for sports stadium oper-
ators and rights holders,
ranging from develop-
ment consultancy to
comprehensive oper-
ation and marketing
services.

From the outset, this subsidiary has established itself
as a key player in the sector. It offers an overall assist-
ance and consulting approach for the bodies responsible
for stadium refurbishment, construction and operation,

notably in preparation
for the Euro 2012 in
Poland and Ukraine and
the Euro 2016 in France.

Lagardère Unlimited Stadium Solutions  

offers integrated and comprehensive 

solutions for sports stadium operators  

and rights holders
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for growth >>> 
Sportfive has extended its portfolio of football clubs
by signing an exclusive contract for AS Saint-Étienne
marketing rights. Its diversification is continuing in other
disciplines: motorsport, with the management of market-
ing rights for Michael Shumacher’s Formula 1 team
(Mercedes Grand Prix), and winter sports, with the renewal
of its partnership with the German Skiing Federation in
respect of marketing rights for the 2011 bobsleigh and
skeleton world championships. World Sport Group, a
member of the consortium responsible for the future
Singapore Sports Hub, will organise event marketing.

Sportfive and UEFA, Euro 2012 
media rights >>>
In 2010, Sportfive secured marketing of media rights
for the 2012 UEFA European Football Championship,
one of the events with the highest media coverage in
the world. The agreement covers a total of 49 territo-
ries in Asia and Oceania, including China, Hong Kong,
Singapore, India and Australia. This partnership with
UEFA follows on from Euro 2008, for which Sportfive
handled the distribution of media rights. This major
acquisition consolidates its leading position in the foot-
ball market and increases its expertise in the fast grow-
ing market of Asian sporting media rights.
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Sébastien Chabal signs an exclusive marketing agreement 

Sébastien Chabal, the charismatic figurehead of French rugby, signed an exclusive marketing

representation agreement in February 2011. Chabal, one of France’s most popular sportsmen, 

plays for French rugby team Racing-Métro 92 and has earned a total of over 60 caps for the 

French national team. Lagardère Unlimited plans to maximise the development, value and

use of Chabal’s image in collaboration with Laminak Conseil. Idolised by the public for the 

strong positive values he stands for, Chabal has become a true national icon transcending 

the boundaries of rugby. This contract is one in a long line of representation agreements 

concluded with world famous athletes. concluded with world famous athletes
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Sales
(in €M)

Recurring EBIT before 
associates (in €M)

Pre-tax earnings
(in €M)

Employees

2009 2010 2009 2010 2009 2010 2009 2010

507

56
(12)

872
396

28
(108)

903

Breakdown of sales by geographic area

18 %
Other countries

25 %
Other European countries 

(excluding Germany, United 
Kingdom and France)

17 %
Asia

7 %
United Kingdom

12 %
France

21 %
Germany

2010 Trend chart

2010 Results 
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Over 250

51%66%

Athletes and celebrities  
represented

Over 30

Disciplines represented

Total sales generated in  
the Europe zone*

Main subsidiaries present  
on 4 continents

Countries

Total sales represented by TV  
and production rights*

2010 Key figures

*Lagardère Sports sales figures.

Total sales generated by football*

Over 30

67

7

72%
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Head office
Lagardère SCA 4 rue de Presbourg

75116 Paris
Tel: +33 (0)1 40 69 16 00

Spokespersons
Thierry Funck-Brentano Tel: +33 (0)1 40 69 16 34
Co-Managing Partner, Lagardère SCA E-mail: tfb@lagardere.fr

Ramzi Khiroun Tel: +33 (0)1 40 69 16 33
Spokesperson, Lagardère SCA E-mail: rk@lagardere.fr
Chief of External Relations 

Investor Relations
Anthony Mellor Tel: +33 (0)1 40 69 18 02
Chief of Investor Relations E-mail: amellor@lagardere.fr

Registered shareholders
BNP Paribas Securities Services Grands Moulins de Pantin

9 rue du Débarcadère
93761 Pantin Cedex
Tel: +33 (0)1 57 43 34 00
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These publications are also available in French.
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Reference Document
including the Annual Financial Report – Year 2010

Reference Document
including the Annual Financial Report

Year 2010

Milestones 2010-2011
Corporate brochure

Milestones 2010-2011

Sustainable Development Report 2010

Sustainable Development Report 2010
(only available in electronic version)

USB key
containing these publications in English

and French

PUBLICATIONS
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sustainably managed forests. It carries PEFC certification based on 
the physical separation model.


